









































Young pioneers

he first major programme to have
Tbeen decentralized. Youth for

Europe has in a way blazed the trail
by making partnership a fundamental
principle for inter-cultural learning
processes at every level (public authori-
ties, national agencies responsible for
implementing the programme within each
Member State, or groups for planning and
creating exchange projects). Partnership
beyond borders is constantly perceived in
terms of communication and interaction.

The aim of Youth for Europe is not
merely to offer every young person an
individual exchange experience, but to
promote activities which enable several
groups of young people from various Mem-
ber States to meet, get to know each other
better, and establish links for the future.

Thus young people learn what it means
to plan and organize a visit with young
people from another cultural, political and
social environment. An exchange project
confronts them, as it does the organizers
who assist them, with an alternative
notion of time and personal relations, and
familiarizes them with different ways of
thinking.

These projects vary widely in character.
For instance, one training session in
Brussels brought together 44 youth work-
ers from all around the EU to look at the
influence of youth exchanges in combating
racism and xenophobia.

At another meeting in Denmark, 47
young people without jobs or much in the
way of skills came together from seven
countries to consider educational
prospects and job opportunities at Euro-
pean level in the ecological and environ-
mental area.

And an unusual concert was presented
in Antwerp by young people from Ger-
many, Belgium. Spain. France, Portugal
and the Netherlands. many of whom were
handicapped. For the most part they had
never previously learned to play any
instruments, but their enthusiasm for
music brought them together across
national borders despite their difficulties.

In this partnership, national agencies

serve as the interface between projects ini-
tiated by the young people themselves and
the intervention of public authorities.
They strive to respond to young people’s
needs within the framework of political
programme guidelines, their role being to
provide information and training. As the
years have gone by, they have become
links in an intricately-woven network,
interacting closely with the Commaission
in a perspective of truly decentralized
cooperation.

Although the Cominission is. of course,
responsible for coordinating the pro-
gramme, it is the job of Member States and
national authorities to implement and pro-
mote initiatives.

An advisory committee, comprised of
representatives from each of the Member
States, establishes procedures for imple-
menting the programme, allocating the
budget and ensuring overall programme
supervision. Financial assistance is allo-
cated in a spirit of solidarity, for the bene-
fit of the least advantaged and those least
experienced in the forms of cooperation
covered by the programine.

The third phase of Youth for Europe
will extend this partnership, both by
increasing decentralization and broaden-
ing cooperation with competent national
authorities and youth organizations,
which play the role of real social partners
in these matters. It is their task to define
cooperation objectives as they see fit, even
though they then have to get them
acknowledged and supported by Member
States. They thereby emerge as genuine
partners in conducting actions of general
interest.

The Commission has close links with
the Youth Forum, created in 1978 by
national youth committees and interna-
tional non-governmental youth organiza-
tions. The Commission maintains regular
contacts with the Forum and acknowl-
edges the special contribution its views
make to Community debate. Another
important partner is this regard is the
Council of Europe.

The challenge is daunting, even though

School projects

uropean cooperation, having been
E taken up in higher education to the

extent that many universities have
been induced to adapt their institutional
structures to take account of Community
programmes, has also made its mark in
the primary and secondary education sec-
tors within the framework of educational
pilot actions. A number of initiatives have
already helped promulgate the European
ideal among schools.

For example, Columbus is a multilater-
al schools partnership project between sec-
ondary schools from Antwerp, Barcelona,
Genoa, Lisbon and Palermo. Coordinated
by a Dutch school and launched on the
occasion of the 500th anniversary of the
discovery of America, it has enabled
pupils to study the historical, geographical
and cultural features underpinning the
development of these harbour cities, as a
result of the commercial boom which fol-
lowed the discovery of the American con-

tinent, as well as the phenomena of emi-
gration and industrial and technological
development in the 19th and 20th cen-
turies.

The study comprised a transnational
partnership element since it was thanks to
Community aid that each school was able
to host a group of pupils from the other
institutions.

A further experiment is one to promote
schooling for the children of migrant
workers, conducted by the education min-
istries of Bavaria, Rhineland-Northern
Westphalia and Italy. It brings together
teachers working in schools catering for
such children. In turn the teachers who
benefit from this initiative can raise
awareness among their pupils of the vari-
ous languages spoken in the Community,
through teaching them nursery rhymes,
songs and poems, with the aim of making
them more receptive to and tolerant of
other cultures.

initial programme results are encourag-
ing. It is nothing less than to involve Euro-
pean youth in the Community’s efforts to
induce partners from the various Member
States to work together.

Continumng
traming

orce has its roots deep in the concept
Fof continuing training partnerships

between small and large enterprises,
between associations of small enterprises,
between the users of continuing training
and those who design and dispense it.

The programme has therefore been
developed as a network of transnational
partnerships whose role consists of identi-
fying and defining training needs, creating
programmes and teaching materials and
transferring the experience which is
acquired.

Most Force projects are developed by
companies themselves. For example, the
Italian company Zanussi has established a
partnership with the Athens University of
Economics and Business, the UK Policy
Studies Institute and other Italian part-
ners, including the trade unions
FIM/FIOM/UILM, in order to analyse the
new career profile and corresponding
training requirements for warehouse
robot technicians and operators in the
mechanical engineering sector.

The Irish company McWilliam Sail-
makers has set up a partnership with
other European SMEs in the sail-making
sector - Kafetzidakis Sails in Piraeus
(Greece). Olimpic Sails SDF in Muggia
(Italy) and Velas Pires de Lima in Matsos-
inhos (Portugal) - in order to improve the
design and quality of their sails through a
jointly developed training programimne.

The social partners have become
increasingly involved in partnerships, and
Manchester College of Arts and Technolo-
gy’s Trade Union Education Department
has brought together 22 of thein to promote
vocational training within the European
food industry, in liaison with top British
manufacturing groups such as McVities,
Brooke Bond and Kelloggs UK, as well as
trade unions. including the Transport and
General Workers’ Union and the Union of
Allied Shop and Distributive Workers. The
Netherlands participates in this project via
the Scholings Institute FNV from Oister-
vijk, Portugal via the Escola Superior de
Biotechnologica from Porto, France via the
Pole Européen Agro-alimentaire from
Charbonnieres-les-Bains, Denmark via the
Naerings-Og Nydelsesmiddelarbejder For-
bund, and Italy with the Formazione Pro-
fessionale sede Nazionale.

Force is therefore a programme intend-
ed for business and more than half its
5,000 partners are companies. Small enter-
prises have fully grasped the benefits
which are to be gained from the continu-
ing training of their staff; looking at the
projects submitted in 1993, 80 of the com-
panies participating in proposed partner-
ships were SMEs.
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ERASMUS and LINGUA (action I} ICPs in 1993/94
Geographical coverage: 12 EU Member States and 7
EFTA countries.

European University Network: 2,379 ICPs for organised
student mobility, organized teaching staff mobility, joint
curricuium development and intensive programmes. An ICP
can comprise one or more of these elements.

Anticipated student mobility: 112,733

Anticipated teaching staff mobility: 8,060

Joint curriculum development: 232 ICPs

Intensive programmes: 188 ICPs

Since the launch of the Erasmus programme in 1987, ICPs
have provided mobility for more than 200,000 students and
15,000 teaching staff.

TEMPUS in 1993/94

TEMPUS (PHARE)

Geographical coverage: 11 eligible countries:Albania,
Bulgaria, Estonia, Hungary, Latvia, Lithuania, Poland, Slovak
Republic, Czech Republic, Romania, Slovenia.

12 EU countries (+ self-financed participation of seven
EFTA and six G-24 countries, as well as Cyprus and Malta).
No. of ongoing Joint European Projects (JEPs): 501
Overall participation by higher education
institutions: 866

Overall participation by industry/companies: 234
Overall participation by organizations (chambers of
commerce, professional associations, local authori-
ties, etc.): 312

Anticipated student mobility under JEPs:

East-West 5,253 West-East 873 East-East 40
Anticipated teaching staff mobility under JEPs:
East-West 5,876 West-East 3,436 East-East 206

TEMPUS (TACIS)

Geographical coverage: 7 eligible countries:
Belarus, Russian Federation, Kazakhstan, Kyrgyzstan,
Moldova, Uzbekistan, Ukraine.

12 EU countries {+ self-financed participation of 7 EFTA
and 6 G-24 countries).

No. of ongoing Joint European Pre-Projects: 77

COMETT in 1993/94

Geographical coverage: 12 EU Member States and 7
EFTA countries.

No. of UETPs: 205

UETP categories: 126 regional (60%), 79 sectoral

No. of partners: 7,500, including: 3,500 enterprises {more
than 70% are SMEs) 1,500 higher education institutions.
Average size: 50 partners

Summary of UETP training activities since 1990:
24,000 in-company training courses for students; more than
5,000 training sessions; the production and dissemination of
around 4,000 educational suppaorts for training; and around
800 exchanges of university and industrial staff members.

LINGUA in 1993/94 (excluding action Il)
Geographical coverage: 12 FU Member States
Languages: All nine official Community languages, as well
as Irish and Letzeburgesch.

The programme’s decentralized actions have enabled:

- 6,037 teachers to follow in-service training courses in the
country of the language they teach

- 23,053 young people to become involved in JEPs involving
an exchange in another Member State.

The programme’s centralized actions have fostered the
development of over 250 projects involving more than 1,000
partners.

PETRA

Geographical coverage: 12 EU Member States.
Participants: By the end of 1994, 30,000 teachers or
trainers and 160,000 young people will have participated in
network activities.

No. of projects: More than 730 between 1988 and 1993.

YOUTH FOR EUROPE

Geographical coverage: 12 EU Member States and 5
EFTA-EEA countries {as from 1 January 1994).

No. of projects: 3,000 for the 1991-93 period.
Participants: -1991: 28,000 - 1992: 30,000 - 1993: 32,000

FORCE

Geographical coverage: 12 EU Member States
No. of projects funded since 1991: 720

No. of partners participating in projects: 5,000
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' Leserbefragung / Readership Survey / Enquéte Aupres des Lecteurs

Liebe Leser,

da dies die erste Ausgabe unseres neuen Magazines ist. in dem uber Themen der allgemeinen Bildung, der beruflichen Bildung und der Jugend
berichtet wird, waren wir Ihnen dankbar, wenn Sie uns in dem beiliegenden Fragebogen - in deutsch. englisch oder franzdsisch - Ihre Ansichten Uber
Aufmachung und Inhalt des Magazines mitteilen.

Schicken Sie den ausgefillten Fragebogen bitte bis Ende April 1994 an die

Gesellschaft fir Empirische Studien bR
Maiworm & Over

Postfach 10 24 45

D-34024 Kassel

Wenn Sie weitere Kommentare zu Themen machen maochten, die im Fragebogen nicht bericksichtigt worden sind, notieren Sie diese bitte auf einem
separaten Blatt Papier.
Fur Inre Mitarbeit bedanken wir uns im voraus.

Der Herausgeber

TFHR Magazin

Dear Reader,

As this is the first edition of our magazine. covering the fields of Education. Training and Youth, we would be grateful if you could complete the attached
guestionnaire - in the language version which suits you best - to give us your opinions on its style and content.

Please return your completed form by the end of April 1994 to

Gesellschaft fur Empirische Studien bR
Maiworm & Over
Postfach 10 24 45
D-34024 Kasse!
If you wish to add further comments on areas not covered in the questionnaire, please attach them on a separate sheet of paper.
Thank you. in advance, for your cooperation
The Editor

TFHR Magazine

Cher Lecteur,

Ceci etant la premiére édition de notre nouveau magazine, dans le domaine de I'Education, la Formation et la Jeunesse, nous serions trés heureux si
vous pouviez compléter le questionnaire ci-joint - en allemand. en angiais ou en francais - afin de nous faire connaitre vos remargues quant a son style
et son contenu.

Envoyez votre formulaire compléete avant la fin du mois d'avril a I'adresse suivante

Gesellschaft fir Empirische Studien bR
Maiworm & Over
Posttach 10 24 45
D-34024 Kassel
Sivous avez des observations supplémentaires sur des aspects non couverts par le questionnaire. veuillez les ajouter sur une feuille séparée.

Je vous remercie, d'avance. pour votre collaboration.

L'Editeur
TFRH Magazine




1.

Angaben zur Person

1.1

1.2

13

14

15

1.6

17

Geburtsjahr: 19

Geschlecht:  Weiblich [ Mannlich [J

Bitte geben Sie Ihre Staatsangehdrigkeit an:

Was ist lhr hdchster BildungsabschluB3?

[0 volks-/Hauptschulabschluf3, Realschulabschiuf3
O Fachhochschulreife, Hochschulreife

O FachhochschulabschiuB3

O universitatsabschiuB

[0 Promotion

Bitte geben Sie |hren derzeitigen
Beschaftigungsstatus an:

O Angestellt
Selbstandig
Student

Auszubildender

Oo0aoad

Arbeitslos

O Anderes. bitte angeben:

In welcher Art von Organisation sind Sie derzeitig
tatig?

O Privatwirtschaftliches Unternehmen
Hochschule oder Forschungseinrichtung
Bundesbehtrde

Landes- oder kommunale Behorde
Private nicht-kommerzielle Organisation

Internationale Organisation/Behérde im 6ffentlichen
Bereich (d.h. keine private multinationale Firma)

Studentische Organisation

OO0 Ogooao

Anderes, bitte angeben:

Sind Sie derzeit an Bildungs- oder Ausbildungs-
programmen der Europaischen Union beteiligt?

] Nein
O Ja, als Student

O Ja als Vertragspartner
[CJ Ja, als Projektpartner
W

Ja, in anderer Weise, bitte angeben:

22

Wie sind Sie zu den Magazinen gekommen?
(Mehrtachnennungen méglich)

[0 Das/die Magazin(e) wurden nicht direkt an mich,
sondern an meine Organisation/Behérde etc.
geschickt

Das/die Magazin(e) wurden mir ohne besondere
Anforderung zugesandt

Ich habe das/die Magazin{e) angefordert

Ein Kollege oder Freund hat mir das/die Magazin(e)
uberlassen

O O o d

Anderes. bitte angeben:

Nutzung und Bewertung des neuen TFHR
Magazines

Erfahrungen mit friiheren Magazinen der
TASK FORCE HUMANRESSOURCEN,
ALLGEMEINE UND BERUFLICHE
BILDUNG, JUGEND (TFHR)

21

Welches der folgenden von der TFHR
herausgegebenen Magazine haben Sie im letzten Jahr
gelesen? (Mehrfachnennungen maoglich)

[C] ERASMUS Mitteilungsblatt
[0 FORCE Infos

[0 Bulletin COMETT

[CJ] EURYDICE INFO

[ Flash Exchange

g
|

Anderes, bitte angeben:

Keines

31

3.2

3.3

3.4

Denken Sie nun bitte nur an das neue Magazin,
wieviel Prozent des Magazines haben Sie sorgfaltig
gelesen und wieviel Prozent haben Sie uberfiogen?

% sorgfaltig gelesen
% Uberflogen

Wieviel Zeit haben Sie zum Lesen des Magazines
aufgebracht?

Minuten

Wenn Sie an die Artikel im Magazin denken, haben Sie
einen Artikel gelesen den Sie als besonders

(a) interessant, wichtig etc. bezeichnen wiirden?
O Nein

O ua, und zwar:

(b) uninteressant, unwichtig etc. bezeichnen wiirden?

O Nein

O Ja, und zwar:

Welche der folgenden Arten von Beitragen wirden

Sie in zuklnftigen Magazinen gern haufiger und
welche seltener sehen?

viel seltener

viel haufiger gleich

1 2

Py

5
Zahlen und Fakten O 0O

O

Menungen und
Kommentare

O
]
O

Fallstudien/Reportagen

o

Politische Stellung-
nahmen

interviews
Landervergleiche

Themen aus der
Industrie

Themen aus der Politik

Themen aus dem
Bildungsbereich

Meinungen von
Jugendlichen

o 0 0O oogo 4ad

O 0 OO0 OoOoOog odg OO0 e
o o odg ooo odg 0o
O o oo ooo o0

O O oo gooada

Anderes. bitte angeben:

35

3.6

37

3.8

Stimmen Sie den folgenden Aussagen zu?
(Mehrfachnennungen maglich)

[0 Die Gewichtung der einzelnen Themenbereiche
(allgemeine und berufliche Bildung, Jugend) ist gut
Das Magazin ist klar und Ubersichtlich gestaltet

Ich wurde mehr anschauliche Beitrage begruf3en
Es gibt zu viele analytische Beitrage

Ich hétte lieber mehr ausfuhrliche Artikel und
weniger Nachrichten/Mittellungen

Der Hauptzweck sollte eher darin bestehen,
aktuelle Nachrichten zu vermitteln als Analysen

Drei Ausgaben des Magazines im Jahr sind genug

Ich bevorzuge kurze Artikel

OO0 O OoOooa

Ich werde das Magazin nur dann regeimagig lesen,
wenn es in mener Muttersprache erscheint. Bitte
Sprache angeben:

In welchem MafBe wiirden Sie die Lektiire des neuen
TFHR Magazines fur sich als nutzlich bezeichnen?

Sehr nutzlich
nuatzlich

1 2 3 4 5
Erwerterung der 0 O O O O

Kenntnisse Uber EU
Programme im
Hochschulbereich

Erweiterung der O O O O ad

Kenntnisse uber EU
Programme 1m Bereich
der beruflichen Bildung

Erweiterung der O O g g gd

Kenntnisse (iber EU
Jugendprogramme

Erwerb wichtiger O O O O g

Kenntnisse Uber die
Teilnahme an EU
Programmen

Besseres Verstandnis O O O O O

der Ziele von EU
Programmen

Erweiterung der O O O O g

Kenntnisse uber die EU
Mitgliedsstaaten

Besseres Verstandnis O O O O O

unterschiedlicher
Standpunkte von
Interessengruppen (z.B.
Industrie, Bildung,
Politik usw.)

Anderes,bitteangeven: ] [ O O O

In welcher Sprache méchten Sie das Magazin
erhalten?

O Deutsch

O Englisch

O Franzosisch

Wiirden Sie einen anderen Titel fur das Magazin
vorschlagen?

O Nen

O Ja. mein Vorschlag ist:

Uberhaupt nicht



1.

Personal Background

1.1

12

1.3

14

15

16

1.7

Year of birth: 19

Sex: Female O Male O

Please state your nationality:

What is your highest level of education?

O Completion ot compuisory education

O Completion of general/academic secondary
education and/or completion ot higher vocationat
schooi

O Up to two years of higher education

[0 Completion of first higher education degree
(requiring 3 or more years)

O Completion of advanced higher education degree
Please state your current professional status:
Employee

Self-employed

Student

Apprentice. trainee etc.

OoOoooa

Unemployed

O Other. namely:

In which type of organisation are you currently
employed or active?

O Private company

Higher education institution or research
establishment

National government
Regional or local government

Private non. profit organisation

Ooooao O

International, intergovernmental organisation (in
public sector, i.e. excluding private multinational
companies)

[0 Students association

[0 Other, namely:

Are you currently involved in EU Education and
Training Programmes?

O No

O Yes, as a student

O ves. as a contractant

O VYes. as a project partner

O ves, in another way, namely:

2.2 How did you come to receive the magazine(s)?
(multiple reply possible)

a

ooo o

The magazines were not directly sent to me but to
my organisation

| received the magazine(s) directly without a special
request

I recelved the magazine(s) after a special request
A colleague or friend gave me the magazine(s)

Other, namely:

3. The new TFHR Magazine: Experiences,
Assessment and Qutcomes

Experiences with Former Magazines of the
TASK FORCE FOR HUMAN RESOURCES,
EDUCATION TRAINING AND YOUTH (TFHR)

Which, if any, of the following magazines provided by
TFHR did you read in the last year? (multiple reply
possible)

ERASMUS Newsletter
FORCE INFO

Bulletin COMETT
EURYDICE INFO
Flash Exchange

Other, namely:

oooooOooao

None

341

3.2

Thinking now of the new magazine only, what
percentage of the magazine did you read carefully
and what percentage did you just glance at?

How much time did you spend reading the magazine?

% read carefully

% glanced at

Minutes

3.3 Thinking about the articles in the magazine, did you
read an article which you would

34

(a) consider particularly interesting, relevant etc.?

ad
a

(b) consider particularly uninteresting, irrelevant etc.?

ad
a

No

Yes, namely:

No

Yes, namely:

Which of the following types of articles do you want

to see more of and which less of in future magazines?

1 2 3 4 5
Facts and tigures O O 0o o 4d
Opinions O O O O O
Casehistories/studies [ [0 O O 0O
Policy statements O 0o o o a
Interviews/quotations [ [0 O O O
Compansonsbetween [1 [ O O O
countries
Industrialviewpoints [ O O O O
Political viewpoints O 0O O o o
Educatonalviewponts 0 [0 O O O
Youth opinion O O o go g
Other, namely. O O O O O

much more  equal much less

3.5 Do you agree with the following statements? (Multiple
reply possible)

O The balance in coverage (education/training/youth)
1s fine

The magazine is clearly laid out

I would preter more descriptive material

There is too much analytical material

| would prefer more substantial articles and iess
news

The main purpose should be to give up-to-date
news rather than analysis

Three 1ssues of the magazine per year is sufficient

I would preter more short articles

o000 O OO0o0ao

| will only read the magazine regularly if it is in my
native tongue. Piease specify:

3.6 To what extent do you consider it was useful for you
to read the new TFHR magazine?

Very useful Not useful at all

1 2 3 4 5

Increase in knowledge m O 0O 0O O

of EU programmes on
higher education

Increase in knowledge 0 O 0O 0O 0O

of EU programmes on
vocational training

Increase in knowledge 0 O O O 0O
of EU Youth

programmes

Essential knowledgeforD O O O 0O
participating in EU

programmes

Better understanding of O O O O 0O
the aim of EU

programmes

Increase in Knowledge O O O O O
about EU member

states

Better understanding of O O O o O
differences in the

viewpoints of various
interest groups (i.e.
industry, education,
politics etc.)

Other,pleasespecify: 0 O O O O

3.7 In which language would you like to receive the
magazine?

O German
O Eenglisn

O French

3.8 Would you propose another title for the magazine?
U No

O Yes, my suggestion Is:




1.

Renseignements personneis

11

1.2

13

14

15

1.6

17

Année de naissance: 19 _ _

Sexe: ferminin [ mascutin (]

Quelle est votre nationalité?

Quel est le niveau le plus élevé de vos etudes?

O cycle scolarité obligatoire complet

cycle complet secondatre genérale et/ou tormation
professionelle superieure

O maximum deux annees d'enseignement
supérieur/universitaire

licence (3 ans et plus)

maitrise ou post-universitaire

Quelle est votre situation professionnelle?
employé/salarie

indépendant

étudiant

apprenti, stagiaire, etc...

chémeur

a
a
(]
g
a
a

autres, spécitiez:

Dans quel type d'organisation traivaillez-vous en ce
moment?

enterprise privee

institut d'enseignement supérieur ou centre de
recherche

autorité nationale
autorité regionaie ou locale

association privée sans but lucrativ

Ooooo Ooogd

organisation internationale, intergouvernementale
( secteur public, a 'exclusion des enterprises
privées multinationales)

[0 association d'étudiants

[0 autres, spécifiez:

Participez-vous actuellement a un des programmes
de la Commission européenne dans le domaine de
I'éducation et de la formation?

O non
oui, en gqualité d'étudiant
oul, en qualité de contractant

oui, en qualité de partenaire de projet

oul, d'une autre maniére, a savolr:

a
(]
(]
a

2.2

Comment avez-vous regu ce(s) publication(s)?
(plusieurs réponses possible)

[J elles ne vous ont pas eté envoyées
personnellement, mais a votre organisation

vOus les avez regues sans en avorr fait
espressement la demanae

vOUS les avez recues apres en avorr fait la gemande

un collégue evou ami vous les a donnees

O o0OoOo O

autres, precisez:

Le nouveau TFHR Magazine: Expériences,
Evaluation et Résuitats

Expériences avec les anciennes
publications de la Task Force Ressources
Humaines Education, Formation et
Jeunesse (TFRH)

21

Quelle(s) publication(s) éditee(s) par la TFRH avez-
vous éventuellement lue(s) I'année derniére?
(plusieurs reponses possitle)

[J ERASMUS, Bulletin d'information
FORCE INFO

Bulletin COMETT

EURYDICE INFO

Flash Exchange

autres, precisez:

Oogoooaa

aucune

31

3.2

33

34

Considérons maintenant uniguement le nouveau
magazine, que! est le pourcentage du magazine que
vous avez lu avec attention et quel est le pourcentage
que vous avez parcouru d'un coup d'oeil?

__ % lu avec attention

__ % parcouru d'un coup d'oeil

Combien de temps avez vous mis a lire le magazine?

minutes

En pensant aux articles que vous avez |u dans le
magazine, diriez-vous que vous avez lu un article

(a) particulierement intéressant, pertinent, etc...?

O non

O oui, a savoir:

(b) particulierement sans interét, hors de propos,
etc...?

O non

O oui, a savoir:

Dans la liste suivante, quels types d'article aimeriez-
vous voir figurer davantage ou moins dans les
prochains magazines?

beaucoup plus egal

1 2 3 4 5
Faits et donnees o o o O ad
Opinions O O o 0O 0Od
Cashistonquesiétudes (1 0O O O O
Exposes politiques O O o o o
interviews/declarations [0 O O O O
Comparaisons entre O O o o 0O
pays
Opmnionsdesenterpnises(] 0O O O O
Opimionsdes politiques O 0O O O O
Opinions de I éducation 1 0O O O 0O
Opinions des jeunes O O O O O

o O o o d

Autres, a preciser-

beaucoup moins

3.5

3.6

37

38

Etes-vous d'accord avec les affirmations suivantes?
(plusieurs reponses possitle)

O la repartition des informations
(education/tormation/jeunesse) est satistaisante

la presentation du magazine est clarre
Je prétererais plus d'informations descriptives
il'y a trop d'informations analytiques

|e pretererais davantage d'articles de fond et moins
d'actualites

I'objectit principal devrait étre de donner des
informations actualisées plutot que des analyses

trois numeros par an suffise

je pretererais davantage de courts articles

Ooo0o0 O Ooooaog

|e ne tirar le magazine régulierement que dans la
mesure ou e pourral le lire dans ma langue
maternelle, précisez. s.v.p.:

Dans quelle mesure pensez-vous, que la lecture du
nouveau magazine de la TFHR vous a été utile?

tres utile pas utile

du tout

1 2 3 a 5

Meilleur connaissance 0 0 0 0 O
des programmes de la

CE dans le domatne de

I'enseignement

supérieur

Meilleur connaissance 0 0 O O O
des programmes de la

CE dans le domatne de

la tormation

professionnelle

Meilleur connaissance 0 0 O O 0
des programmes de la

CE dans le gomaine de

la jeunesse

Connaissances O O O O 0O

essentielles pour
participer a un des
programmes de I'UE

Meilleure 0 O 0 0 0

comprehension des
objectits des
programmes de I'UE

Meilleure connaissance O O O 0
des etats membres de

IUE

Meilleure 0O 0 0 O 0

compréhension des
difféerences d'opinion
entre des groupes
d'interét tels que les
Interprises, I'éducation
la politique. efc...

Autres. precisez: O O O O 0O

Dans quelle langue désirez-vous recevoir le
magazine?

O Aliemanc
O Anglais

D Francais

Avez-vous une proposition de titre different pour le
magazine?

D non

] oui, a savoir:
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