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Community leading indicator slightly down in September — Of
the four components of the composite indicator, there was an
improvement in economic confidence in industry and construc-
tion, and also in share prices which were included in the indicator
as a proxy for profit and interest rate expectations. But the
deterioration in the consumer climate, the partial indicator
which in the last few months was still producing positive stimuli
for the economy, was somewhat more significant and pulled
the Community leading indicator down slightly. Despite this
deterioration, the underlying upward trend in the Community
indicator still seems to be stronger than in Japan, where after
starting to recover, it suffered a setback. In the United States
the composite indicator is still giving no signs of imminent
improvement (see Graph 2).

Broken down by member country, the Netherlands composite
indicator retained its leading position in the Community, al-
though it has dropped back slightly since the middle of the year
(108.9 compared with 110.4 in June, 1980=100). Italy and the
Federal Republic of Germany were next in line (105.7 and
105.4 respectively; 1980=100); in both these member countries,
September’s slight deterioration in the consumer climate was
oﬂgct by the other three components. At the bottom end of the
scale, Belgium and Ireland again kept company with France,
although France’s industrial confidence indicator has shown a
marked improvement in the last few months and in September,
for the first time in a long period, was actually more favourable
than the Community average. Nevertheless the composite indi-
cator still stands at a low level, and this is due to France’s weak
consumer climate compared for example with that in Italy and
Germany.

Industrial confidence slightly up — The improvement for the
Community as a whole was (rue to somewhat more positive
production expectations for the next three or four months (+7
compared with + 5 in August; balance). But there was no change
in assessments as to order book and stock situations, which are
also included in the leading indicator for industry. Diverging
from the upward trend in the Community, the industrial indi-
cator deteriorated in the Federal Republic of Germany, the
Netherlands and Ireland. Broken down by industrial sectors,
production plans in the consumer goods sector have for some

TABLE |: Expectations of manufacturing industry for the next 3-4 months — European Community

Bal of comp pecting i (+) or d (=) (®
Industries Export volume expectations (%) Employment expectations (") Productions expectations ()
11/82  111/83  111/S4  I1I/8S  11I/86 1182 1183 I1I/84  11I/85  111/86  111/82  111/83  111/84 111/85  111/86

Industry as a whole =0 =4 ] 0 =4 =27 =24 =20 =18 =19 =17 =4 +§ +4 %4
Consumer goods =6 —4 —5 0 0 =23 =16 =18 =19 =19 ' =1l =2 $6 =3 =%J
Investment goods =7 =7 +8 <43 0 =23 =24 =18 =5 =12 =14 =6 +$R +§ +4
Intermediate goods =15 -4 +3 -5 ~—8§ —34 =32 =23 =¥ =23 =22 =4 +3 +3 +4
Textile industry —14 =8 41 +1 11 =21 =21 =29 —-24 —|7 -16 —2 +5 45 +3
Footwear and clothing =15 =3 *10 =7 . =4 —18 ~5 <18 =9 =27 =18 =5 $2 +7F %2
Timber/wooden furniture =12 0 =9 +1 =1 =34 ~5 =]4 =11 =8 —14 +1 +3 +5 48
Manufacture of paper,

paper products, printing +5 46 +10 =3 +2 =24 =13 =§ =7 =3 =11 =0 +8 <7 +I]
of which:

manufacture of paper : : +14 -8 44 : i =2 =8 =2 : 3 49 & +3
Leather 18 =1 48 15 +10 20 —=7 =16 =10 —25 '+ =28 —22 +2 49 +I10
Plastics . —8 #7 +8 +6 I —35 —1l =8 =13 —& ' =10 -+*T7 <5 <F3 HI0
Mineral-oil refining #3 =1 %5 =6 -~ —47 —44 -51 —-54 =35 =11 <=3 +6 =6 <+I2
Metals ) =38 =1§ %7 =13 =25 =33 -4 -43 =48 =54 =34 =15 +4 —=5 —§
Non-metallic mineral products = =8 0 =4 =6 =40 =30 =29 =30 =30 =24 =8 =5 =5 47
Chemical industry =3 =6 +3 0 +7 =20 =25 =12 =13 =]l6 -7 +8 +5 +9 +6
Metal articles =15 =13 =3 +3 =7 =26 =23 =15 =13 <=8 =22 =3 &3 H3 46
M?chgpi}clal engineering =12 -5 +3 +9 <+l =29 =39 =12 +1 -l =23 =5 +5 +6 —4
of which:

machines tools ) =27 -16 +7 +14 +1 -40 -28 -6 +20 +4 —30 —l6 +13 +17 +9
Office & data processing

machinery : : § <57 +21 s o +34 +44  +8 x : 468 +27 426
Electrical engineering =2 =l =2 -8 =2 =16 =18 =26 =13 —26 -6 +6 +10 +I11 +4
Motor vehicles =12 =3 8 =2 +10 -3l =26 =36 —-36 —33 —24 —8 +2 =7 <6
Shipbuildin =13 =52 =23 =3 =6 —I5 —35 =42 =28 —30 =4 =IF =19 =3 —]3
Rubber products =14 =16 +9 +14 =5 =37 =37 —27 =16 =7 =12 —1 =10 +6 +I0
Instrument engineering 0 =17 +27 +14 7 =27 =25 =6 +8 =3 =10 —2 +21 +14 =<8

(a) Not seasonally adjusted; data refer in each year to 3rd quarter.
(b) Data have been collected in July.
(c) Average of monthly results for July, August, September.

Source : European Community business surveys.
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months been on a markedly more upward trend than in the
capital goods and basic industries (+7 compared with +4
respectivelﬂ; balance in the third quarter; see Table 1). In ad-
dition to the livelier domestic demand, many branches of con-
sumer goods are benefiting from the fact that so far export
demand has produced no negative effects. Despite the more
favourable production outlook, employment plans in the Euro-
pean consumer goods industry are pointing more sharply down
than in the investment goods sector, since in Italy and France
in particular the reserves of manpower in companies are clearly
stifl) too high (—19 compared with — 12; balance). One of the

positive aspects in the present economic situation is that prices
in manufacturing industry still remain calm; companies expect
little change in the next few months.

Recovery in construction continues — The slight tendency to
improvement which has been evident since the middle of last
year continued in September. Even though the present order
book situation is for the most part still unsatisfactory — with
the exception of Denmark and the Netherlands, where firms
described building demand as relatively brisk — there are fewer
instances in which labour shedding is Keing contemplated (—6;
balance). In Denmark and the Netherlands, firms are even
plannlilng to take on slightly more workers in the next few
months.

Employment plans in industry are down — The increase in indus-
tria Yroduction in Europe which began at the beginning of 1983
also led — to a lesser extent — to an increase in employment
rlans (see Graph 3). Once the upswing in industrial production
ost momentum, industrial companies again became more cau-
tious in their employment planning. These tendencies, in differ-
ing degrees, can be seen in all the member countries. In the
Federal Republic of Germany, employment plans in industry
rose more sharply than production plans in the period mid 1985
to the beginning of 1986 (see Grapﬁ 4); clearly, after the heavy
cutbacks in labour during the 1981/82 recession, German indus-
trial companies were left with scarcely any reserves of manpower
and had to take on considerable numbers of new workers in
order to increase production. This trend was reinforced by a
reduction in working hours on a flexible basis in the metal-
working sector and in other branches. In the United Kingdom
(see Graph 7) the increase in production was also reflected in
more favourable employment plans, though not so markedly as
in Germany. The same is true of most of the other member
countries (no graph is given for them due to lack of space).

In French and Italian industry, the link between production
and employment trends has been weaker than in the United
Kingdom. In France and Italy employment plans were still
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GRAPHS 8-13: Indicators of output and economic sentiment
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TABLE 2: Indicators of output and economic sentiment
Runge (b) Range (b) 1985 1986 19%6
Peak  Trough ) Peak I;ugh 1 o 11 ui April May June July Aug. Sept
1972:73 197475 197980 198183
B gross domestic product 1980 =100 : : : : : : :
index of industrial production 102.5 76,5 106,3 924 104.0 107.6 : : 106.8 R : : :
1. industrial confidence indicator +19  —56 -4 -35 —13 -12 —-13 -14 -13 —-12 —-14 ~15 —-13 -13
2. construction contidence indicator +9 =36 -7 —65 —40 -36 -3 —235 -31 =30 =31 =33 =37 -36
3. consumer confidence indicator ) 7.0 =180 -7.0 —=31.0 -21 -20 -19 —14 -19 -17 =21 -7 —-10 -14
4. share-price index (o) 1551 Y80 1143 750 1853 2400 2782 2915 277.7 280.6 2764 2832 289.0 3023
= 5. economic sentiment indicator 109.0 989 1039 968 99.% 100,6 101.1 102.0 101.2 1016 1006 101,3 1027 1020
DK gross domestic product 1980 =100 : : : : : :
index of industrial production 1077 955 121,2 1242 : 137.9 1284 : : :
1. industrial confidence indicator : : =22 +13 +5  +1 -1 +1 (+D) (+1) -1 (=D (=D
2. construction confidence indicator : : T =36 +11 +15 +28 +14 +21 (+21) (+21) +14 (+14 (+14)
3. consumer confidence indicator () —16 5.0 —22 +4 7 —4 -5 -1 -5 ~6 -6 -2 -8
4. share-price index () : . : 415,9 4630 4584 3984 4824 4568 4361 4128 3956 3868
= 5. economic sentiment indicator 103,5 1030 1024 : 102.7 1024 1021 1018 1017
D gross domestic product (b 1980 =100 85.1 833 101,2 989 106,1 : . : : :
index of industrial production 92,0 824 103,11 91,4 104.4 1059 1068 1087 1047 107.4 : : :
1. industrial confidence indicator +10  —49 +2  -40 -6 -4 -7 -6 -7 ) -8 —6 —6 -7
2. construction confidence indicator -4 -7 +11 —64 —-54 —-41 35 -27 -39 —-35 -32 -28 =26 —26
3. consumer confidence indicator (o) =222 9.0 —31.0 -7 0 3 5 2 1 5 4 6 3
4. share-price index () 109.0 75,2 1156 97.6 2094 2957 3022 2924  321,7 2962 2886 2722 2960 3089
= 5. economic sentiment indicator 1038 97,0 103,6 947 102,1 104.5 1048 105,1 105.1 104,5 104,88 1046 1054 1054
F gross domestic product 1980 =100 854 842 99.8 1024 105.9 : : . : :
index of industrial production 96,7 822 1052 948 100,0 99.7 101.0 1038 98,5 1008 : :
1. industrial confidence indicator +29 —49 +5 -39 -17 -15 —13 -9 -2 —-13 —-13 -1l -9 -6
2. construction confidence indicator : : =17 -57 —38 =27 —24 -—18 =24 (—24) (—24) —18 (—18) (—18)
3. consumer confidence indicator (v : -9.0 30 270 -—23 -12 —-12 -14 -1 —-11 -5 —-14 =14 —15
4. share-price index (¢) 86.6 336 1012 827 2017 267,7 3229 3255 3334 3397 2955 3127 3296 3342
= 5. economic sentiment indicator 107.8 97,6 10,8 951 96.6 99.8 100,5 100.5 1009 101,00 997 1003 1007 100.6
IRL  gross domestic product 1980 =100 . : : : . : : :
mdex of industrial production 804 723 1038 99.6 126.0 127.7 : 130,2 1219
1. industrial confidence indicator —41 +20 —40 -1 -6 10 -9 -8 -1l --12 -14 0 -14
2. construction confidence tndicator : : : —-27 -24 —-10 -5 10 (=10 (—10) —15 (=15 (- 1%
3. consumer confidence indicator () =410 12,0 —440 —-29 -28 =27 =26 =27 (=27 (=27 -24 =26 -2%8
4. share-price index oy 858 299 1122 794 1489 2348 240,0 263.6 2393 2487 2319 2496 20655 2757
= 5. economic sentiment indicator 109.1 96,7 1036 98,1 100.2 100,7 1012 1014 1013 101,301 10015 1017 1010
| gross domestic product 1980 =100 80.4 772 101.2 982 104,7 : R . : :
index of industrial production 379 726 104.7 98,1 96.5 98,9 999 1034 96,6 997
. industrial confidence indicator +31L =59 +13  —41 —-10 —12 -9 -7 -9 -1 -8 -6 —8& —6
2. construction confidence indicator -8 —56 -5 =51 -29 -29 27 =29 -24 -33 30 -32 -3 -—25
3. consumer confidence indicator (o) =390 —12.0 296 12 -8 -3 -2 -5 -3 -2 -2 -2 -3
4. share-price index (o) 169.6 68,5 1850 1169 286.8 4770 7186 7046  697.0 7860 6728 6571 7219 7347
= 5. economic sentiment indicator 1038 974 101.6 976 101.7 1032 105.6 1056 1054 106,11 1055 1054 1057 1057
NL  gross domestic product 1980 =100 : : : : : : . : R :
mdex of industrial production 948 871 7.5 907 104.0 106.3 1030 107.0 99,0 1030
1. industrial confidence indicator +12  —44 +4 -3 -2 -3 —6 ) -7 -5 -6 —4 -3 -8
2. construction confidence indicator +3  —47 +3  —46 (19 -8 +6 -3 +5 +5 +6 -3 -2 -4
3. consumer confidence indicator () 6.0 —150 5.0 =370 -7 +6 +7 +4 +5 +9 +7 +6 +4 +2
4. share-price index (€) . 86.3 1228 928 255.1 304.0 329.4 3439 320.7 3236 3440 3422 3452 3444
= 5. economic sentiment indicator 1078 100,7 1053 97,1 106.4 1090 110.1 1094 109,6 1103 1104 109.8 109.5 1089
UK gross domestic product 1980 = 100 94,6 91,0 102.5 977 109.0 : : : : :
index of industrial production 92,7 89,6 110.0 938 1080 1093 108.5 : 1103 1083 107.0
1. industrial confidence indicator +9 =60 0 -6 —12 -10 -12 -9 —-15 -13 -9 -9
2. construction confidence indicator : +7 —60 —25 -5 -19 -1 =19 (=19 (=19 —11 (1D (—1D
3. consumer confidence indicator () =325 14,4 -255 —10 =11 -7 -5 -8 -8 -6 -3 -5 -6
4. share-price index () 78,5 233 1116 1044 2423 2806 3082 304.1 314,00 304,1 3064 3047 2993 3083
= 5. economic sentiment indicator 103.8 977 1049 988 1023 1027 102,7 103,1 1028 1027 102,7 103,0 1031 1031
EUR gross domestic product (ayb) 1980 =100 85,1 855 101.1 1010 106.4 : : : : :
index of industrial production 929 830 103.2 946 103.3 1038 1053 107.0 1032 1058 : : :
1. industrial contidence indicator +16  —49 +3 —136 -7 -8 —10 -8 -10 —10 —10 -9 (-8 -7
2. construction confidence indicator : : -1 —48 - 38 -27 =25 -2 =26 (=25 (—24) —20 (=20 (- 19)
3. consumer confidence indicator o) 4.6 —167 08 220 —13 -7 =5 -5 -5 -5 -6 -4 -4 -6
4. share-price index (o) 47,0 1154 1117 238.8 3005 336,6 3309 344,7 3391 326,01 3226 3311 3390
= 5. economic sentiment indicator 107.5 96.6 104,1 974 101,1 1021 1027 103.0 1029 1028 1024 1030 1031 1028

ta) Weighted 1ot of quarterly figuses for the Federal Republic of Germany. France, 1taly and the UK.

(b) For the Federal Republic of Germany, gross national product for quarierly data.
(¢} Not scasonally adjusted




TABLE 3: Monthly survey of manufacturing industry — Monthly questions and the composite industrial confidence indicator w)
Balances: i.e. differences between the percentages of respondents giving positive and negative replies (s.a.)

Range (b) Range (b) 1985 1986 1986
Peak Trough Peak Trough I I 11 April Muy June July Aug Sept.
197273 197475 197980 1981/83

B production expectdtions +31  —56 -4 =37 -6 -6 -6 - -5 -6 -8 —12 -7 -4
order-books +13 —74 —-14 —-49 ~24 =21 =29 =25 -28 =30 -29 -26 -2} =25
export order-books +15 —82 —-19 —55 ~27 -27 =35 -2 -34 —-35 -3 -33 -26 =27
stocks of finished products -14 +37 +2  +18 +10 +8 +5 +8 +6 +2 +6 +7 +8 +10
selling-price expectations +64 —10 +39  +12 +19 +21 +2 0 +4 +2 +0 -2 +3 0
industrial confidence indicator +19 =56 -4 35 —13 -12 —-13 -14 -13 -1 -4 —-15 —-13 =13

DK production expectations : : : +8 +18 +11 +4 +4 +4 . : +4

order-books : : =34 +25 +15 +12 +9 +12 : : +9

export order-books : : o+ 14 +24 +2 +1 =2 +1 : : -2

stocks of finished products : . o +24 +4 +12 +14 +15 + 14 : . +15

industrial confidence indicator : : Do =22 +13 +5 +1 =1 +1 : : -1
D production expectations +17 =32 +10 =30 +3 +4 +1 +2 +2 0 +2 +1 +2 +3
order-books +5 =73 -6 =59 - 14 -1 =16 -14 -17 -16 —-16 —-14 —14 ~15
export order-books : -14 -50 -9 =13 —-18 -20 -6 =19 =20 -16 =20 -23
stocks of finished products -7 +43 -2 +31 +7 +6 +7 +6 +6 +6 +9 +35 +5 +9
selling-price expectations +55 +4 +38 +4 +17 +9 +4 48 +1 +7 +5 +7 +10 +6
industrial confidence indicator +10 —49 +2 —-40 —6 -4 -7 -6 -7 -7 -8 —6 -6 -7
GR production expectations : : : : +21 +24  +28 +19 +30 +29 +25 +23 +21 +19
order-books : : : . —24 ~I11 16 —-20 =18 =12 —-18 =21 =20 =20
export order-books : : : : -33 -22 —-24 =27 -16 =20 -3 -3¢ 27 ~20
stocks of finished products : : : : +10 +10 +10 +11 +17 +9 ~6 +13 +12 +9
selling-price expectations : : : : +32 +25 +16 +15 +15 +16 +15 +16 +14 +14
idustrial confidence indicator : : : : —4 +1 +1 —4 -2 +3 0 —4 -4 -3
F production expectations +33 =29 +18 =20 -3 0 -2 +7 -2 —1 -3 +5 +7 +9
order-books +26 —69 0 —56 =30 =27 =23 =20 -23 =23 =22 =23 =20 -16
export order-books +24  —66 +10 =52 —20 ~-24 =29 =28 =29 =28 —-30 -32 -28 -24
stocks of finished products —14 +50 +3 +42 +19 +18 +14 +16 +12 +14 +15 +15 +13 +1l
selling-price expectations +76 +15 +62  +17 +29 +18 +13 +14 +15 +12 +11 +14 +14 +14
industrial confidence indicator +29  —49 +5 -39 —-17 —-15 —13 -9 =12 =13 -13 -1l -9 -6
IRL production expectations =21 +40 —33 +6 +9 +14 +9 +19 +9  +13 +6  +21 0
order-books o —68 +18 —55 —-20 -16 —-29 -24 -3 =29 -2 -28 -1} =3I
stocks of finished products . o +35 -6 +33 +8& +12 +16 +13 +11 +13 +24 +19 +9 411
selling-price expectations ;. +64 +77  +20 +14 -1 —=l6 -10 =16 =13 —-19 —-18 —13 +2
industrial confidence indicator T —41 +20 —40 -7 -6 —10 -9 -8 -1l =12 -14 0 —14
1 production expectations +40 —43 +24 =26 +8 +7 +13 +10 +17 +9 +12 +15 +6 +9
order-books +30 —82 +7 —66 =21 -2 -23 =21 ~27 =24 —-19 =23 —-19 -20
export order-books +13  —67 -6 -39 -30 =30 -33 -29 —34 -39 =27 =34 28 =26
stocks of finished products —~24 +53 -8 +32 +16 +18 +18 +10 +17 419 +18 +10 +12 +7
selling-price expectations +76  +10 +87  +37 +39 +26 +15 +9 +17  +15 +13 +11 +6 +11
industrial confidence indicator +31 =59 +13 -4l - 10 -12 -9 -7 -9 —1I -8 -6 -8 -6
L production expectations +84 —80  +40 -—66 —1 +1 -7 =38 +9 +2 ~33 -35 -—38 -4l
order-books : : +8 =70 +3 -5 -2 -1 -2 -3 -2 +4 =5 =1
export order-books : : +9  —30 -3 —-18 —-14 =10 -1z -1 -4 -2 —l6 -12
stocks of finished products —-14 +74 0 +58 +3 +1 +6 +3 +12 0 +6 +2 +5 +1
selling-price expectations : —46 +74 —38 +17 —20 —48 —20 -60 —46 -39 -5 -39 +30
industrial confidence indicator : : +16 —65 0 =1 -5 -14 -2 0 —-14 -11 -16 -14
NI production expectations +26 —26 +20 —13 +4 +3 +2 +4 0 +2 +3 +7 +5 0
order-books +7 —48 -5 —-42 -5 -8 ~12 =13 12 ~12 —-13 ~13 —-13 =14
stocks of finished products -3 +57 +3  +39 +4 +5 +7 +7 +8 +6 +7 +7 +7 +8
industrial confidence indicator +12 —44 +4 -3l -2 -3 -6 -5 -7 -5 -6 -4 -5 -8
UK production expectations : : +29 52 +20 +11 +9 +8 +7 +12 +7 +4 +9  +12
order-books : : -2 -85 -7 —-12 -2 -2 -23 =21 =28 =24 -20 -22
export order-books : : -1 =72 -5 =15 =21 =24 -2 -16 -23 =27 =22 =22
stocks of finished products : : -1 +42 +14 +16 +20 +17 +19 +18 +23 +19 +1i5 +16
selling-price expectations : : +70 +7 +23 +14  +13 +15 +16  +13 +9 +16 +14 +16
industrial confidence indicator : : +9  —-60 0 -6 —12 10 -12 -9 —15 —13 -9 -9
EUR production expectations +24 -30 +15 =24 +7 +6 +4 +6 +4 +4 +5 +5 +6 +8
order-books +15 =70 -7 =56 -17 ~17 =21 -19 =21 =20 =21 =21 ~—18 -—19
export order-books : : -12 =350 —15 -19 =25 -24 =25 =25 ~-24 -25 =23 -23
stocks of finished products —10 +48 -1 +31 +12 +13 +14 +10 +13  +13 +1I5 +11 +11 +11
selling-price expectations +64 +9 +53 422 +25 +16 +10 +10 +10 +10 +8  +10 +10  +11
industrial confidence indicator +16  —49 +3 =36 -7 -8 ~10 -8 —10 =10 —10 -9 -8 -7

(a) The indicator is an average of the responses (balances) to the questions on production expectations, order-books and stocks (the latter with inverted sign)
(b) These arc the extreme (high and low) values of the balances of the different questions. reached in the course of 1972-1975 and 1979-1983, respectively.
~ Note: (s.a.) = seasonally adjusted. : = not available. () = cstimated. Source: European Community business surveys.
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TABLE 4: Survey of the construction industry
Balances: i.e. differences between the percentages of respondents giving positive and negative replies (s.a.)
Range (b) Range (b) 1985 1986 1986
Peak Trough Peak Trough { 1} i April May June July Aug, Sept.
1972/73 1974/75  1979/80 198183
B order-books -3 -4 -20 -7 - 55 -5 46 -4 -5t -4 -4 -4 45 -8
employment expectations +31 =24 +1 =53 -24 -18 =15 =26 -0 -15 -9 =21 -9 -2
price expectations +75 0 +25 +6l -8 +2 +§ 4 -2 +9 3 -1 -1 0 -3
construction confidence indicator (a) +9 =36 -7 —65 -40 -3 -30 -35 -3 -3 -3 -3 -3 =3
DK  order-books : : D=3 +13 16 +39 +18 +15 (425 (+25)  +18 (+18) (+18)
employment expectations : : : -35 +9 +13 417 +9 +17 (+17) (+1]D +9 (49 (+9)
construction confidence indicator(a) : : L= +11 +15 +R + 14 w21 (+2) (+2D) 14 (H14) (+14)
D order-books -17 -8 +2 -5 -0 -63  -S55 -45 -60 -55 -5 -47 -4 -4
employment expectations +10 -60 20 -93 -3 -8 -5 -7 -8 -4 -2 -9 -7 -6
price expectations +48 -] +48 -49 -4 +3 16 +10 0 19 +8 +9 +9 sl
construction confidence indicator(a) -4 -7 +11 64 -54 -41 =35 -7 -39 =33 -3 -2 2% -
GR  order-books : : -1 —~48 -48 -63 -7, —63 (-63) (-63) -T2 (-72) (-7)
employment expectations : : -1 +3 -3 -3 -33 -3(-33) (<33 =3B (-3 (-}
price expectations : : : +9 +8 +24 +50 +32 +500 (+50) (+50)  +32 (+3) (1)
construction confidence indicator (a) : . o -T8 -3 -4 -8 ~-53 —48 (-48) (-48) -5} (=5} (-53)
F order-books : : =% -7 -2 -4 =36 =26 =36 (-36) (=36 -2 (-20 (-0
employment expectations : : -8 -4 -4 -2 -1 -8 -12 (1) (-1 -8 (=8 (=8
construction confidence indicator (a) : : -17 -5 -38 =27 -4 - 18 -4 (-24) (-2 18 (-18) (-18)
IRL order-books ) : : LM -34 =35 -1 -19 =19 (=19 (-19 -89 (=19 (-19)
employment expectations : : : -39 -19 =13 -1 -10 -1 (= (= -0 (-1 (-l
price expectations : . ; : —-16 -0 -7 -4 -7 (=7 (=7 -4 (-4 (-4
construction confidence indicator(a) : ; Y V) =27 -4 -1 -15 =10 (=10) (1) 15 (=15 (=19
1 order-books =25 -6 -8 -62 -36 -3 -4 -4l -4 -4 -4 -4 -39 -4
employment expectations o -4 -2 -3 -2 =19 -10 -7 -5 -8 -8 -0 -1 -1
price expectations +85  +30 +79 +2 + 14 +13 +14 +9 +11 +10 +20 12 +8 +1
construction confidence indicator (a) -8 =56 -5 -5l -29 -9 -2 -29 -4 =33 -3 -3 =3 =2
L order-books +21 =50 +15 -1 - 60 -3 -9 +3 =23 - 0 +1 =2 +17
employment expectations +31 -39 +46 =75 -4 - 11 +7 +5 +1 t6 413 +§ +6 -1
price expectations +82  +11 +81 -49 -10 -4 +14 +27 +12 49 22 +33 +0 +28
construction confidence indicator (a) +26 45 +31 =77 -5l -4 -1 +4 -2 +3 +7 +5  +4 +4
NL  order-books -8 -8l -10 -6l (=32) -8 -3 -9 -6 -7 -2 -7 -8 -l
employment expectations +14 -13 +15 =3 (—6) +3 +16 +3 +16 +17 +14 0 +5 -3
construction confidence indicator(a) +3 -4 +3 0 46 (—19) -8 6 -3 +5 45 t6 -3 -2 -4
UK  order-books : : -1 =7 -37 -7 -3 -3 =300 (=30) (=300 -23 (-2 (-2Y
employment expectations . : +15 -4 -12 -3 -1 +2 -7 (=7 (=7 +2 (-4 (=2
price expectations : : 74 =0 +11 +23 +23 +22 +23(+23) (+23) +22 (+2)) (+1)
construction confidence indicator (a) : : +7 -60 =25 -15  -19 -1 =19 (=19 (=19 -1l (=1 (=11
EUR order-books : : -9 -63 -5l -4 40 -3 -4l (—40) (-38)  -33 (-3 (-3
employment expectations : : 7 -3 -4 -2 -1 -1 =10 (-10) (-10) =7 =7 (=9
construction confidence indicator (a) : : -1 —48 =38 =21 =25 =20 =20 (=25) (=24} -2 (-2 (-19)
(a) The indicator is an average of the responses (balances) to the questions on order-books and employment expectations.
(b) These are the extreme (high and low) values of the net balances of the different questions. reached in the course of 1972-1975 and 1979-1983. respectively.
Source: Europcan Community business surveys.
TABLE 5: Results of business surveys in the retail trade (a)b)
1985 1986
June July Aug.  Sept Oct. Nov. Dec. Jan. Feb. March  April May June July Aug. Sept.(D
B present business situation -5 -1 -1 0 6 5 8 16 7 -8 0 -19 -7 -1 -8 10
volume of stocks 9 12 2 3 0 -3 5 | 0 1 5 4 12 6 2 0
intentions of placing orders -19 | 3 S 2 -1 -5 14 17 -3 -9 -4 -1l6 -4 3 i
expected business sttuation -19 13 25 12 5 -2 -1 17 26 9 -6 9 -6 21 3 25
D present business situation -4 -2 -2 -3 -1 -8 -1 -8 -1 -9 10 -1 -6 -1 -0 -1
volume of stocks 27 26 23 20 19 22 19 24 29 28 29 26 277 20 20 24
intentions of placing orders -2  -15 -8 -9 -1 -3 -1 -1 -4 -3 =15 -15 -l4 -6 -1 0
expected business situation -13 -1 -6 -1l | 3 -1 | 1 -5 -3 -3 0 4 2 12
F(c) present business situation : -30 -0 : -2 : b : -6 -6 : -6 |
volume of stocks . 18 : 9 : 18 : 7 : 4 : 19 : 13 : 8
ntentions of placing orders =38 /] o -18 -2 : -15 . -8 -2
Lic)(d)present business situation : : : : -4 : : -2 : -7 : 2 : -7 : 7
volume of stocks : : : : 2 : : 28 : 25 : 24 : 3l : 20
intentions of placing orders : : : -3 : 16 : - 14 -8 o —l4 : 2
expected business situation : : : : 4 : : 3 : 9 : 9 : 10 : 2
NL  present business situation : : : : : : : 41 34 41 4 51 4 S 51 55
volume of stocks : : : : : : : 7 8 10 10 7 9 ’8 . ﬁ8
intentions of placing orders : : : : : : : 3l 0 %4 17 16 19 2 _2 20
expected business situation : : : : : : : 47 4 43 4 34 4 38 45 40
UK  present business situation c) 14 25 49 17 13 18 3l 20 3l 13 5 7 19 P 9 u
Solume of stocks 25 22 18 18 18 21 18 19 18 27 27 20 21 17 9 4
intentions of placing orders A 29 35 21 19 12 23 29 24 17 21 26 23 23 3l }S
expected business situation : : 35 : : 32 : : 36 : : 34 : : 34 :
(a) not scasonally adjusted; (b) balances: (¢) bi-monthly: (d) excl. large multiple shops: (¢} refers to volume of sales for the time of the year; (f) ltaly: provisional.
Source: EC business survey in retail trade.
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pointing downward across a broad spectrum, and it has only
been possible to curb the rate at which labour is shed. This
situation which is less favourable than in the other member
countries can be explained by the fact that manpower reserves
are still high in French and Italian industry. In the labour
market survey carried out in European industry at the end of
last year, a net 38 % of French industrial companies and 58 %
of Italian companies described their manning levels as too high
(see European Economy, no. 27, March 1986).

Consumer confidence slightly down — For the first time since
February 1985 this leading indicator for purchasing behaviour
has deteriorated slightly (from —4 to —6; balance). This indi-
cator was down in nearly all the member countries. The main
reasons for the decline were the more unfavourable answers to
the question whether consumers were now intending to make
large purchases. But even after the slight deterioration, the
consumer climate indicator still stands at a relatively high level.
This is also consistent with the present favourable sales trend
in the European retail trade (see Table 5). The clothing, footwear
and leather goods branches in particular are enjoying lively
demand. This may more than offset the somewhat more un-
favourable purchasing plans for household appliances. It there-
fore seems premature to conclude, on the basis of the slightly
weaker consumer climate indicator, that the propensity to pur-
chase of European consumers will shortly slacken again. With
the exception of Denmark, where economic policy is endeavour-
ing to dampen the rise in consumer demand, mainly in order to
come closer to the objective of current account equilibrium, and
Greece where the general economic stability programme aims
to cut back consumer demand, all the other member countries
— to varying degrees — wish for brisk consumer demand,
which, together with increased investment will produce a more
dynamic recovery in the economy as a whole. A close watch must

therefore be kept on the future development of the consumer
indicator, so that it gives early and clear indication as to whether
the September setback was a negative aberration or whether it
heralds the start of a new trend.

After two successive months in which the consumer climate
has improved, Belgian consumers seemed more pessimistic in
September. This feeling has reflected in practically every com-
ponent of consumer behaviour, including purchasing behaviour:
there was a downturn in the present readiness to acquire major
household items and in intentions to make real purchases in the
next twelve months. Compared with the situation in most other
member countries, these two features of Belgian consumer senti-
ment have been at a rather low level for a relatively long period.

After picking up in August, the consumer confidence indicator
in Denmark dipped in September to a relatively low level when
viewed in terms of the Community as a whole. But even from a
historical perspective, the present level of consumer confidence
is disappointing, with such a low score not having been recorded
since January 1983. Danish consumers were very pessimistic in
September with regard to recent developments in the general
economic situation in particular, but they also took a gloomy
view of the other components of consumer behaviour. In this
connection, it does not appear that there will be any rapid
hardening of the propensity to make purchases in spite of some
decline in the willingness to save. A major factor in this rather
pessimistic scenario of consumer assessments is undoubtedly
formed by the recent governmental austerity plans.

As in the preceding months, consumers in the Federal Republic
of Germany remained optimistic as regards recent developments
in both the general economic situation and in their own financial
position. However, in recent months, they have adopted a some-
what cautious attitude to future developments in these areas.
The willingness to make purchases has followed an erratic
pattern for several months: in September as in July it showed a
distinct fall after registering an equally distinct revival in the
preceding month. For the rest, the recent surveys in the retail
trade show that sales in the months ahead are viewed with more
optimism than is suggested by consumer perceptions of the
situation; where larger household goods are concerned, both the
intentions of placing orders and the expected business situation
point to an improvement in sales.

Greece, together with Portugal, were in September the only
Member States where the consumer climate showed an improve-
ment compared to the preceding month. Greek consumers asses-
sed the general economic developments more positively, al-
though the socio-economic situation does not justify an appreci-
ation of this nature. Their buying behaviour also regained some
strength.

In Spain, the salient features of a weakening of consumer confi-
dence in September were a marked fall in their readiness to
make major purchases now — in sharp contrast to the positive
trend in July and August — and their less optimistic expectations
concerning the economic situation in general. Fears that prices
would rise significantly reduced saving intentions for the next
12 months, but these assessments will apparently have no
favourable effect on purchasing behaviour in the near future.

The slight revival discernible in July in the consumer climate in
France was in September offset by the continuing decline in the
propensity to purchase (no consumer survey was conducted in
France in August). The willingness to make purchases has, for
quite some time now, been distinctly less pronounced than in
the United Kingdom and in the Federal Republic of Germany.
However, the weakness of this component of consumer behav-
iour in France is particularly noticeable if we compare the
present measurements of consumer sentiment in this regard with
the figures for the period 1978-83. Where the findings of the
recent surveys in the retail trade concern larger household dur-
ables, they point to an unmistakable correlation with the low
propensity to purchase. A positive factor in the pattern of
consumer expectations is the confidence that the situation on
the labour market will show a slight improvement in the twelve
months ahead.

Following the slight improvement in the consumer climate in
Ireland in mid-1986, the erosion of confidence first noted in
August continued in September. Recent developments in both
the general economic situation and in the financial situation of
households were viewed more pessimistically than in August
while consumer expectations in these areas once again bore
testimony to a decline in confidence. The abrupt deterioration
in the propensity to save attributable to gloomy price expec-
tations was accompanied by a slight revival in the propensity
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to purchase which, although it slowed down somewhat the fall
in the confidence indicator, could not prevent the indicator
reaching, as in August, the lowest level recorded in the Com-
munity.

Most components of consumer behaviour in Italy in September
showed only small or very small changes as compared with the
previous survey (in July). Only the attitude to purchases showed
a distinct turn-around for, after strengthening in July, the will-
ingness to make purchases fell back in September to its June
level. From both a historical and a Community viewpoint, it
remains relatively depressed.

In September, consumers in the Netherlands were again, as they
had been in the previous three months, more cautious in their
assessment of the general economic situation, both in the recent
past and in the near future. Their scepticism was partly attenu-
ated by a moderate improvement in expectations as to the real
income position of households and by a slightly greater readiness
to make purchases, but it nevertheless had an adverse effect on
the confidence indicator and caused it to dip further. Consumer
confidence overall, however, is still fairly buoyant compared
with the situation in all the other Member States (except the
Federal Republic of Germany).

Until now (the first monthly survey having been conducted in
June), the consumer climate in Portugal has fluctuated mark-

edly: after rising in July, it fell back in August but staged a
recovery in September, especially with regard to the general
economic situation. The financial situation of households was
also viewed in a relatively favourable light. By contrast, the
propensity to purchase fell away sharply in September, almost
touching the very low level recorded in June. For the rest, the
findings for Portugal still need to be treated with some caution
since the time series are very short and a relatively large number
of those taking part in the survey gave no answer. This is
particularly apparent in the lower-income classes when ques-
tions on future developments are concerned.

As in the previous month, the consumer confidence indicator
in the United Kingdom fell back a little in September, the main
reason once again being a significant decline in consumer will-
ingness to make major household purchases. Nevertheless, the
percentage of consumers which consider that this is a good time
to buy consumer durables is still significantly higher in the
United Kingdom than in the Community. As in the Federal
Republic of Germany the retail trade seems to be more optimis-
tic about consumption behaviour in the next few months than
consumers themselves; this is reflected e.g. in retailers’ increased
intentions of placing orders with suppliers.

24 October 1986

TABLE 6: Consumer opinion on economic and financial conditions )
1978 1979 1980 1981 1982 1983 1984 1985 1986
Feb. March  Apr.  May  June July  Aug.  Sept.
CONSUMER B -8 —10 —20 —27 =27 =28 —27 —-21 =22 =20 —19 —17 =21 =17 -10 —14
CONFIDENCE DK -1 =2 -19 =17 —12 0 6 4 : -1 -5 -6 .o =2 -8
INDICATOR (v) D 5 6 -5 —-22 -26 —15 -10 -7 0 1 2 1 5 4 6 5
GR : : : : 0 -1 -4 -5 —-16 —19 —-18 =21 —-19 —-19 -23 =21
E : : : : : : : : : - : c-12 -8 =7 -9
F I =-5-10 -9 -5 -15 -23 -2 : c—-1l =11 —15 —14 o =15
IRL 8 —10 —22 —28 —34 -39 —33 —-29 : : =27 : o —24 —-26 -28
1 —-18 —17 —22 =22 —18 -24 —15 =12 —-10 -5 -5 -3 -2 =2 =3
NL -1 -8 —-25 =31 -32 -30 —22 -7 : : 5 9 7 6 4 2
P : : : : : : : : : : : -0 -6 —10 -6
UK 8 —4 —18 -21 -12 -3 -4 -10 —-14 —-11 -8 -8 -6 -3 -5 -6
EUR (c) 0 -3 ~-13 -19 -7 —15 —-14 —-12 : -5 -5 -5 -4 -4 -6
FINANCIAL SITUATION B 11 =1l —15 =19 =25 =29 —31 =23 —18 —16 —15 —15 —15 —13 —10 -12
OF HOUSEHOLDS DK 2 I -10 —-12 -7 -4 -2 =3 : : =3 -4 -3 : 0 -2
D 1 2 -4 —-16 —18 —14 —11 -8 -2 -3 -1 =2 1 i 3 4
GR : : : : -2 —-13 -8 -8 —19 =21 =22 =24 -23 =23 =27 =27
E : : : : R : : . : : : =12 -9 —-11 —-10
F -2 —-4 -7"-8 =7 -1l —15 —-13 : -9 -8 —-13 -1 co-12
IRL -9 —21 —32 —38 —41 —43 —42 -37 : =36 : ;=35 =31 -33
— over last 12 months I —14 —13 —14 —14 —13 —-15 =12 —-10 -8 -7 -6 -6 -5 -6 . =5
NL 4 I -9 —-18 =20 —-28 —26 —17 : -4 -3 =2 =2 1 =2
P . : : : : : : : : : : =11 -8 =11 -6
UK -10 —11 —24 =30 =27 —15 =15 —16 —17 =16 —17 —16 —14 —11 -9 —-10
EUR (¢) -4 =5 -11 =17 =16 —15 —15 —12 : . —8§ -8 -8 -7 -6 -6
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TABLE 6 (continued) : Consumer opinion on economic and financial conditions )

1978 1979 1980 1981 1982 1983 1984|985 1936

Feb. March  Apr. May  June  July Aug Sept

FINANCIAL SITUATION B -3 -3 -6 -9 =12 ~15 —-18 —13 ~10 -8 -6 —5 -7 —6 0 -3
OF HOUSEHOLDS DK 6 3 -8 —4 -2 0 3 3 : : I —1 1 : 6 1
(continued ) D 2 2 -3 -12 ~-14 -9 -6 -4 0 0 2 0 1 2 4 3
GR R R . R 15 0 6 2 -6 —12 -7 -1l =10 =10 —-15 ~15
E : : : : . : R : : : : : 5 4 5 3
F 4 0 -2 0 0 -4 -7 -3 : : | 2 -5 =5 =3
IRL I =13 —19 —24 —23 =26 —22 22 : : —14 : =11 =15 —1I8
— over next 12 months I -6 -7 —-10 -8 -6 -8 -3 =2 =1 0 [ 1 I 2 R [
NL 1 I -9 —13 —14 =21 —17 -6 : : l 3 2 0 [ 3
P R R ! . . : : : : : : : 2 3 [ 3
UK 3 -1 -13-15 -9 -2 -3 -5 -7 -6 -5 -3 -1 1 =2 =2
EUR (¢) 2 0 -6 -9 -8 ~7 -6 —4 : : 0 0 -1 0 0 -1
GENERAL ECONOMIC B —47 —44 —58 —69 —68 —62 —57 —-33 —32 —30 —29 -27 ~35 -3 -—19 -—-22
SITUATION DK —-31 —34 —56 —47 —42 —4 4 2 : =12~ —16 =7 =21
D -5 3 —-18 —46 —51 =29 —14 —11 0 3 4 5 8 & 10 11
GR : : : =2 =11 —4 —-10 —26 —26 —24 =26 -25 =27 -33 =3I
E : : : : : : : : : : : =19 11 =15 —15
F —-18 =27 -39 —37 —28 —41 —54 —52 : =34 33 -34 -32 Do—33
IRL -4 —35 =56 ~66 —~74 —-77 —65 —6l : :—53 : o =51 =54 -60
— over last 12 months 1 —45 —43 —57 —60 —S51 —57 =3 —-26 —22 —16 —11 -8 —4 —6 . =4
NL ~23 ~30 —-55 —64 —64 —54 —19 8 : . 18 25 24 22 16 11
P : : : : : : : : : : : =9 =8 —-12 -4
UK 0 —33 —-55 —62 —40 —23 —25 —37 —44 —37 —31 -28 --27 =24 -28 —30
EUR (¢) ~16 —22 —41 —-51 —44 —37 —31 —-28 : c—=15 =13 =13 =12 —13 —13
B —-28 —29 —45 —51 —43 —38 —-33 ~-17 —17 —14 ~-11 —-14 —-15 —-1§ =2 —6
DK —21 —-24 —42 =29 —-23 3 6 4 : -6 —6 —9 =7 =12
D =1 I =19 -33 =32 —-14 —-10 —6 0 2 3 3 4 S S 3
GR : : : : 25 6 10 3 -3 12 -6 =13 ~1l —-14 —-17 —14
E : : : : : : : : : : ; : S S 6 |
F —-15 =29 —40 —27 —-23 -36 —45 —-34 : =16 ~16 21 =17 16
IRL 2 —26 —35 —38 —42 —45 29 26 : =17 : =20 =25 =29
— over next 12 months 1 —14 —19 -30 —30 —24 =25 -9 -8 -5 6 4 7 9 4 : 4
NL —16 ~26 —48 —42 —42 -28 -5 10 : 13 19 14 11 4 —1
P : : : : : : : : : . . : 7 5 =2 9
UK S —16 —24 =23 —-10 -5 —-10 —16 =25 =20 —13 —12 —12 =12 —18 —1I3
EUR (¢) . -8 —16 —30 —30 —24 =21 —18 —14 : -5 -4 -4 -4 -5 =5
PRICE TRENDS B 59 55 65 69 77 78 18 N2 65 60 60 53 47 47 37 41
DK 47 39 50 S 48 26 26 26 : : 14 16 19 : 14 6
D 16 25 44 52 46 23 15 9 0 -4 -8 —18 —20 —18 —23 21
GR : : : .15 30 24 26 37 43 39 36 40 37 39 42
E : : : : R . . : : : : 48 45 45 46
F 60 70 79 77 62 55 58 44 . . 12 13 13 1 : 9
IRL 57 8 & 87 &7 8 71 59 : 55 : . 38 44 42
—- over last 12 months I 67 72 8 79 72 69 55 49 46 42 38 37 31 3] : 29
NL 47 43 62 68 63 43 41 22 : : 12 8§ -8 —13 —-22 14
P : . B B . . : : : : : 38 31 33 29
UK 35 48 59 41 31 15 19 24 21 21 22 17 12 11 12 13
EUR (¢) 42 49 63 62 53 40 37 30 : : 15 1w 12 12 1 10
B 22 33 42 40 45 40 37 36 39 32 31 29 26 21 21 22
DK 27 29 38 31 3l 12 16 15 1 9 9 : 6 5
D 33 44 51 50 43 30 28 25 17 13 8 4 2 1 0 =1
GR : : : 25 37 38 42 41 47 39 43 44 46 46 45
E : : : : : : : : : : : : 16 18 16 24
F 41 46 SO0 39 42 37 32 27 : 35 350 28 21 : 10
IRL 36 59 56 52 46 39 35 32 : : 1 : 10 22 28
— over next 12 months I 4 S6 60 58 56 54 46 48 41 33 37 33 27 31 : 34
NL 36 48 61 52 S50 38 25 17 : 10 3 =2 0 6 7
P : : : . : R R R : : : : 4 11 14 11
UK 21 34 43 31 29 27 40 43 41 3% 30 26 21 25 31 33
EUR (¢) 3 44 51 44 42 35 35 32 : o240 21 8 17 18 18
UNEMPLOYMENT B 42 42 57 67 60 57 44 37 35 28 24 27 40 37 33 29
DK 29 22 39 37 29 30 5 —4 : =7 =10 =2 : 0 2
D 10 3 20 43 43 30 20 16 12 8 0 -5 -2 =2 5 5
GR : : : o1 10 11 17 26 32 27 28 33 RN 35 3
E : : : : : : : : : : : 2427 24 24
F 30 44 47 43 30 41 62 50 : D22 024 41 42 : 38
IRL 6 12 34 47 S6 67 52 48 : 39 : 42 47 49
— over next 12 months I 42 41 51 52 56 57 49 47 45 37 38 37 35 38 : 36
NL 42 35 59 72 72 67 36 0 : D= 12 =25 -23 11 s -4
P : : : : : : : : : : . 2725 32 27
UK 200 30 58 50 34 37 32 35 39 34 31 31 35 135 38 35
EUR (¢) 25 27 43 48 42 41 38 32 : : 17 15 23 25 27 25
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TABLE 6 (continued): Consumer opinion on economic and financial conditions )

1978 1979 1980 1981 (982 (983 1984 1985 1986

Feb. Murch  Apr.  May  June  July Aug. Sept.

MAJOR PURCHASES B 46 30 23 15 13 6 6 —18 —35 —33 —34 —24 =31 =20 —19 -24
DK 41 42 21 10 16 7 14 14 . : 5 -3 =2 : 0 -3

D 3t 25 18 —1 —-17 -8 -9 =8 1 5 3 0 8 3 8 3

GR : : : =35 =35 =24 —-20 —22 —26 —29 —29 —-28 20 -23 -—19

E : : : : : : : : : : : =37 =29 —20 24

F 34 35 39 28 30 19 6 —4 : : 2 0 0 -3 . —8

IRL 49 46 30 24 13 -6 -9 -2 : =14 : -3 -4 =2

— at present 1 —10 -3 2 4 1 —13 =15 -5 —-15 -9 —-11 -9 -9 =2 o =10
NL 28 13 =2 —17 =21 —-18 —44 —29 : =2 -1 -4 0o -2 -1

P : : : : : : : : : : -37 -19 —-25 —-30

UK 43 43 28 26 25 32 31 24 24 23 24 21 24 35 29 23

EUR (¢) 29 27 22 12 6 5 0 -3 : : 2 1 -2 1 2 =3

B -28 —29 —26 —28 —28 —30 —28 —30 —32 —33 -34 -28 —-24 —-30 ~-23 27

DK -9 -8 —14 ~12 -10 -8 —7 -8 : -9 ~12 ~13 o= 13 -7

D =15 —15 =19 =25 =28 =29 =28 —26 —20 —20 -2l —-21 —19 —-21 —-18 —19

GR : : : =24 —33 —38 —33 —35 —38 —43 —48 —50 —44 —44 -50

E : : : : : : : : : : : c=24 -30 -21 -22

F —13 —16 —18 -13 -9 —10 —-10 -9 : . -8 -7 0 0 : 0

IRL =13 =17 =19 =22 =27 =31 =25 =22 : =27 : c—20 —14 18

— over next 12 months I -16 =10 —17 ~-18 =22 =22 -21 =21 —19 =23 =20 —22 —20 —22 o —19
NL —14 =19 =23 =27 =27 =29 =27 =20 : =21 -16 —16 —14 —12 —13

P : : : : : : : : : : : : 2 14 11 5

UK —9 —6 —14 —19 —18§ =15 —12 —14 —14 =13 —13 =12 =11 —13 —10 —1I2

EUR (¢) =12 =12 =17 =20 =20 =21 =19 —18 : =17 16 —15 —16 —14 —14

SAVINGS B 35 40 38 41 40 46 46 46 50 45 41 39 37 31 47 45
DK 7 H 15 23 26 40 41 50 : 51 46 41 : 45 39

D 34 46 43 32 27 33 38 41 41 41 41 38 46 44 47 48

GR : : : =25 =29 —20 —18  —25 —32 —32 —29 —30 —32 —36 —33

E : : : : : : : : : 3927 36 38

F 10 g8 -3 -2 -5 0 6 11 17 18 —3 ] : 7

IRL 14 8 S =3 -9 -3 -8 -1 : -5 : R 1 —15

— at present 1 6 4 -6 —7 10 21 33 37 42 47 46 49 48 47 : 47
NL 13 19 19 27 38 35 34 41 : 40 45 48 44 50 44

P R : : : : : : : : : :  —46 —36 —40 —46

UK 10 =5 6 5 S 10 17 20 20 21 30 18 19 22 21 23

EUR (¢) 16 21 s 12 12 19 24 29 : 33 30 280 27 29 31

B -14 —14 =20 —21 =25 =26 —27 —33 —14 =21 -1l —14 -10 -9 I -5

DK -1 -12 =20 =19 —-18 —-12 -1l —7 : -8 -6 —6 . =7 -8

D 43 46 44 23 -2 1 3 3 9 6 8 7 13 8 16 15

GR : : : =37 —41 -39 40 —39 —45 —-47 —47 —46 —47 —-50 —54

E : : : : : : : : : : : =32 —-38 -3 -137

F =27 —29 —32 -32 —32 —35 —-37 —36 : =27 =26 —32 -34 o —32

IRL =5 =1l =13 =19 —22 =25 —37 =28 : : —34 : =24 =26 —29

— over next 12 months 1 —35 —34 =32 30 —22 =27 =20 —17 —16 —12 =10 -8 =1l -6 =9
NL 6 8 0o -1 -3 -8 =2 6 : : 4 8 12 12 20 11

P : : : : : : : : : : : —44 —42 —42 -32

UK -4 ~4 —16 -20 —17 =13 -2 —14 —13 =11 =14 =19 —-12 —-13 ~-13 —12

EUR (¢) 1 2 =4 —11 =17 =17 —-16 —15 : =10 -10 —12 —13 —11 —12

FINANCIAL SITUATION B 0 12 9 7 6 5 6 5 12 10 12 13 13 15 19 15
OF HOUSEHOLDS DK 10 9 4 4 4 ] 8 Il 10 9 13 : 11 8
D 23 22 21 16 12 11 11 12 15 16 16 16 18 17 19 18

GR : : : : 0 0 2 3 3 1 1 I 1 I -1 =2

E : : : : : : : : : : : : 1 7 3 5

F 10 10 8 8 8 6 4 3 : 8 7 2 3 : 3

IRL It 8 2 -4 -1 -1 -1 -1 : | : : 3 1 2

— indicator of net acquisition 1 7 8 8 § 13 9 11 12 14 14 IS5 15 16 16 : 16
of financial assets NL 14 22 19 18 17 15 13 16 : 17 16 18 IR 18 14

P : : : : : : : : : : : | 0 -1 5

UK 8 10 ] 9 9 12 12 11 12 10 9 10 12 12 12

EUR (¢) 14 15 12 11 10 9 9 9 : 12 12 12 12 I

(a) The sum of the replies for cach Member State are weighted in the Community total with the value of consumers” expenditure.
(b) The indicator represents the arithmetic average of results for five questions, namely the two on the financial situation of the houschold. the two on the general cconomic situation, and that concerning
ma)or purchases at present

tc) I monthly data are not available. the FUR-averages incorporate the nmost recent available results.

! The climate of consumer confidence is measured by an indicator based on five questions in the consumer survey. These are the questions relating to the general cconomic situation, the houschold
financial situation and 1o major purchases of durable goods.

> Quarterly data: percentage change on corresponding quarter of preceding year

3 Quarterly data: monthly from Muy 1986 onwards.

* Percentage changes on corresponding quarter resp. month of preceding year

% See table 6 for data and notes.

& Scasonally adjusted

" EUR 10 up to May 1986; EUR 12 from June 1986 onwards.

Source: European Community consumer survey




Institutes carrying out the surveys

Manufacturing industry

Monthly:

— estimate of production trend in recent months: up, unchanged, down ?

— order-books: above normal, normal, below normal ?

— export order-books: above normal, normal, below normal ?

— stocks of finished products: above normal, normal, below normal ?

— production expectations in the months ahead: up, unchanged, down ?

— selling price expectations in the months akead: up, unchanged, down ?
Quarterly (January, April, July and October):

— employment expectations for the months ahead : up, unchanged, down ?
— limits to production: none, insufficient demand, shortage of labour, lack of equipment,
others ?

production capacity : more than sufficient, sufficient, not sufficient ?
duration of assured production: in months ?

new orders in the recent past: up, unchanged, down ?

export volume expectations for the months ahead: up, unchanged, down ?
capacity utilization: in % ?

stocks of raw material: high, normal, Tow ?

Al industries

Half-yearly (undertaken in March/April and October/November):

— investment trends and prospects: yearly percentage change of investment expenditure in
current money values.

Building industry

Monthly (except for Denmark, Greece, France, Ircland and the United Kingdom, where the

survey is carried out quarterly):

— current production compared with the preceding month: up, unchanged, down ?

— factors holding up production: none, lack of demand, bad weather, shortage of manpower,
shortage of matenal and/or equipment, others ?

— order-books or production schedules: above normal, normal, below normal ?

— employment expectations in the months ahead: up. unchanged, down ?

-— price expectations it the months ahead : up, unchanged, down ?

Quarterly (January, April, July and October)

— duration of assured production: in months ?

Retail trade sector
Monthly (France and Italy bi-monthly; Denmark, Greecee, Ireland and Luxembourg no
! survey):

— wg consider our present business (sales) position to be: good, satisfactory (normal for the
season), bad;

— we consider our present stock 10 be: too small, adequate (normal for the season), too
large;

— we expect that our orders placed on suppliers during the next (three) months, excluding
purely seasonal variation, will be: up, unchanged. down;

— our business trend over the next six months, cxcluding purely seasonal variations, will
improve, remain unchanged, deteriorate,

Quarterly:

— In the next threc months, and compared with today, the number of persons we employ
will: increase, remain unchanged. dechne.

Country Survey: Manufacturing industry Construction Investment Retail sale Consumer
Belgium BNB BNB BNB BNB DIMARSO
Banque Nationale de Belgique Gallup Belgium
Denmark DS DS DS — DS
Danmark Statistik
Federal Republic IFO IFO IFO IFO GfK
of Germany Institut fiir Wirtschafts- Gesellschaft fir
forschung Konsumforschung
Greece IEIR IEIR IEIR —- NSS
Institute of Economic and Industrial National Statistical
Research Service
France INSEE INSEE INSEE INSEE INSEE
Institut National de la Statistique
et des Etudes Economiques
Ireland ClIl and ESRI CIF CII and ESRI Al
Confederation of Irish Industries Construction Industry Agricultural
and Economic and Social Research Federation Institute
Institute
Italy ISCO ISCO ISCO ISCO ISCO
Istituto per lo Studio delta
Congiuntura
Luxembourg STATEC STATEC STATEC —
Scrvice Central de la Statistique
et des Etudes Economiques
Netherlands CBS EIB CBS NIPO CBS
Centraal Bureau voor de Statistiek Nederlands Instituut
voor de Publieke Opinie
en het Marktonderzock
United Kingdom CBI BEC BSO CBI GALLLP
Confederation of British Industry Building Employers Business Statistics Gallup
Confederation Office Institute

Questions of European Community business and consumer surveys

Consumer survey

Monthly:

Financial situation of your household now compared to 12 months ago: a lot better, a

little better, the same, a little worse, a lot worse, don’t know.

Financial situation of your houschold, prospects over the next 12 months: a lot better, a

little better, the same. a little worse, a lot worse, don’t know.

General economic situation in the country now compared to 12 months ago: a lot better,

a little better, the same, a littlc worse, a lot worse, don’t know.

General economic situation in the country, prospects over the next 12 months: a lot

better, a little better, the same, a little worse, a lot worse, don’t know.

Price level now compared to 12 months ago: much higher, moderately higher, a little

higher, about the same, lower, don't know.

Price trend over the next 12 months: more rapid increase, same increase, slower increase,

stability, slight decrease, don’t know.

Unemployment level in the country over the next 12 months will : increase sharply, increase

slightly, remain the same, fall slightly, don't know.

Major purchases (furniture, washing machine, TV, etc.) at present : yes, right time; neither

right nor wrong time, should postpone; don't know.

Major purchases next 12 months, compared to last 12 months: much more, a little more.

the same, a little less, much less, don’t know.

- Savings at present, a reasonable time to save: yes, certainly; yes, perhaps; probably not;
certainly not; don’t know.

— Savings by you or your household over the next 12 months: yes, certainly; yes, perhaps;

probably not; certainly not; don’t know.

Financial situation of households at present — financial assets accumulation: borrowing,

drawing on savings. just making ends meet, saving a little, suving a substantial amount,

don’t know.

Economic sentiment indicator

The economic sentiment indicator is a composite measure in which the industrial confidence
indicator and the consumer confidence indicator are given equal weight, while the construction
confidence indicator and the share-price index are attributed hall the weight of each of the
other two. The share-price index is included in the composite indicator in ratio-to-trend form,
in order to separate short-term or cyclical variations from long-term increases in the value of
shares. The long-term trend of the series is calculated using the NBER Bry-Boschan growth
cycle programme. For a fuller description of the cconomic sentiment indicator and its
components, see the technical note in the November 1982 issue of this Supplement.

Industrial confidence indicator
The industrial confidence indicator is an average of the responses (balances) to the questions
on production expectations, order-books and stocks (the latter with inverted sign).

Construction confidence indicator
The construction confidence indicator is an average of the responses (balances) to the
questions on order-books and employment expectations.

Consumer confidence indicator

The consumer confidence indicator is the arithmetic average of the answers (balances) to the
four questions on the financial situation of houscholds and general economic situation (past
and future) together with that on the advisability of making major purchases. For a more
detailed description of the consumer confidence indicator see technical note in the December
1982 issue of Supplement C.
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