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Preface 

This publication has been commissioned by Eurostat, unit D2 "Distributive trades 
and services", headed by Mr. Marco Lancetti. It reports on the main statistical 
findings of pilots surveys in the European Union on three important service sectors: 
Audiovisuais, Hotels and Travel Agencies and Transport. 

The purpose of the pilot surveys has been twofold, namely supplying preliminary 
data for the surveyed sectors and gaining methodological experiences and thus 
preparing the way for regular data collection in the frame work of a regulation on 
structural business statistics. The first purpose is fulfilled with this publication and 
the methodological experiences of the pilot surveys have been valuable input for the 
preparation of the above-mentioned regulation. The Council regulation concerning 
structural business statistics has been adopted in December 1996. In the period up 
to reference year 1999 the implementation of the regulation will lead to a 
substantial improvement in terms of data availability on service sectors in the 
European Union. 

The report was prepared under a contract with Statistisches Bundesamt, Germany, 
Instituto Nazionale di Statistica, Italy, Statistics Netherlands and Statistics 
Denmark. It contains statistics on audiovisuais, hotels and travel agencies and 
transport originating from pilot surveys on these sectors organised by Eurostat and 
executed in collaboration with the National Statistical Offices. 

The development of European business statistics on the service sectors has been 
supported by DG XXIII "Enterprise Policy, Distributive Trades, Tourism and 
Cooperatives". The views expressed in the publication are those of the authors and 
do not necessarily reflect the opinion of the European Commission. 

Luxembourg, February 1997 
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Introduction 

1.1 Introduction 

The Council Decision of 18 June 1992 establishing a 
two-year programme for the development of 
European statistics on services (92/326/EEC) in 
Article 3 provides for the "carrying out of pilot 
surveys of service enterprises". In line with the 
action plan, these pilot surveys are intended to 
"supply preliminary data for the sectors covered and 
prepare the way for regular data collection based on 
the methodology". In this context, priority should be 
given to "those activities which are most dynamic 
and to those which are least covered by existing 
statistics". Therefore, Eurostat and the Member 
States have given priority to pilot surveys on 
business services', audiovisual services, hotels and 
travel agencies and transport services. 

1.2 Employment 1970-1993 

One of the main features in the economic 
development of Europe in the last twenty-five years 
has been the growing importance of the services 
sector. This can be illustrated by the development of 
employment in market services compared to the 
overall economy. 

In 1970 employment in market services in the 
countries which today constitute the European Union 
comprised approximately 1/3 of total employment, 
cf. table 1.1. In countries like Italy, France and 
Germany, which traditionally have well-developed 
manufac-turing industries, market services 
constituted 30% of total employment. On the other 
hand market services in the Netherlands and Sweden 
accounted for more than 40%. 

Since then, employment in market services have 
risen in all countries, and in 1990 employment in 
market services constituted more than 40% of total 
employ-ment in all Member States except Denmark, 
cf. table 1.1. In the United Kingdom and Sweden 
employment in marked services now makes up more 
than half of total employment. 

The development in market services has not been the 
same in all countries. Denmark, Finland and Spain 
have experienced the smallest growth rates, and also 
in countries like Belgium, Germany, Portugal and 
France growth have been relatively small. 

Table 1.1: Share of market services in total 
economy by no. of persons 
employed, 1970-93 

Country 1970 1980 1985 1990 

m 
1993 

Β 

DK 

D 

E 

F 

IRL 

I 

L3 

NL 

Ρ 

UK 

A 

FIN 

S 
1 1992 
•3 
- National data. 

36.5 

34.5 

30.4 

n/a 

30.2 

n/a 

29.0 

35.7 

41.5 

n/a 

36.8 

n/a 

n/a 

42.I2 

" Number of employees. 
Source: Eurostat, National Act 

42.1 

34.1 

34.1 

37.4 

35.2 

n/a 

34.0 

43.7 

47.3 

23.8 

41.8 

n/a 

32.1 

45.52 

ounts 

45.3 

34.1 

35.8 

36.3 

37.2 

32.2 

40.2 

48.5 

50.7 

24.9 

46.4 

36.6 

33.4 

48.512 

47.9 

35.6 

37.9 

38.4 

40.5 

32.1 

42.3 

51.9 

53.3 

28.0 

51.0 

39.5 

36.1 

51.6 

48.7' 

36.2 

40.6 

40.8 

40.9 

n/a 

43.5 

54.2' 

55.5 

27.31 

57.1 

41.2 

35.7 

55.1 

On the other hand the share of market services in the 
United Kingdom have risen with more than 50%, and 
market services in the UK constitutes now the largest 
relative share, cf. table 1.1. 

There seems to be no correlation between the growth 
rates and the initial size of market services. For 
instance did Italy, the Netherlands and Sweden 
experience the same absolute increase in the share of 
market services although they were in rather different 
situations at the beginning of the period. 

These data however do not consider the fact that for 
instance the public sector in the European countries 
have developed differently. In Denmark the relatively 
small sector of market services is influenced by the 
relative large public sector. 

The results of the first pilot survey have been published in Eurostat: 
Business Services in Europe (1995) 
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1.3 Gross value added 1970-1993 

Also when measured by gross value added at factor 
costs, market services' share of total economy has 
increased rapidly. Actually, market services is more 
important in the total economy when value added 
instead of employment is considered, cf. table 1.2. 

In 1990, market services comprised more than 40% 
in all countries for which data were available, and in 
eight Member States the share had actually risen to 
more than 50%, cf. table 1.2. 

Table 1.2: Share of market services in total 
economy by gross value added ^_^_ 
(factor costs) 1970-93 | =j//j 

This situation is repeated when looking at the 
countries with the smallest sectors of market services 
in 1970. Luxembourg experienced the highest 
absolute and relative growth of all Member States 
and in 1990 market services in Luxembourg 
relatively, is one of the largest, namely due to the 
substantial growth in the financial sector, cf. table 
1.2. Ireland, for which market services in 1970 
constituted a relatively small share of total economy 
had in 1990 the smallest sector of all Member States. 

It can be concluded, that in 1990 market services was 
the most important sector in the European economy, 
and as the growth of the sector has continued after 
1990, this position has been further strengthened in 
the first years of the 1990'es. 

Country 1970 1980 1985 1990 1993 
Β 

DK 

D 

GR 

E 

F 

IRL 

I 

L 

NL 

Ρ 

UK 

A 

FIN 

S 

43.0 

43.8 

35.6 

39.0 

37.5 

40.4 

35.4 

40.1 

33.4 

43.5 

n/a 

40.9 

n/a 

n/a 

45.4 

Gross value added at market 
2 

Estimated from national data 
' National data 

47.3 

42.9 

41.9 

37.8 

42.3 

44.2 

37.6 

44.1 

46.6 

48.8 

38.8 

41.4 

n/a 

35.2 

50.5 

prices 

50.7 

44.6 

44.8 

37.3 

44.0 

46.4 

38.0 

48.2 

57.7 

50.4 

40.0 

43.6 

n/a 

37.0 

52.1 

53.7 

46.4 

46.6 

39.6 

44.6 

49.7 

41.8 

50.5 

54.6 

55.2 

41.2 

49.8 

n/a 

39.3 

54.6 

56.1 

46.8 

50.1' 

44.8 

48.8 

50.8' 

42.4 

52.8 

59.92 

58.2 

n/a 

53.8 

n/a 

42.5 

60.0 

Source: Eurostat, National Accounts 

1.4 The subsectors of market services 

As mentioned in the introduction, this publication 
contains analysis of the subsectors audiovisual 
services, hotels and travel agencies, air transport, 
transport by railways and freight transport by road 
based on the pilot surveys carried out by the Member 
States and Eurostat. As these subsectors are not 
normally surveyed in many countries, it is not 
possible to disaggregate the national accounts data to 
such a detailed level. 

In this section market services is broken down to the 
most detailed level at which country comparisons is 
possible: (distributive) trade (NACE, rev.l 51 and 
52), Hotels, restaurants and communications (NACE 
55 and 64), Transport (NACE 60-63), Finance 
(NACE 65-67) and Other market services, including 
audiovisual services. Other market services is 
primarily business services which have been the 
fastest growing part of the European economy for 
several years2. 

As was the case with the share of employment, the 
correlation between growth in and initial size of 
market services is not straightforward. In 1990 three 
of the four countries which in 1970 had the relatively 
largest sectors of market services also were in the 
lead. But Denmark which in 1970 had the second 
largest market services sectors experienced the 
smallest growth of all countries in the period, and 
market services in 1993 in Denmark is smaller than 
in most other countries, cf. table 1.2. 

1.4.1 Number of persons employed 

Measured by the number of persons employed the 
two most important sectors in market services are 
(distributive) Trade and Other market services, as 
they constitute the two biggest subsectors in all 
Member States with only a few percentages in 
difference, cf. table 1.3. This pattern is broken in the 
Southern part of Europe, Spain and Portugal where 
the Trade sector is considerably larger than Other 

- Eurostat: Business Services in Europe, Eurostat 1995. 
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market services. The reverse pattern can be observed 

in the Netherlands where Other market services 

exceeds Trade with more than 6 percentages points. 

Transport is one of the sectors, which will be 

examined in details by the results of the pilot survey 

in a following chapter in this publication. In the 

countries where it has been possible to isolate 

transport from Hotels etc., transport's share of the 

total economy variates between 2.9% in Portugal and 

5.4% in Denmark, cf. table 1.3. In the majority of 

countries the transport sector constitutes between 

4.5% and 5.4% of the total economy. 

1.4.2 Gross value added 

Measured by gross value added at factor costs, the 

importance of the different subsectors in market 

services changes. 

Gross value added in Other market services is -

except for two countries - larger than the other 

sectors, and the difference to the second most 

important sector, distributive trade, is mostly 

considerable, cf. table 1.4. In the Netherlands and 

Germany value added in other market services even 

exceed the total of the four other subsectors. 

Table 1.4: Gross value added (factor costs) by 

Table 1.3: No. of persons employed in market 
services, by sector _ ^ „ 
( % of total economy) 1992 | =47/1 

eurostat 

Sectors in market services 

Country Trade HORECA Transport Finance Other 

and com market 

munication services 

Β 

DK 

D 

GR 

E 

F 

IRL
2 

I 

L2.3 

NL 

Ρ
2 

UK
2 

A 

FIN 

S 

16.1 

12.2 

15.0 

n/a 

16.3 

14.2 

13.5 

17.4 

15.4 

18.0 

14.4 

16.5 

15.2 

13.1 

18.0 

4.8 

3.8 

n/a 

7.6 

5.4 

7.0 

5.5 

4.5 

5.4 

8.9' 

n/a 

4.4 

3.8 

3.4 

5.1 

11.4' 

9.5 

4.7 

10.9 

4.9 

2.9 

4.0 

17.1 

13.2' 

5.4 

3.8 

4.0 

3.2 

n/a 

2.5 

2.8 

3.5 

1.9 

10.0 

3.5 

1.7 

4.1 

3.3 

2.7 

3.2 

19.6 

10.4 

12.6 

n/a 

9.3 

14.7 

4.9 

13.3 

16.8 

24.0 

6.7 

16.8 

5.3 

9.3 

19.7 

Estimation: market services minus distributive trades minus financial services minus 

other market services. 

2 1991 

' Number of employees 

Source: Eurostat, National Accounts 

Cour 

Β 

DK 

D
1 

GR 

E
1 

F' 

IRL 

I 

L' 

NL 

Ρ
1 

UK 

A 

FIN 

S
2 

try 

1 1991 data 

sector (% 

Trade 

16.2 

13.6 

10.8 

13.7 

15.5 

12.4 

10.6 

15.9 

15.9 

13.4 

14.2 

12.0 

n/a 

9.3 

8.3 

of total economy) 1993 

sectors in 

HORECA 

and com

munication 

2 
Grass value added at market price 

Source: Eurostal. National Account 

5.5 

3.5 

3.7 

10.4 

5.5 

5.0 

2.8 

4.4 

6.7 

5.4 

n/a 

4.1 

4.3 

■ 

market services 

Transport 

7.0 

8.1 

7.8 

7.2 

3.4 

4.2 

4.2 

5.9 

10.4 

5.3 

4.9 

5.5 

n/a 

6.3 

6.1 

= A 
eurostat 

Finance Other 

market 

services 

4.9 

1.8 

5.0 

3.0 

7.7 

4.2 

8.0 

5.2 

14.7 

5.1 

7.4 

6.5 

n/a 

4.1 

4.1 

21.7 

20.6 

26.2 

21.1 

16.9 

23.9 

15.5 

20.7 

14.1 

30.0 

9.2 

24.4 

n/a 

18.6 

16.5 

In the countries in which Transport can be separated, 

the share of Transport in total economy differs 

between 3.4% in Germany and 10.4% in 

Luxembourg, cf. table 1.4. Overall, the transport 

sector shows the largest share of the total economy in 

the Northern European countries. 
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EU-pilot survey on Audiovisual services 

2.1 Introduction 

In view of recent developments characterised by 
changing the modern national economies into infor
mation, leisure and media societies, great importance 
is attached to the audiovisual sector. Its growth 
poten-tial is judged to be considerable, and it is 
obvious that in particular private radio and television 
enterprises have seen a substantial increase, due to 
the fact that a considerable number of such 
enterprises have been authorised in many countries 
in the past few years as a consequence of the ongoing 
deregulation of this sector. Other enterprises 
producing televisual works or trading film rights can 
benefit indirectly from that trend. 

• Motion picture and video distribution (92.12). In 
Motion picture and video distribution three 
activities can be distinguished: motion picture 
distribution services, video tape distribution 
services and purchasing of rights enterprises. 
Video tape libraries do not belong to this 
subsector. 

• Motion picture projection (92.13). The cinema 
projection subsector has changed in recent years 
as so-called multiplex-cinemas have been 
established. Turnover in this subsector is 
characterised by "box office" receipts, advertising 
receipts and sales of sweets, drinks, ice-cream, 
etc. 

2.1.1 Methods and definitions 

In most EU countries, the audiovisual sector is not 
included in regular enterprise-based surveys. 
Nevertheless, in many cases some information is 
available either from register-based business 
statistics, e.g. VAT registers (Denmark and Sweden), 
or from cross-sector surveys providing for various 
sectors of the economy some basic data without 
detailed breakdown, e.g. turnover or employment. In 
addition, some countries include particularly the 
cinema sector in special surveys. However, the 
collected data are in many cases relevant for cultural-
rather than economic statistics (e.g. attendance to 
cinemas, number of seats and screens, entrance fees, 
etc.). For most countries, the pilot survey type of 
enterprise approach was therefore rather new. 

The population to be surveyed consisted of the 
enterprises whose principal or sole activity was one 
of the following according to NACE Rev. 1 : 

• Radio and television activities (92.20). The 
turnover of Radio and television activities mainly 
consists of public licence fees and advertising 
receipts. As for pay TV channels the main part of 
turnover comes from subscribers. 

Motion picture and video production (92.11). The 
enterprises belonging to this subsector often 
specialise in the production of either televisual 
works, motion pictures, or advertising and 
institutional films. In the last few years especially 
the production of televisual works has been of 
increasing importance. 

A model questionnaire was developed for the 
purposes of the pilot study. This questionnaire 
covered the following variables: 

• general characteristics (e. g. legal status, year of 
business start-up) 

• main activity 
• operating incomes and operating costs 
• breakdown of turnover 
• breakdown of purchases of goods and services 
• exports and imports 
• fixed production (self-produced tangible and 

intangible investments) 
• investments (tangible and intangible) 
• employment. 

The questionnaire was characterised by a detailed 
breakdown of the variables 'turnover' and 'purchases 
of goods and services'. A special concept was also 
included for the variable 'employment'. Regarding 
other variables, the questionnaire comprised a 
specific breakdown for the audiovisual sector, too. 

The Methodological Manual of Statistics on Service 
Enterprises served as a reference framework for the 
study. In addition, explanatory notes on variables 
specifically used in the branch of audiovisuais were 
available. In line with the Methodological Manual all 
Member States chose the enterprises to serve as 
survey units. This was necessary in view of the list of 
variables as, in principle, only enterprises have at 
their disposal the account data required for 
answering the detailed questions on the breakdown 
of turnover and the breakdown of purchases of goods 
and services. Generally speaking, taking the 
enterprise as a unit of observation and description 
did not cause great problems for the statistical 
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institutes and the respondents in carrying out the 
survey. 

2.1.2 Participation and forms of conduct 

All EU Member States participated in the pilot 
survey of audiovisual services. Some of them carried 
out independent surveys while others (e. g. France) 
integrated the pilot study into existing surveys. The 
basis for Finland's and Sweden's contributions to the 
pilot study were the results of a pilot survey of 
audiovisual services carried out in Finland in 1992 
inch other sources and an existing source in Sweden. 

In some Member States, the survey was conducted in 
the form of a sample survey, in others as an 
exhaustive survey. Depending on the situation 
prevailing in the individual countries, mixed forms of 
surveys were used as well. In the majority of 
participating countries questionnaires were mailed to 
the enterprises, sometimes followed by telephone or 
personal interviews if mail was not successful. For 
Greece the survey was conducted by specially trained 
staff from the statistical office interviewing 
accountants from the enterprises in the respective 
branches. While in some Member States the survey 
was conducted on a voluntary basis, in others the 
questions to enterprises were compulsory. In general, 
existing registers of the national statistical offices 
could serve to obtain the addresses of the enterprises 
and, if required, to draw a sample. However, in 
Germany and Greece other sampling frames had to 
be used. Though for various reasons, some countries 
having at their disposal registers of the above type 
also seemed to face problems in gaining exact 
information about the survey population. 

According to the contract regulations, the 
participating countries should survey a sample within 
the audiovisual service sector of 600 or 1 200 
enterprises depending on the size of the Member 
State. 

Generally the national pilot surveys were carried out 
in 1993 covering the reference year 1992 but some 
exceptions have occurred. 

The above short remarks show clearly that the 
framework conditions under which the pilot survey 
was conducted in the countries differed widely. The 
priorities the countries set in achieving the individual 
objectives of the study partly differed too. Thus, for 
instance, some countries participating in the study 

concentrated particularly on examining methodolo
gical issues, i.e. on evaluating and testing the 
questionnaire, the methodology and definitions 
proposed by Eurostat. An important aim of some 
other countries was to check the quality of the 
register used in the survey, while others focused on 
gaining quantitative information. This situation has 
affected the comparability of the quantitative results 
of the pilot study. Problems will arise particularly for 
the comparison with other sectors of the same 
national economy and for the international 
comparison of the audiovisual sector. 

Another aspect influencing the interpretation of data 
in this area is the government impact through the 
political framework conditions (e.g. market access, 
forms of regulation or restrictions, promotion, 
financing, programme content) and government 
financial support for the audiovisual sector. These 
framework conditions, which are set by the 
governments of the individual countries especially 
for Radio and television activities, probably have a 
considerable impact on the number of enterprises and 
on the major economic variables. Since these 
framework conditions differ greatly among the 
countries, the international comparability of 
quantitative data in this subsector can be limited. A 
similar, though less complicated, situation will be 
found in the area of Motion picture production, 
which is considerably influenced by the governments 
through many different forms of financial and other 
support. 

2.2 Quantitative results 

In the following, the audiovisual sector will be 
briefly described on the basis of some general 
variables using grossed or total results from the pilot 
study or from other sources which are available in 12 
out of 15 EU-countries. Grossed or total results were 
not available for Belgium, Germany and Italy. The 
reasons were low response rates (Belgium) and 
missing registers so that the total population of 
enterprises in this sector is unknown (Germany). 

The following description obviously only refers to 
those countries for which grossed up or total data 
from the Pilot study or other sources are available. In 
text and tables the totals of these countries is then 
referred to as Total. 
When analysing the data it is very important to bear 
in mind that all existing data were used even if the 
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contents were not completely matching. Therefore 
the general notes should be considered thoroughly. 
Furthermore, international comparison of the data 
should be made with some restrictions. 

Because of confidentiality no data from Radio and 
television activities in Austria can be published. No 
data for distribution and frequently no data for Radio 
and television activities are given for Ireland. Data 
about distribution and projection for the United 
Kingdom and Finland are condensed. Therefore it is 
often not possible to aggregate data on an overall 
level. Furthermore, the data concerning the United 
Kingdom are results from the pilot survey grossed up 
based on the old UK VAT register which was the 
most accurate data source at the time of sample 
selection. The problem is that information directly 
obtained from the Inter Department Business 
Register (IDBR) shows some fundamental 
differences for comparable variables like number of 
enterprises and turnover. Preliminary work in CSO 
would suggest that estimates using the old register 
are considerably in excess of those on the new. If this 
is confirmed, this has implications for the quality of 
aggregate results. 

2.2.1 Number of enterprises 

In the ten participating Member States with complete 
data there are almost 22 000 enterprises in the 
audiovisual sector and half of them are allotted to 
Motion picture and video production (NACE 92.11), 
cf. table 2.1. In all countries except for Greece, 
Portugal and the United Kingdom the major part of 
the enterprises concerned are classified under this 
subsector too. 

It should be noted that the number of enterprises in 
this subsector is influenced by temporary enterprises 
set up specifically for the duration of a given film 
project and by micro enterprises often not producing 
any film during a year. Thus the fluctuation of 
enterprises (births and deaths) can be relatively 
significant. 

Measured by number of enterprises, Radio and 
television activities (NACE 92.20) is the second 
largest subsector within audiovisuais. The subsector 
contains nearly one third of the total number of 
enterprises in the participating Member States and it 
consists of a few large nation-wide TV enterprises 
dominating the market. In addition, each country has 
a largely differing number of (mainly local) radio 

stations. This number is especially outstanding in the 
United Kingdom, Greece and Portugal and in these 
countries Radio and television activities is the most 
important subsector within audiovisuais measured by 
the number of enterprises. 

In the countries with separate figures for all 
subsectors in audiovisuais, the smallest subsector is 
Motion picture and video distribution (NACE 92.12). 
The only exceptions are Luxembourg and Sweden, 
but in Sweden films for rent are part of the 
distribution subsector. 

ΈΔ Table 2.1: Number of enterprises, 1992 
eurostat 

Country Radio/ Motion Motion Motion Total 
television picture/ picture/ picture 
activities video video projec 

(92.20) prod, distrib. tion 
(92.11) (92.12) (92.13) 

DK 

GR 

E 

F 

L 

NL 

Ρ 

FIN 

S 

UK 

Total(lO) 

IRL 

A 

Total 

389 

543 

507 

876 

18 

110 

93 

124 

93 

4 353 

794 

118 

1 286 

2 370 

70 

2611 

83 

353 

955 

2 436 

65 

10 

336 

189 

9 

40 

35 

309 

221 

646 

686 

7 

144 

69 

114 

529 160 

— 200 

1 557 

892 

2 774 

4 121 

104 

2 905 

280 

591 

1 737 

6 989 

7 106 11 076 3 769 - — 21 951 

22 

n/a 

n/a 

83 

296 

11455 

n/a 

25 

79 

184 

n/a 

n/a 

n/a 

n/a 

Data from Finland and the United Kingdom concerning NACE 92.12 and 92.13, are 
combined in all tables. All UK data are grossed up based on the old VAT register. 
The Swedish data concerns Standardised Classification of all Economic Activities. 
1969. In the Swedish data films for rent, which are not part of audiovisuais, are 
included in "motion picture and video distribution". 
Greek data concerning NACE 92.11 and 92.12 are from the region of Attica. 

The majority of enterprises active in audiovisuais are 
located in the United Kingdom and France. These 
two countries cover about 50% of all enterprises in 
audiovisuais in the participating Member States. The 
Netherlands have 13% of all enterprises in 
audiovisuais but nearly 24% of the production 
enterprises. Measured by the number of production 
enterprises, the Netherlands therefore are the most 
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important country as far as production of motion 
picture and video production is concerned. 

2.2.2 Number of persons employed 

There are more than 250 000 persons employed' in 
audiovisuais in the nine Member States with 
complete data and 60% are working in Radio and 
television activities, cf. table 2.2. Therefore this 
subsector is the most important in audiovisuais 
measured by number of persons employed, even 
though the number of enterprises is higher in Motion 
picture and video production (hereafter Production). 
The reason is that the Radio and television activities 
is dominated by one or few large nation-wide TV 
enterprises. 

In all countries 50% or more of the persons 
employed are working in Radio and television 
activities. In France and the Netherlands only 50% 
are employed in this subsector. On the other hand in 
Finland, Greece and Portugal approximately 80% of 
the total employment in audiovisuais are employed in 
Radio and television activities. 

Totally almost a quarter of the persons employed are 
working within Production. This subsector therefore 
is the second largest in audiovisuais as far as the 
number of persons employed is concerned, cf. table 
2.2. Also in most of the individual countries in the 
pilot survey, Production is the second largest 
subsector. The only exception from this pattern is 
Portugal where Motion picture and video projection 
(hereafter Projection) is larger than Production. 
Therefore in general, Production contains relatively 
many but small enterprises. 

Table 2.2: 

Country 

DK 

GR 

F. 

F 

NL 

Ρ 

FIN' 

S 

UK2 

Total(9) 

IRL 

Λ 

Total 

Number of persons employed, 1992 

Radio/ 
television 
activities 

(92.20) 

5 832 

7 440 

24 338 

27 936 

9 660 

6 234 

5 876 

6 624 

58 246 

152 186 

2 646 

n/a 

n/a 

Motion 
picture/ 

video 
prod. 

(92.11) 

1 528 

1 053 

8 695 

21 004 

7 530 

538 

706 

1 756 

18316 

61126 

353 

1 491 

62 970 

Motion 
picture/ 

video 
distrib. 
(92.12) 

212 

254 

1 235 

988 

490 

137 

Motion 
picture 
projec 

tion 
(92.13) 

1 335 

654 

4 321 

6 172 

1 350 

950 

— - 443 — 

830 1 697 

— 17 947 — 

— 39 015 — 

n/a 

125 

677 

1 631 

— n/a — 

eurostat 

Total 

8 907 

9 401 

38 589 

56 100 

19 030 

7 859 

7 025 

10 907 

94 509 

252 327 

n/a 

n/a 

n/a 

See table 2.1 for general notes. 

Full-time equivalent (average 1992). 

' Number of permanently employed persons. 

In all countries where this distinction is possible 
Motion picture and video distribution (hereafter 
Distribution) is the smallest subsector within 
audiovisual services, measured by number of persons 
employed. 

More than one third of the persons employed in 
audiovisual services in the participating Member 
States are employed in the United Kingdom, cf. table 
2.2. France and Spain follow with shares of 1/5 and 
1/6. Altogether nearly 3/4 of the number of persons 
employed in audiovisuais are working in these three 
countries. This is not surprising considering the 
country size of the eight other Member States in this 
survey. 

For the statistical coverage of the labour factor in the audiovisual sector, one 
problem should particularly be emphasised. Persons who take part in the production 
of a motion picture or televisual work may do this either as self-employed persons, 
under an employment contract (wage and salary earners) or as a freelancer on a fee 
basis. In addition, at least some persons seem to participate in projects without any 
financial compensation just out of interest or to learn, e.g. as volunteers in radio and 
television activities, while in other countries similar activities are performed by wage 
and salary earners. This has an impact firstly on the total number of persons 
employed, as freelancers are not part of the persons employed, and secondly on the 
structure of the operating costs of an enterprise, because payments made to 
freelancers arc part of purchases of services, and not registered as wage and salaries, 
which, in turn, has an effect on the gross value added of the individual enterprise. 

2.2.3 Number of employees 

In the 9 participating Member States with complete 
data 261 000 are working as employees2. And in 

2 Figures on number of employees for UK are not comparable with the 
figures of UK on persons employed. The data on number of persons 
employed concern only persons with permanent employment at a fixed 
time of the year. On the other hand, the number of employees are based 
on the average number of employees during one year and the variable 
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general this pattern does not differ from the number 
of persons employed, why the same considerations 
are valid for number of employees as well. 

Table 2.3: Number of employees, 1992 aa 
Country Radio/ Motion 

television picture/ 
activities video 

(92.20) prod. 
(92.11) 

Motion Motion 
picture/ picture 

video projec 
distrib. tion 
(92.12) (92.13) 

Total 

DK 
GR 
E 
F 
L3 

NL 
Ρ 
FIN' 
UK2 

Total(9) 
IRL 
A 
Total 

5 821 
6 368 

24 198 
27 499 

586 
8 070 
5 780 
5 865 
70 752 
154 939 

n/a 
n/a 
n/a 

1440 
842 

8 281 
18913 

106 
6 240 
464 
610 

31 910 
68 806 

323 
1 246 

70 375 

211 
245 

1 132 
855 
9 

490 
120 

1 254 
366 

4 022 
5 677 

46 
1 310 
901 

397 — 
- 20 447 — 
- 37 482 
n/a 608 
117 1492 

n/a — 

8 726 
7 821 
37 633 
52 944 

747 
16 110 
7 265 
6 872 

123 109 
261 227 

n/a 
n/a 
n/a 

See table 2.1 for general notes. 

Full-time equivalent (average 1992). 

' Average number of employees 1992. 

Number of permanent employees. 

In all countries with complete data most employees 
are working in the subsector Radio and television 
activities followed by Production, cf. table 2.3. The 
only exception is Portugal where projection is larger 
than the production subsector. In all Member States 
for which separate figures are available Distribution 
is the smallest subsector in audiovisual services. 

Most of the employees in the participating countries 
for which complete data are available are working in 
the UK, followed by France and Spain. Together 
these 3 countries employ 80% of the total number of 
employees. This result is valid also for all subsectors 
where seperate data are available. 

2.2.4 Employment per enterprise 

In this section the size of the enterprises in the 
different countries and subsectors of audiovisuais 
will be examined. This will be done by looking at the 
number of persons employed compared to the 
number of enterprises. 

Analysing the audiovisual sector through ratios 
instead of absolute numbers, enables the comparison 
of the Member States, because the disturbing effects 
due to different country sizes is reduced. 

In Portugal the enterprises in audiovisuais are 
significantly larger compared to the other Member 
States with complete data. On the other hand the 
smallest enterprises are placed in Denmark, cf. table 
2.4. 

Table 2.4: Number of persons employed per I =rVI 
enterprises, 1992 

Country Radio/ Motion Motion Motion Total 
television picture/ picture/ picture 
activities video video projec 

(92.20) prod, distrib. tion 
(92.11) (92.12) (92.13) 

DK 

GR 

E 

F 

L3 

NL 

Ρ 

RN1 

S 

UK2 

Total(lO) 

IRL 

A 

Total 

15.0 

13.7 

48.0 

31.9 

32.6 

87.8 

67.0 

47.4 

71.2 

13.4 

21.5 

120.3 

n/a 

n/a 

1.9 

8.9 

6.8 

8.9 

1.5 

2.9 

6.5 

2.0 

1.8 

7.5 

5.5 

4.3 

5.0 

5.5 

3.3 

25.4 

3.7 

5.2 

1.0 

12.3 

3.9 

4.3 

3.0 

6.7 

9.0 

6.6 

9.4 

13.8 

- — 3.9 

1.6 10.6 

—- 8 9 .7 —-

.. . . 10 .4-— 

n/a 8.6 

5.0 8.9 

n/a n/a 

See table 2.1 for general notes. 

5.7 

10.5 

13.9 

13.6 

7.2 

6.6 

28.1 

11.9 

6.3 

13.5 

11.5 

n/a 

n/a 

n/a 

Persons employed, full-time equivalent (average 1992). 

' Number of permanently employed persons. 

Permanent employees. 

also includes temporary employed persons. This has also an impact on 
the aggregate figures. 

In all countries for which data are available, except 
for the United Kingdom and Greece the largest 
enterprises are within Radio and television activities. 

10 
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This can be explained by the fact, that this subsector 
is influenced by political determined framework 
conditions and therefore in most countries dominated 
by a few large nation wide TV enterprises. 

In the other three audiovisual branches the number of 
persons employed per enterprise usually is less than 
10, cf. table 2.4. 

It is difficult to make any general conclusions 
concerning the size of the enterprises in audiovisuais 
in the Member States. 

In countries like Denmark, the Netherlands, Finland 
and the United Kingdom the smallest enterprises on 
average are within Production. On the other hand in 
Spain, France, Luxembourg, Portugal and Sweden 
Distribution contain the smallest enterprises on 
average in audiovisuais. Only in Greece the smallest 
enterprises on average are situated in Projection, cf. 
table 2.4. 

Although taking into consideration the previously 
mentioned reservations, there seems to be no 
correlation between size of the country and the size 
of the enterprises in audiovisuais. 

2.2.5 Part-time employment 

It is of no surprise that most part-time employees are 
working in France, considering that it is by far the 
largest of the countries for which data on part-time 
employment are available. 

Unlike most other countries in the pilot survey, most 
of the part-time employees in the Danish audiovisual 
sector are working in Projection, cf. table 2.5. Also 
in Portugal relatively many of the part-time 
employees are working in this subsector. 

Table 2.5: 

Country 

DK1 

GR 

E 

F 

NL 

Ρ 

S2 

Total(7) 

IRL 

A 

Total 

Number of part-
1992 

Radio/ 
television 
activities 

(92.20) 

522 

334 

1 007 

8 237 

1979 

192 

934 

13 205 

250 

n/a 

n/a 

Motion 
picture/ 

video 
prod. 

(92.11) 
126 

91 

2 036 

9 121 

2 294 

34 

223 

13 925 

93 

90 

14 108 

time employees, 

Motion 
picture/ 

video 
distrib. 
(92.12) 

9 

10 

54 

63 

44 

14 

236 

430 

n/a 

75 

n/a 

Motion 
picture 
projec 

tion 
(92.13) 

1 107 

88 

778 

1 882 

968 

229 

366 

5 418 

272 

918 

6 608 

= * 
eurostat 

Total 

1 764 

523 

3 875 

19 303 

5 285 

469 

1 759 

32 978 

n/a 

n/a 

n/a 

See table 2.1 for general notes. 

Persons employed (part-time). 

Persons employed (part-time) 1990. 

On the other hand relatively many of the part-time 
employees in Greece and Sweden are employed in 
Radio and television activities. In Spain, France and 
the Netherlands most of the part-time employees are 
working in Production. The distribution of part-time 
employment is very heterogeneous in the seven EU-
countries for which complete data are available. The 
only common feature amongst the seven Member 
States, except Sweden, is that fewest of the part-time 
employees are working in Distribution. And the 
Swedish data include also films for rent in 
Distribution, although this activity is not part of 
audiovisuais and therefore Swedish figures cannot be 
compared completely with data from the other 
countries. 

2.2.6 Part-time employment as share of total 
employment 

Because of the different country sizes it can be of 
value to investigate the extent of part-time employees 
relative to the number of employees. In Portugal, 
Greece and also Spain the extent of part-time 
employment is almost neglectable and substantially 
lower than in the other participating Member States, 
cf. table 2.6. 

II 
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In France and the Netherlands approximately one 
third of the number of employees in audiovisuais are 
working part-time. 

In Projection and Production the extent of part-time 
employment is particularly high compared to the 
other subsectors in audiovisuais. In Production the 
large average figure is caused by France and to a 
lesser degree also the Netherlands, cf. table 2.6. In 
Projection in Denmark, nearly 90% of the employees 
are working part-time, but also in the Netherlands 
and Austria the vast majority are working part-time 
in this subsector. 

Table 2.6: Number of part-time | =4 /̂1 
employees/number of employees eurostat 
(pet.), 1992 

Country Radio/ Motion Motion Motion Total 
television picture/ picture/ picture 
activities video video projec 

(92.20) prod, distrib. tion 
(92.11) (92.12) (92.13) 

DK1 

GR 

E 

F 

NL 

Ρ 

TotaI(6) 

IRL 

A 

Total 

9.0 

5.2 

4.2 

30.0 

24.5 

3.3 

15.8 

n/a 

n/a 

n/a 

8.8 

10.8 

24.6 

48.2 

36.8 

7.3 

37.9 

28.8 

7.2 

36.8 

4.3 

4.1 

4.8 

7.4 

9.0 

11.7 

6.4 

n/a 

64.1 

n/a 

88.3 

24.0 

19.3 

33.2 

73.9 

25.4 

37.3 

44.7 

61.5 

39.9 

20.2 

6.7 

10.3 

36.5 

32.8 

6.5 

23.9 

n/a 

n/a 

n/a 

See table 2.1 for general notes. 

Persons employed (part-time). 

2.2.7 Summary of demographic data 

As a short summary from these demographic data the 
following can be concluded. Most enterprises are 
located in Production. These enterprises are however 
rather small, and the biggest enterprises are situated 
in Radio and television activities. The number of 
persons employed and employees are concentrated 
also in this subsector in audiovisuais, and the 
smallest subsector is Distribution. The ranking 
between Projection and Production varies, but in 
nine out of twelve countries Production is larger than 
Projection. The exceptions are Ireland, Austria and 
Portugal. 

2.2.8 Turnover 

Complete data about annual turnover covering all 
sub-sectors of audiovisuais are available for 10 
Member States, and altogether an annual turnover of 
ECU 38 154 million was achieved in 1992, cf. table 
2.7. 

The highest turnover was obtained in Radio and 
television activities which as mentioned earlier is the 
subsector within audiovisuais with the largest 
enterprises measured by employment. On aggregate 
nearly 3/4 of the total turnover in the 10 EU Member 
States is generated in this subsector. 

In Sweden Radio and television activities comprises 
relatively little (56%) of the turnover in audiovisuais. 
On the other hand this subsector is creating more 
than 80% of total turnover in Luxembourg, Finland 
and the United Kingdom. 

On the overall level and usually also in the individual 
countries, Production is the second largest subsector 
with 6-17% of turnover, but in France and the 
Netherlands the share of Production in audiovisuais 
is higher than 25%. 

The relative importance of Distribution and 
Projection varies, but in more than half the countries 
the two subsectors together generate less turnover 
than Production. Usually both subsectors together 
contribute with 10-15%, but in the United Kingdom 
and Luxembourg only 4% of the national turnover in 
audiovisuais are generated in the two smallest 
subsectors. On the other hand, in Sweden and Spain 
the two subsectors produce respectively 1/4 and 1/5 
of annual turnover in audiovisuais, but it has to be 
born in mind that in Sweden films for rent are 
counted as part of Distribution. 
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