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NOW IS THE TIME 
FOR EUROPEAN 
COMPANIES TO 
SEIZE THEIR 
OPPORTUNITIES 
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The Information Society 
will create an estimated 
six million jobs in the 
European Union by 
2010. To tap into the 
lucrative and fast­
developing information 
content and multimedia 
markets the EU and 
European companies 
must strategically 
position themselves 
today. 

With its broad cultural spectrum and 
innovative publishing and Information 
Technology sectors, Europe is in a prime 
position to become a leading producer of 
high quality multimedia content. But today, 
as the Information Society is in full expan­
sion, potential European multimedia content 
producers are not grasping this opportunity. 

This lag occurs primarily because 
Europe faces a series of logistical and 
practical obstacles, such as fragmented 
markets, dispersed source material, 
rapidly changing technology, complexities 
in the tracing of intellectual property 
rights, and restricted access to venture 
capital for smaller companies. 

To help remedy this situation, the 
European Commission has launched the 
INFO2000 programme. Its primary aim is 
to overcome these obstacles, by 
stimulating Europe's emerging multimedia 
content industry to recognise and jump on 
these new business opportunities. 
INFO2000 aims to develop a spirit of 
innovation in the information content 
sector that will make Europe a leader in 
multimedia for the Global Information 
Society. A leadership position in 
multimedia sector will be a new source of 
economic power for Europe. Other 
benefits will be increased competitiveness 
and employment and new opportunities 

This newsletter is also available on the ISPO Web: 
http://www.ispo.cec.be 

for individual, professional, social, and 

cultural development. 

The first step forward for INFO2000 is 

the co­funding of innovative projects 

proposed by European companies. A first 

call for proposals was published in June 

1996 for projects focusing on cultural, 

geographic, business or scientific/technical 

information. Industry responded with 477 

proposals out of which 80 projects were 

selected to receive support of up to 100,000 

ECU each, covering 50% of their develop­

ment costs, during 1997. Of these, 29 

projects were chosen for further funding of 

up to 500,000 ECU through 1998 and 1999. 

The topics covered include: 

• multimedia presentations of different eras 

of history ­ from the Crusades to the 

events of 1968 

• the supply of a wide choice of artworks 

and photographs for commercial 

exploitation, including full intellectual 

property right coverage 

• combined CD­ROMs and Internet sites 

on trademarks, documentary credits, 

industrial location opportunities and 

agricultural machinery 

• advances in the supply of pan­European 

topographical data and improved access 

to geographic information 

• an 'electronic book' on surgery and a 

presentation of biodiversity and 

ecosystems. 

New Calls for Proposals in end 1997 

will attract projects in two key areas: 

exploiting the resources of Europe's public 

sector, and trading intellectual property 

rights for multimedia production. Some 9.2 

MECU in funding has been allocated. 

Strategic planning 

INFO2000 is also active in supporting 

strategic planning by industry and public 

authorities and has commissioned a new 

study called: "Content­driven strategies in 

global networking", which will produce its 

conclusions in October 1998. A commun­

ication on Illegal and harmful content on 

the Internet has now been followed up with 

a new Action Plan on promoting safe use 

of the Internet. INFO2000 is also promoting 

the improved access to information held by 

the public sector and it is intended to 

publish a Green Paper on this subject 

shortly. Finally, a Communication to the 

European Council: Towards a European 

Policy Formulation for Geographic 

Information (GI2000), is currently being 

finalized. ■ 

For all information, point your browser to the 
INFO2000 Internet site: http://www.echo.lu. 
INFO2000 Central Office 
Tel: +352 40116 2217 
Fax: +352 40116 2234 
e-mail: info2000@echo.lu 

See also "A network for multimedia information" 
on page 3. 

Editorial by 
Pasqual Maragall i Mira 
President of the Committee 
of the Regions 

THE REGIONAL 
PERSPECTIVE IS A 
PEOPLE'S PERSPECTIVE 

Bring the Information Society closer to 
the Citizen 

The Committee of the Regions (COR) started 
its work on the Information Society in early 
1995, with the adoption of an initial opinion 
on the European Commission's action plan. 
This opinion was of fundamental importance 
for the COR. It was the first statement on this 
topic from a local and regional perspective; a 
'citizen's perspective'. At the G7 summit in 
February 1995 a range of principles were 
adopted, which relate to the global 
Information Society. It established a 
comprehensive regulatory framework at the 
global level, but completely ignored the local 
and regional dimension. And yet the Inform­
ation Society is a network society, it exists as 
a system of flows between existing spots or 
not at all. This made the COR's mission to 
publish its opinion in good time for the G7 
summit in Brussels all the more urgent, so 
that the stance of local and regional 
authorities could be presented, with 
substantial effect, to a wider public. The three 
conclusions voiced by the COR were: 

• Liberalisation must be dependent on the 
effective guarantee of universal service, in 
strict compliance with the principle of 
economic and social cohesion. 
• A rigorous study should be made of the 
impact of applications in the social, economic 
and cultural spheres so that the transition to 
the Information Society is socially acceptable. 
• The COR offers itself as a potential refer­
ence for the development of an information 
network connecting the local and regional 
governments of Europe, and promoting the 
understanding of information systems. 

A next step was the Committee's reaction to 
the key European Commission communi­
cations that were conceived to shape 
Europe's Information Society policy ­ From 
Corfu to Dublin: the new emerging priorities; 
and The implications of the information 
society for EU policies: Preparing the next 
steps. Given the importance of these 
Communications, the COR decided ­ rather 
than adopt an opinion ­ to draw up a political 
resolution, which was addressed to both 
Presidents of the European Institutions, and 
to all Heads of State or Government across 
the European Union. The essence of the 
COR's message of imperatives for the 
Information Society focused the following 
topics: the importance of a strong backbone 
of education, training and lifelong learning; 
the importance of regional and local 
authorities' involvement in promoting 
education; and the importance of providing 
citizens with know­how and training to use 
these new technologies and practical and 
financial access to them. 
In its effort to guide European Union 
Information Society policy toward citizens' 
needs, the COR has produced five opinions 
on the Information Society to date, and a 
further six on the important and related areas 

Continued on page 2. 
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T E N ­ T E L E C O 

HOW TEN­TELECOM 
BUILDS TRANS EUROPEAN 
INFORMATION SERVICES 
Trans­European Networks for 
Telecom (TEN­Telecom) is the most 
recent addition to the list of 
European Union initiatives aimed at 
bringing the Information Society to 
all citizens. 
This programme's primary focus is on 
stimulating the creation of "networks 
of innovative, economically viable, 
demand­driven applications that 
match the socio­economic needs of 
citizens and SMEs". Its target areas 
are public interest, such as 
teleservices for health, distance 
education and training, access to 
Europe's cultural heritage, services 
for SMEs, mobility, environment and 
emergency management, city and 
regional information highways. 
TEN­Telecom also supports generic 
services. These are usually Internet­
based, and provide common tools for 
the development and implementation 
of applications between user groups 
in different European locations. 
A final and very important objective 
of TEN­Telecom is to assess strategic 
development and interoperation of 
infrastructure networks, either fixed, 
mobile or satellite, in the context of 
the emergence of global 
communication networks. 
TEN­TELECOM operates through 
yearly Calls for Proposals for the 
funding of feasibility studies and 
validation measures. It also funds the 
cost of project deployment by 
subsidising interest on loans, 
contributing towards fees for 
guarantees for loans, or in some 
cases through direct grants. Project 
funding is used to reduce the financial 
risk due to uncertainties on the short­
term commercial viability of innovative 
telecom services, and to help them 
launch trans­European coverage as 
public­private partnerships. 
For feasibility studies and validation 
measures the financial contribution 
can total 50% of their cost. For 
project deployment the total EU 
funding cannot exceed 10% of the 
overall planned investment cost. 
Some 30 million ECU per year will 
be granted to TEN­Telecom projects 
until 2001. 

Today's projects 
Ten projects have been selected 
from the 1996 Call for Proposals. 
The INFOCITIES project is a good 
example of the type of innovative 
ideas TEN­Telecom is looking for. 
The goal of INFOCITIES is to 
integrate a range of telecom services 
offered by eight European cities ­ the 

Hague, Antwerp, Barcelona, Helsinki, 
Liege, Manchester and Nice ­ which 
are associated with more than 30 
companies, using common 
infrastructures and standards. 
The INFOCITIES will allow the 
participants to share information 
and applications in the areas of 
education, health, transport, culture, 
electronic commerce, and city 
information. Target users are 
residents, tourists and companies. 
The current two­year feasibility 
phase (January 1997 to January 
1999) addresses interoperability of 
services, selection of applications, 
and business planning. In Phase 2, 
ten new local and regional 
authorities will join the project, 
services bringing the number of 
target users to 2.5 million individual 
and collective customers. 

For full details about INFOCITIES, go 
to : h ttp://www. in focities.eu.int 

Some 12 projects have been 

retained at the last T E N ­

Telecom Call for Proposals. 
MELIC is a good example. 
MELIC integrates several projects 
currently funded by the Telematics 
Applications Programme in the health 
care area (BEAM, CATCH, 
INFOCARE, SEAHORSE, TESEMED). 
It develops multimedia telematic 
services providing European citizens 
with information on health­related 
lifestyles, disease prevention, self­
care and health care services. The 
project plans to establish pan­
European telematic channels of 
information, and to produce common 
hardware and software platforms to 
make health related information 
available to citizens. These services 
will be installed on a trial basis in 
health care centres, community 
pharmacies, libraries, schools, 
insurance companies, and also at 
home. The project is also preparing a 
business plan for the large­scale 
dissemination of these information 
services. 
A Call for Proposals is planned for 
mid­January on basic networks. 
Another Call is planned for March 
1998 on telecommunication 
applications, related generic services, 
and programme suport measures. ■ 

Contact: DG XIII A-3 
Tel: +32 2 2954058 Fax: +32 2 2951071, 
e-mail: ten@bxl.dg13.cec.be 
For up-to-date information you can 
consult the TEN-Telecom Web page at: 
http://www2.echo.lu/tentelecom/en/ 
tthome.html 

WHO WANTS WHAT IN THE 
INFORMATION SOCIETY? 
EUROPE­WIDE ISPO 

SURVEY TELLS ALL 

We know that the 
Information Society is set to 
fundamentally change the 
way many of us work and 
live. But exactly who's using 
what, and what are the 
trends to watch out for? 
This is precisely what the 
1997 ISPO Information 
Society Survey set out to 
learn. The survey provides 
a unique snapshot of 
Europe's Information 
Society today. The data 
gathered through more than 
15.000 face­to­face 
interviews across the 15 
Member States provides 
one of the very first 
comparative views of the 
Information Society market 
trends in Europe. 
Here are some of the key 
findings: 

The satellite market in 
Europe offers an extremely 
interesting potential. Some 
16.4% of the Europeans 
interviewed this year, use a 
satellite reception antenna 
at home. 23.2% of the 
overall sample (which is 
equivalent to more than 
65,000,000 Europeans, 
almost one out of four 
interviewees) declared they 
were interested in satellite 
technology. 

Personal computer users. 
Some 27.8% of all 
Europeans interviewed use 
a PC at home, and 40% of 
them use similar equipment 
in the office. More than 20% 
of the Europeans inter­
viewed (an equivalent of 
roughly 60,000,000 people) 
said they were interested in 
using a PC at home; more 
than 10% (which represents 

roughly 30,000,000 people) 
said they are interested in 
using a PC at work. 

Internet awareness levels. 
The Internet has profited 
enormously of the 
awareness campaigns on 
the Information Society over 
the past two years. In 1995 
43.5% of the Europeans 
interviewed did not know 
what the Internet was. This 
year this figure has been 
reduced of 40%: only 3% of 
the sample seemed not to 
fully understand the 
meaning of the question. 
The number of Europeans 
who say they are interested 
in the Internet has also 
increased: from 15.6% to 
23.8% at home (16.2% in 
the workplace). The figures 
of the actual users are (on 
average): 4.4% of those 
interviewed use it at home; 
8.8% of the sample use it in 
their businesses. 

The potential Internet 
community. The potential 
European Internet 
community ­ as suggested 
by the interviews carried out 
this year ­ show two distinct 
groups of users. One 
ranging between 63,000,000 
and 77,000,000 people 
(interested in using the 
Internet at home); the other 
ranging between 44,600,000 
and 55,600,000 people 
interested in using it in the 
workplace). 

Socio­demographic 
findings. Highly educated 
men, aged between 25 and 
54, are the primary users. 
Women seem to use it less 
and to be less interested in 
new Information and 
Communication Technol­
ogies. Satellite technology is 
a clear example of this 
divide between the sexes: 

Editorial by Pasqual Maragall i Mira continued from page 1 

of the liberalisation of the 
telecommunications market. 
Other debates launched by the 
COR cover the topics of media 
concentration, liberalisation of 
postal services and the provision 
of universal service. The most 
recent ­ and most topical ­ area 
of the COR's consultative remit 
relates to the issue of cohesion 
and the Information Society. 
For the first time the European 
Commission examines the link 

between the Information Society 
and economic and social 
cohesion in the European Union. 
The communication is important 
for the COR, as it reflects the 
regional aspects of the Inform­
ation Society which the 
Committee has highlighted in a 
number of previous opinions. 
The COR put its vision of 
improved communication links 
between local and regional 
authorities into practice by 



1 8 % of t he men interv iewed 

use a satel l i te antenna at 

home against 14 .9% of 

European w o m e n . 27 .8% of 

the male samp le (against 

1 9 % of t he female sample) 

said they were interested in 

using satel l i te technology. 

Users' level of educat ion 

seems to be direct ly related 

to the use of all computer­

related techno log ies . But 

television and related 

technologies are less 

sensitive t o this correlat ion. 

The group that makes most 

use of satel l i te equ ipment is 

those w h o f in ished their 

studies at age 16­19; 

'manual workers ' are the 

largest g roup of satell i te 

(22.3%) a n d TV decoder 

users (16.5%). 

Who wan ts ICT 

appl icat ions/serv ices? 

The survey suggests that 

mil l ions of Europeans are 

wil l ing t o pay 10 ECU/ 

month fo r tangib le and 

concrete appl icat ions, that 

address t h e most urgent 

and ser ious issues of daily 

life, such as on­l ine 

medic ine, cultural and 

enter ta inment services, 

professional t ra in ing, 

polit ical a n d government 

dialogue, etc. 

Download now on the 

Measur ing Informat ion 

Society Survey 97 w e b 

pages, t he f irst pan ­

European est imates about 

the d imens ion of the 

potential market for 

networks suppor ted 

appl icat ions! ■ 

To retrieve the complete data 
set of the Information Society 
Eurobarometer "Measuring 
Information Society" survey 
and a document that 
facilitates the understanding 
of the results, point your 
browser to: 
http:/'/www. ispo. cec. be/info 
soc/promo/pubs/measure. 
html 

Contact: Andrea Ricci 
Fax: 32 2 2968970 
e-mail: 
Andrea.Ricci@bxl.dg13.cec.be 

A 
ON THE 
WORLD OF 
RESEARCH 
RESULTS. . . 

...AND HOW 

THEY'RE USED BY INDUSTRY 

Introducing PROSOMA 
Finding out abou t IT research 

and deve lopmen t resul ts in the 

EU has never been easier, 

thanks to PROSOMA, a new 

electronic in format ion serv ice 

on industr ia l IT innovat ion. 

Through the PROSOMA 

Internet s i te or a mu l t imed ia 

C D ­ R O M , users can have 

direct access to the resul ts of 

all Espri t p ro jec ts . 

P R O S O M A s showcase 

demons t ra tes R&D resul ts in 

the fo rm of mu l t imed ia 

presenta t ions, summar ies and 

deta i led techn ica l descr ip t ions . 

It a lso of fers l inks t o the 

g rowing ne twork of Internet 

s i tes that prov ide in format ion 

on how research results are 

appl ied to p roduc ts , and on 

the t e rms and cond i t ions for 

their exp lo i ta t ion . 

Presentat ions inc lude v ideo 

foo tage , st i l l ¡mages, 

an imat ion , in terv iews, 

demons t ra t i ons and access to 

the w w w h o m e pages of t he 

respect ive result owner. 

Add i t iona l pub l ica t ions are 

avai lable for spec i f ic ta rget 

g roups and industr ia l sec to rs , 

and presenta t ions can be 

ta i lo r ­made fo r speci f ic g r o u p s 

of end­users . ■ 

Contact: 
PROSOMA Operations Desk 
Tel: +352 441012 2300 
Fax: +352 441012 2258 
e-mail: info@prosoma.lu 
www.prosoma.lu 

organising a ground breaking virtual 
meeting on this subject in Brussels 
on September 25,1997. During the 
meeting COR Members from 
cohesion and peripheral areas 
made their views heard via an ISDN 
audio­visual link­up. 
The Committee of the Regions 
plans to go on using the most 
modern communication tools in 
order to bring the European Union 
closer to its citizens. More than 
this: The COR is bound to become 

the first European institution which 
is virtual as much as real in the 
sense of having to make telematics 
the main means of communication. 
Given the fact that regional 
representatives and city mayors are 
on the spot authorities, they cannot 
and should not become permanent 
dwellers in Brussels. Their strength 
is flexibility. Networking is a crucial 
need for them to relate to each 
other without losing contact with 
local realities. ■ 
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7 P I L O T 
R O J E C T S 

CAN WE TAKE THE PAPER 

OUT OF BUREAUCRACY? 

Through 'Government on­line' 

m o r e t h a n 20 c o u n t r i e s a re t r y i n g 

The gove rnmen ts of more tha t 20 

count r ies have c o m e toge ther t o 

d iscuss one s imp le ques t ion , 

wh ich wi l l have an ear th ­shak ing 

impact o n admin is t ra t ions and the 

way they interact w i th their 

commun i t i es : h o w can a d m i n ­

istrat ions use In format ion Soc ie ty 

tools t o s t reaml ine their in ternal 

work and to prov ide bet ter 

serv ices for c i t izens? 

This is t h e goal of the Gove rnmen t 

on­ l ine (GOL) pro ject . It is a f o rum 

where par t i c ipa t ing count r ies are 

work ing on a number of p r o b l e m ­

solv ing, in fo rmat ion shar ing a n d 

best p rac t i ce in in i t iat ives. 

The ob jec t i ve of t he GOL par tners ' 

work is t o : 

• Replace paper ­based mai l by 
e lect ronic mai l , w i th in gove rnmen t 
and w i th the publ ic . 

« Prov ide ful ly in teract ive, on­ l ine 

serv ices fo r more comp lex 

t ransac t ions , a l lowing the pub l i c 

both t o ob ta in and prov ide 

in format ion f rom a var iety of 

locat ions, inc lud ing at home. 

• Develop on­ l ine t ransac t ion 

process ing to suppo r t the de l ivery 

of rout ine serv ices. 

More t h a n 20 count r ies act ive ly 

par t ic ipate in the GOL pro ject a n d 

simil iar n u m b e r have expressed an 

interest in par t i c ipa t ing . 

Ho t t o p i c s 

The GOL partners identi f ied a list of 

'hot t op i cs ' for the recent meet ing . 

B e n c h m a r k i n g : Prel iminary w o r k 

has taken p lace in ident i fy ing 

poss ib le cr i ter ia wh i ch enab les t he 

status of each count ry 's p rogress 

in imp lement ing in format ion 

serv ices t o be t r acked . 

Ana lys is of I n f o r m a t i o n S o c i e t y 

s t ra teg ies a n d po l i c ies : many 

count r ies have pub l i shed 

s ta tements , p lans and pol ic ies 

about the i r deve lopmen t w i th in t he 
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In fo rmat ion Society. This act iv i ty is 

to e x c h a n g e in format ion to char t 

each coun t ry ' s ob jec t ives a n d 

progress. 

On­ l ine g o v e r n m e n t f o r m s : m a n y 

gove rnmen ts are pu t t ing e lec t ron ic 

vers ions of their paper f o rms o n 

the Internet . A summary of t h e 

current mechan i sms in use is 

being p r o d u c e d . 

Publ ic A c c e s s to I n f o r m a t i o n : 

GOL par tners shar ing exper iences 

on the w a y s of improv ing pub l i c 

access t o in format ion . A s u m m a r y 

of ' i n fo rmat ion k iosk pro jec ts ' is 

being p r o d u c e d . 

G o v e r n m e n t i n t rane ts : shar ing 

exper iences in the prov is ion o f 

Intranet faci l i t ies. 

Other 'Ho t Topics ' wi l l be ident i f ied 

for d i scuss ion at t he next mee t ing . 

In add i t i on t o th is, t he GOL 

count r ies have de f ined a list o f 

sub­p ro jec ts : Exist ing sub­p ro jec ts 

are In fo rmat ion shar ing and re­use; 

Directory serv ices; On­ l ine s u p p o r t 

for d e m o c r a c y ; Permi ts and 

l icences; Charg ing fo r serv ices and 

in fo rmat ion ; Year 2000 issues; 

In ternat ional Government In fo rm­

at ion (IT) Directory, Mu l t i pu rpose 

C o m m u n i t y Centres and the 

App l i ca t i on of Card Technology. 

New sub­p ro jec ts ident i f ied are 

Best Prac t ices and Case Stud ies 

in E lect ron ic Governments , GO 

Frontier IT ( improved access fo r 

the d isab led) and Publ ic Key 

Inf rastructures. ■ 

Contacts: 
http://www. open.gov. uk/govoline/ 
golintro.htm. 

Ruth Kerry 
Tel +44 1603 704708 
Fax: +44 1603 704959 
videoconference 
+44 1603 704657 and 704721 
e-mail: rkerry@ccta.gov.uk. 

Paul Bird, 
e-mail: bird@ccta.gov.uk 
Andy Honeywood, 
e-mail: ahoneywood@ccta.gov.uk. 

Continued from INFO2000 on page 1. 

A NETWORK FOR MULTIMEDIA 

INFORMATION 

In parallel to the above act ions (see 

INFO20O0 page 1), INFO2000 has 

also created MIDAS­NET (Mult i ­

media Informat ion, Demonstrat ion 

and Suppor t Network), a network of 

23 nodes representing 106 organis­

ations located in 17 countr ies of the 

European Economic Area. Each 

node is carry ing out local 

awareness and demonstra t ion 

activit ies for the use of innovat ive 

mul t imedia products , in part icular 

by SMEs. 

Services offered by MIDAS­NET to 

SMEs, a n d cit izens v ia l ibraries, 

include human and electronic help 

desk faci l i t ies, awareness seminars, 

special ised workshops , access to 

national and European cata logues, 

examples of best pract ice, 

brochures and other informat ion 

material, state­of­ the­art mul t imedia 

training facil i t ies and assistance 

with partner­f inding. In this 

f ramework , the MIDAS­NET nodes 

also operate Internet Web servers in 

their nat ional languages, wi th the 

suppor t o f the central server of 

INFO2000, Γ Μ Europe. ■ 

(http:/ /www.echo.lu) 
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I S P O C O R N E R 

GIVING YOUNG PEOPLE THE 

MAGIC TOUCH 

TARDIS, an Anglo/Spanish 

ISPO project is bringing the 

wonderful world of Internet to 

underprivileged 16­24 year­

olds. A series of Infokiosks are 

hitting the streets in 

Manchester and Barcelona. 

Their goal: to give homeless 

people, the unemployed, 16­24 

year olds, and the elderly in 

these cities' underprivileged 

communities access to useful 

information, through these 

'street corner Internet links'. 

By mixing public sector 

information with commercial 

information, TARDIS (short for 

Targeted Delivery of Information 

and Services) aims to increase 

the take­up and repeat use of 

public access terminals. The 

system uses 'intelligent agent' 

technology to help users get 

directly to the information they 

need. 

In Barcelona, the TARDIS team 

has joined forces with 

Barcelona City Council and is 

concentrating on the delivery of 

drug­related information. 

In Manchester, the project is 

concentrating on bringing 

information to community 

groups. It has forged strong 

links with Manchester 

Community Information 

Network (MCIN). 

TELEMATICS APPLICATION 

CONFERENCE: 

A DECADE OF ACHIEVEMENT 

Barcelona, February 4­7 

The European Union's 
Telematics Applications 
Programme is holding a four­
day conference and exhibition 
in Barcelona on February 4­7. 
The meeting will focus on the 
achievements of the 10 years 
of research in Telematics 
Applications, and will also 
discuss the future in the 5th 
Framework Research 
Programme. Attending the 
conference will be participants 
in Telematics Programme 
projects, decision­makers, 
industry representatives ­ in 
the areas of informatics, 
telecommunications, 

Officially launched as 

'MagicTouch' last July, the 

Manchester TARDIS service 

registered more than 700 users 

in its first two months in 

operation. Today's user 

community totals more than 

1000 registered users. The 

most popular information (as 

logged by the system) appears 

to be news, jobs and of course 

­ sports. 

In Spain, the project has just 

started. The Spanish team is 

now working closely with 

Barcelona City Council to 

determine the exact 

requirements for a drugs 

information service. The team 

will re­use some of the software 

developed in the UK trial and 

adapt it for use in Spain. ■ 

Contacts: 
United Kingdom 
Vin Sumner, 
Business Development Director, 
Sema Group UK Limited, 
Norcliffe House, 
Station Road, Wilmslow, 
Cheshire SK9 1BU, UK 
Tel: +44 1625 531531 
Fax: +44 1625 530911 
e-mail: 
Vin.Sumner@mail.sema.co.uk 

Spain 
Juan Antonio Esteban, 
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