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Improvement in consumer confidence. — According to the latest
survey of consumer opinion in the Community, the composite index of
consumer confidence recovered in May, after the deterioration
recorded in January. The index of 113 3 recorded in May (after 111,2
in January) was thus close to the high level of 113,6 observed in the
year 1978 as a whole. Opinion at the time of the January survey may
have been adversely affected by the bad weather conditions.
Conversely, however, the May survey was undertaken before the
announcement of recent, major oil-price rises. Households were, in
May, somewhat more optimistic than in January with regard to their
financial outlook and also with regard to the general economic
situation over the next twelve months. With respect to the former,
household optimism has recovered from the January setback and has
regained the relatively optimistic level of October 1978. Consumer
opinion on the general economic outlook declined between May 1978
and January of this year, so that the recent (May) result represents a
recovery of consumer confidence in this area.

The May survey in the United Kingdom, held after the general
election, revealed asharp improvementin consumer confidence; to a
lesser extent, confidence also improved in Belgium. (See Graphs 1
and 2 and the table on page 3). In the Federal Republic of Germany,
consumer confidence was virtually stable as between January and
May 1979 but elsewhere in the Community sentiment weakened. The
consumer confidence index for France declined from 97,3 in January
to 95,9 in May (based on 1975 = 100); consumer opinion in France
can now be characterized as pessimistic, the index being even lower
than the 1974 average of 97,2. Pessimistic expectations regarding
general economic developments over the next twelve months are a
major factor in depressing the level of the French index of consumer
confidence. Consumer confidence in Italy, on the other hand, remains
at a relatively high level, despite a decline in the index from 119,3 in
January to 116,4 in May. At this level, Italian consumer confidence is
above the 1978 average (an index level of 115,7). It should be noted,
however, that the favourable views of Italian consumers regarding
economic developments over the past twelve months account in
substantial part for the relative strength of the Italian confidence
index. Views of Italian consumers on households’ financial outlook
and expectations regarding the general economic situation have
weakened, and were in May somewhat below the Community
average. In Denmark, Ireland and the Netherlands, consumer
confidence weakened, in varying degrees, as between January and
May of this year. Danish consumers are, after those in France, the
least optimistic in the Community, and hold particularly sober views
concerning future economic developments.

Outlook for prices. — The May survey confirmed the January finding
that Community consumers expect price inflation to increase during
the coming year (see Graph 1 and the table on page 3). For the
Community as a whole, the index of inflationary expectations went
from 109,1 in January to 111,5 in May, the highest level reached since
1973. All Member States, except Ireland and the United Kingdom,
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GRAPH 1: Climate of consumer confidence! and opinion on
‘price trends over the next twelve months (Index 1975 = 100)
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Source: European Community consumer survey.

1 The climate of consumer confidence is measured by an index based
on five questions in the consumer survey. These are the questions
relating to the general economic situation, the household financial
situation and to major purchases of durable goods (see table on page
3 and page 4 for data and notes).
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report increases in consumers’ price expectations but the develop-
ment is particularly marked in Denmark (the index rising from 103,7 in
January to 116,5 in May) and France (the index rising from 115,0 to
123,1 over the same period). In the Netherlands and Belgium,
however, the index of consumers’ inflationary expectations (94,2 in
the Netherlands and 98,3 in Belgium), despite the recent increase, is
still well below the respective 1974 peaks (103,7 and 113,9). With
regard to the lower inflationary expectations of consumers in the
United Kingdom, it should be noted that the survey was carried out
before the announcement of budgetary increases in indirect taxation.

Outlook for unemployment. — Unemployment expectations dimin-
ished substantially between the January and May 1979 surveys, after
a general upward trend during the preceding twelve months (see
Graph 3 and the table on page 3). Atthe Community level, the index of
unemployment expectations (based on 1975 = 100) declined from
96,4 in January to 92,9 in May, at which level itis, however, well above
both the recent 1976 low (87,6) and also that of the pre-1974/75
recession period. ltaly is the only Member State to report increasing
household expectations of unemployment in the May survey; the
level of the Italian unemployment expectations index in May, at 90,6
is, nevertheless, below the 1978 average (91,5) and that of any year
since 1973. Denmark and the United Kingdom report the sharpest
falls in anticipated unemployment, as between the January and May
surveys, but in the case of the United Kingdom this should be seen
against the background of substantial increases in households’
unemployment. expectations in the latter part of 1978 and the
beginning of 1979. In the Federal Republic of Germany, the trend of
households’ unemployment anticipations has been, on the whole,
declining since May 1978 and the present level is clearly more
optimistic than the 1977 or 1978 averages. By contrast, labour-market
sentiment among French households has been deteriorating since
May 1978; the current level of the households’ unemployment
expectations index for France, at 104,9, is well above the 1976, 1977
and 1978 averages (86,3, 91,9 and 94,2, respectively).

Purchases of major durable goods. — Perhaps because consumers
generally expect faster price increases during the next twelve
months, more of them now feel that it is a good time to buy major
household durable goods (cars, colour televisions, freezers, etc.—
see Graph 3 and the table on page 4). The index of consumer buying
sentiment was 110,6 in May of this year, for the Community as a
whole, at which level it was at about the 1978 average and had
recovered from the declines noted in October, 1978 and January,
1979. The only Member State in which more households consider that
the present is not a good time to engage in major purchases is the
Federal Republic of Germany; in that country the index of consumer
buying sentiment, based on the May survey, is now at the level of
103,1, as against 107,7 in January and 108,2 for 1978 as a whole.
Elsewhere in the Community, consumers’ buying sentiment has
become more positive, the relevant index going, in the case of the
United Kingdom, from 119,1 in January to 131,3 in May, in France,
from 98,4 to 102,3 over the same period and in ltaly, from 1292 to
138,9.

Outlook for savings. — Community households consider, on the
whole, that the present is a good time to save and are moderately
optimistic about their ability to do so in the course of the next twelve
months (see Graph 3 and the table on page 4). The index of savings
sentiment, based on the May survey, is, at 104,2, higher, in fact, than
at any time since the survey began in 1972. The levels of the index
recorded in the last two surveys (January and May 1979) were
previously reached only in 1972 and 1973. (It should be noted,
however, that Denmark, Ireland and the United Kingdom were not
included in the survey in the early period, and that the high level of the
United Kingdom index plays an important role in the recent
Community results). Between the two most recent surveys, the
propensity to save appears to have increased in the Federal Republic
of Germany, France, the Netherlands and in the United Kingdom,
while diminishing in Denmark and Ireland and remaining virtually
unchanged in ltaly and Belgium. Despite their more positive attitude
to saving, consumers in some countries are less confident that their
financial circumstances will permit them to put some money aside
during the coming twelve months. This is true of the Federal Republic
of Germany, France, Ireland and the Netherlands. In the United
Kingdom, however, the more favourable household attitude to saving
is accompanied by a more confident belief that increased saving will,
in fact, be possible.
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GRAPH 2: Climate of consumer confidence ' and opinion on
price trends over the next twelve months (Index 1975 = 100)
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Source: European Community consumer survey.
1 See note on Graph 1.

GRAPH 3: Consumer opinion on unemployment expected over
the next twelve months, the advisability of major purchases at
present, and the prospects for savings over the next twelve
months ' (Index 1975 = 100)
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Source : European Community consumer survey.
1 See table on page 3 and page 4 for data and notes.




Consumer opinion on economic and financial conditions, index numbers (1975 = 100) 1

1977 1978 1979
1972 1973 1974 1975 1976 1977 1978

Oct. Jan. May Oct. Jan. May
CONSUMER DK e : 90,1 100,0 103,92 983 1015 97,7 101,0 100,4 103,2 106,8 101,9
CONFIDENCE D 1089 1059+ 925 1000 4121 1082 - 1118 108,8 1076 1113 1164 1159 © 116,0
INDEX 2 F 11,0 111,0 97,2 100,0 1026 994 1018 1014 1032 1030 99,3 97.3 959
IRL : z 103,2 100,0 104,9 123,4 146,8 1446 153,2 1459 141,2 1248 123,6
| 129:41 < 119.9 "= '98:6+:100,0: -+98,2 1057 116,7 111,6 109,7 1148 122,5 119,3 116,44
NL 106,2. 1155 105,0 100,0 107,88 1124 1137 106,8 119,8 113,9 1074 110,1 108,2
B 18,5 120,8 103,5 100,0 109,5 106,4 106,1 102,4 106,2 1067  -1053 107,3 108,4
UK : : 108,4 100,0 111,0 119,8 140,1 139,0 147,6 1406 1322 117,6 138,0
EC (11§;2) (113,9) - 99,2 * 100,00 “107,1 07,3 1136 11,2 1933, - 113;8 +113,8 1112 3ts
FINANCIAL SITUATION DK : i 96,1°.100,0 © 103,8 ~100,7 ~ 1005 98,4 101,3° 99,8 100,3 100,3 100,3
OF HOUSEHOLDS D 11190° 1082 - 968 1000 1041 1060 1085 107,5 106,1 108,0 111,3 1123 1107
F 1046 1066 98,6 1000 1012 99,7 1016 99,7 101,77-.401;7 <1012 100,2 99,7
IRL : 3 93,5 100,0 108,7 117,6 148,0 139,8 150,4 146,3 147,2 132,5: . 126,06
— over last twelve months | 1225 1164 108,/ %100,0 98,9 104,8 1127 108,7 1087 112.75116:6 1146 1159
NL 1046 106,1 1014 100,0 98,8 101,9 1059 102,6 106,4 106,1 105,1 105,1 102,6
B 1122 12,3 . 103,02 100.0 - 400.2. €85 . .993 97,9 100,7 974 99,6 99,1 103,0
UK ! g 103:1 - 100,0- - 93,8 . 882 1210 100,4 11851212 1232 17,2, 1228
EC 1135 1101 99,9 100,0 100,7 101,2 1088 104,0 107,4 1086 110,3 109,4 109,56
DK : . 92,9 1000 101,7 99,2 998 97,6 100,0 1000 99,5 99,1 97,2
D 107,5 102,0 954 100,0 104,8 1044 1058 104,9 104,2 1052 108,1 108,1 106,5
F 108,7 1045, . \950-.73100,0 11,0 89,2 1000 100,3 101,8 994 989 97,4 96,0
) IRL : - 101,6 100,0 1004 113,1 127,8 129,7 1354: 1259 1222 107,0 1133
— over next twelve months I 1151 1094 982 100,0 974 993 1048 100,7 101,8 1052 1074 105,2 104,1
NL 106,0 108,1 101,83 100,0 100,5 107,2 108,2 105,7 110,0 108,4 106,3 109,5 108,9
B 107,77 106,7- ! 99,5 100,0° 103,1 1007 1005 99,1 100,7 99,7 101,2 101,2 1017
UK : : 107,4 100,0 104,9 109,6 1210 125,3 1259 1218 - 11563 108,8 127,6
EC 109,8 1069 985 100,0 102,3 103,2 106,5 106,1 106,9 106,2 106,3 104,9 106,3
GENERAL ECONOMIC DK : : 7556 100,0. 1121 99,2 118,6 102,3 1149 1141 126,8 1411 122,5
SITUATION D 141,8 < 133.8. 93,0 100,0  150,0 1395 .1483 139,5 132,5 1457 . 166,8 162,9 169,9
F 127,3 1314 99,6 100,0 106,0 100,2 107,6 105,0 108,2 111,4 . 103,0 99,8 952
IRL : : 125,6 . 100,0 121,2 - 1833 2833 258,6 298,5 280,8 2704 2158 184,7
«— over last twelve months 1 218,7 1846 886 100,0 79,6 1209 168,7 164,2 141,8 161,2 203,0 1925 1716
NL 1352 1752 ;2 137,6 7100,0. = 128,8 - 1569 ' “169,0 134,7 1860 1708 ...151,1 163;1 . 1855
B 196,3 206,1 1354 100,0 129,7 1341 136,6 125,6 130,5 142,7 136,6 142,7 1488
UK 4 : 136,9 1000 138,9 1938 3114 298,4 3342 3140 286,0 200,5 242,5
EC 1588 1547 1062 100.0° - 1251 180,1../153.2 1448 147,9 1534 158,2 148,3 150,6
DK 2 : 750::7100.0 " 90,1 780 .~ 820 00 79,2: » 782 , 885 93,1 80,3
D 1059 97,9 81,0 100,0 113,2 ~100,7 - 104,6 101,9 99,8 104,0 109,9 108,8 110,9
F 1158 1153 86,1 - 1000 1014 .983: 1010 104,2 108,9 1014 92,7 89,2 851
IRL : / 108,5 . 100,0 . 99,5 1385, 1556 166,8 172,8 153,0 1409 112,71 - 1203
— over next twelve months I $83.,5: ‘1194 - 877 1000 - 859 1022 1131 1071 10821129 141,38 116,8 107,7
NL 106,1 125,7 1046 '100,0/.1257 - 124,0- 128,85 106,1 139,85 1228 1082 1148 1119
B 1258 '122.7 - 875 100,0--125:8. 112,0- 108.,9 98,3 108,4 113,5 1048 114,2 109,9
UK : ; 111,9 100,0 132,0 149,2 1482 172,2 174,4 1482 1221 102,4 1518
EC 118,0. 1125 - 89,3 °100,0° 1110 1082:-1114 112,9 1150 111,3 108,0 104,5 108,7
PRICE TRENDS DK g 134,3::100,0 . “858 " 995 93,2 97,9 96,9 92,7 898 87,3 90,2
D 116,2 111,4 1000 946 889 804 84,0 833 819. 760 77,7 844
F 78,5 108,1 100,0 100,1 98,2 90,8 94,5 86,8 925 : 931 925 96,8
IRL : 103,5 100,0 1004 97,0 84,0 88,4 78,0 ' -855 884 952 69,6
— over last twelve months I 100,9 1038 - 100,0 1005 .. 985 ©10 94,5 926 909 896 904 934
NL 96,1 103,0 1000 99,7 948 778 87,5 82,2 766 v JaN TR ThY
B 96,7 100,0 100,0 984 948 809 91,3 843 789 794 758 T4
UK 5 99,6 1000 96,0 99,8 820 91,0 849 819 791 86,2 87,1
EC 99,7 - 106,2 "100,0 . 97,7 --958 852 90,7 86,2~ 859, 836 844 883
DK : 125,1 - 100,0 1091 -112,5 109,4 112,9 1112 .-111.2' 1059 103,7 116,5
D 98,9 1122 100,0 101,3 103,7 102,0 100,4 104,3 102,4 99,2 108,2 110,6
F 148,7 116,1 100,0 107,0 103,3 112,8 100,9 97,9 1278 1128 1150 1231
IRL : 96,5 1000 90,9 86,1 78,6 71,9 69,1 81,2 - 855 954 69,8
— over next twelve months 1 110,5 116,0 100,0 107,4 108,3 1058 107,3 1054 104,2 107,7 110,4 1158
NL 845 108,7 1000 97,0 - +931 87,6 90,2 886 850 892 90,6 94,2
B ; 3.9 1000 _ 993 100,1 924 100,7 93.9.°88.3. 95 959 98,3
UK : 100,1 1000 89,3 984 951 84,2 86,4 954 1034 116,4 108,1
EC 1556 - 111,2 J00,0-  101,0° -102.5 1021 97,9 98,0 1053 103,1 1091 ' 1115
UNEMPLOYMENT DK : : 150,4 100,0 1186 1516 150,2 160,1 163,04 150,0, 14478 1429 128,77
D 108,8° 1069  130;%  100;0. +87.,2:7 1059 107,2 104,8 116,1 1121 93,4 102,3 100,3
F 78,8 - 83/1 1037 1000 - - 863:.919" 042 87,6 845 93,3 1049 107,1 1049
IRL ; 3 90,7 T HID0 1019 - 836 79,1 72,4 746. 810 - 81.8 844 833
— over next twelve months 1 84,5 81,6 979 .400,0 961 928 91,5 92,3 956 906 883 88,3 90,6
NL 955 824 980 1000 855 880 873 97,2 76,7 90,4 947 845 826
B 794 769 938 1000 798 843 890 93,1 92,2 825, . 9258 89,6 854
UK : : 820 1000 =822  ‘794% 782 75,8 719 788 840 86,3 739
EC 87,4 JB7. 75 1069 --100,0+ 287,6- 1 93,8~ 17938 92,3 924 946 944 96,4 929

Source : European Community consumer survey.

1 The survey questions are set out on page 4. The sums of the replies for each Member State are weighted in the Community total with the value of consumer expenditure. g
2 The index represents the arithmetic average of results for five questions shown on page 4, namely the two on the financial situation of the household, the two on the general economic

situation, and that concerning major purchases.




Consumer opinion on economic and financial conditions, index numbers (1975 = 100) ! (continued)
1977 1978 1979
1972 1973 1974 1975 1976 1977 1978
Oct. Jan. May Oct. Jan. May
MAJOR PURCHASES DK 4 4 106,9 100,0 127,1 1253 124,1 124,7 12655 7126:5 51i10,8 126,5 1310
D 1069 1039 92,1 100,0 103,7 1028 108,2 102,3 1069 110,3 107,3 107,7 103,1
F 91,9 106,7 109,3 100,0 06,7 99,5 101,0 98,4 96,9 1054 100,8 98,4 1023
IRL : 3 99,7- 1000 1079 117,7 122,56 1175 1200~ 1259 1217 123,4 1234
— at present 1 129.2..1231 . 1204 100,0 "118,5° 1250 127.3 122,2 125,0: 125,0° 131,9 1292 138,9
NL 956 99,7 97,5 100,0 1042 102,0 - 950 101,2 1027 952 B7.0 848 855
B 100,5 113,6 109,7 100,0 108,7 107,4 106,1 105,1 109,0 105,1 104,3 103,6 105,1
UK : 3 1039 - 100,0 110,7 .,115,8 .'122,6 113,0 12007 1226251235 119,1 131,3
EC 102,3 106,6 104,1 100,0 1079 107,2 1103 105,8 1091 “112,2: - 1097 108,2 110,6
SAVINGS DK 2 7 79,9 .100,0 102,1 91,4 888 88,1 89,7 86,8 89,7 944 90,2
D 88,5 83,6 87,3 ' 100,00 982 « 958 893 92,2 84,7 89,2 93,9 96,6 976
F 98,3 107,2 919 100,0 956 98,8 1022 101,4 104,7 101,9 100,0 101,9 ~ 103,3
IRL & . 102,6. 100,0 99,2 97,6 - 115,0 103,0 1181 1157 01162 110,6 108,6
— at present 1 1309 1083 899 1000 93,0 99,7 1033 102,8 102,3 104,2 103,3 103,3. 103,8
NL 1123 113,0 1085 1000 958 99,1 1054 101,9 104,7 1056 106,0 99,5 191,6
B 1092 1090 966 1000 98,0 999 1004 98,5 99,6 100,4 101,1 105,6 105,3
UK 3 : 109,4 100,0 - 99,2 108,2 116,5 114,6 123:6, 113,38 1127 1140 1197
EC 103,8 103,4 92,7 100,0 97,3 98,6 99,1 99,0 98,4 98,8 100,2 102,2 104,2
DK 5 ; 879 100,0 108,6 103,1 101,6 100,4 102,1 100,4 102,1 103,9 108,0
D 93,1 90,6 91,7- 1000 .98,6 993 984 96,6 97,3 984 994 102,6 98,4
F 126,1 106,0 91,1 .-100,0 = 1022 .- 103,6" 1076 102,2 112;0" “105;8'- 11051 106,5 105,8
- IRL 7 7 104,7 100,0 939 1008 112,0 105,3 110,60 111,2 1141 106,5 102,4
— over next twelve months I 133,0 1194 1036 1000 101,5 1122 123,0 117,3 1182 1245 1263 121,8 129,0
NL 102,1 100,7 988 100,0 969 1003 1044 99,3 104,8 1053 103,3 108,2 105,8
B 102,4 1025 994 100,0 103,1 101,9 100,1 101,5 101,2 946 104,4 101,2  102,7
UK : 5 1009 1000 96,5 898 100,7 95,1 104,0 1014 96,7 98,2 107,7
EC 1050 984 958 1000 99,7 994 1031 99,1 103,7 102,8 103,0 1054 105,2
Source : European Community consumer survey.
1 The survey questions are set out below. The sums of the replies for each Member State are weighted in the Community total with the value of consumer expenditure.

European Community consumer survey
The Community’s survey of consumer opinion, which was started in 1972, is

— Savings at present, a reasonable time to save ?
— Savings by you or your household over next twelve months ?

carried out in all Member States except Luxembourg, on the basis of
representative samples of households. The surveys are undertaken three
times a year (in January, May and October) by national institutionis on the
basis of the Commission’'s standard questionnaire. The results are
communicated to the Commission which processes and publishes the data

For the above two questions the possible answers are: yes certainly (+2),

yes perhaps (+ 1), probably not (— 1), certainly not (—2), don't know (0).

— Major purchases (furniture, washing-machine, T.V., etc.) at present? yes,
right time (+ 1), neither right nor wrong time (0), no, wrong time, should

y es 1 postpone (—1), don’t know (0).
for Member States and the Community as a whole. The sample size is about
2 500 per country in January and May, and about 5000 in October.

The questions put are the following (numbers in parentheses are the values
given to each response to obtain the weighted average answer to each
question):

Questions put in January, May and October

— Financial situation of your household now compared to twelve months ago ?
— Financial situation of your household, prospects over the next twelve

Question put in January

— Holiday spending intentions, this year compared to last? much more (+2),
a little more (+1), the same (0), a little less (— 1), much less (—2), don't
know (0).

Questions put in October

months ? — Do you-own (i) car, (ii) freezer or refrigerator and freezer combined, (iii)
— General economic situation in the country now compared to twelve months refrigerator, (iv) washing machine (except small machines), (v) black and
ago? . white television, (vi) colour television, (vii) dishwasher?
— General economic situation in the country, prospects over the next twelve — Do you intend to buy each of the above items (i) to (vii) ? yes, certainly (1,0),
months ? yes, perhaps (0,5); probably not (0,3), certainly not (0), don't know (0,3).

For the above four questions the possible responses are: a lot better (+2), a

little better (+1), the same (0), a little worse (— 1), a lot worse (—2), don’t The surveys are undertaken by :

know (0). DK — Denmark: Danmarks Statistik

— Price levels now compared to twelve months ago? much higher (+3), D — Federal Republic of Germany: GfK (Gesellschaft fir Konsum- Markt-
moderately higher (+2), a little higher (+1), about the same (0), lower und Absatzforschung
(—1), don’t know (0). F —France: INSEE (Institut National de la Statistique et des Etudes

Economiques)
IRL— Ireland: the Agricultural Institute

— Price trends over the next twelve months ? more rapid increase (+ 3), some
increase (+2), slower increase (+ 1), stability (0), fall slightly (—1), don’t

know (0). | —ltaly: ISCO (Istituto Nazionale per lo Studio della Congiuntura)
— Unemployment level in the country over the next twelve months ? increase NL — Netherlands: CBS (Centraal Bureau voor de Statistiek)
sharply (+2), increase slightly (+ 1), remains the same (0), fall slightly B — Belgium: INS (Institut National de la Statistique)

(—1), fall sharply (—2), don't know (0). UK — United Kingdom: CSO (Central Statistical Office).
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