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it's different 
Ireland is your gateway, 
Europe is your target, 
America is your home. 

Your needs are bound 
to be different. 

How can your company best 
communicate with all its 
many outside worlds? 

Ocean is your answer. 

Ocean creates 
business communication 
solutions in Ireland 
which link your US 
parent company to all 
your European and 
worldwide locations. 

Ocean embraces the 
world class Concert 
portfolio to provide 
unrivalled service to 
over 8oo cities in so 
countries. We can 
connect your European 
offices to all your global 
customers when and 
where needed. 

Explore Ocean at 
www.ocean.ie or call us at 
+353 1 418 5700. 

Ocean brings you 
where you want to be. 

OCEAN (JnSll)ers 

The communications business of BT and ESB 
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On the cover, 
clockwise from 
top left: British 

actress Minnie 
Driver (The 

Governess, Good 
Will Hunting}, 

Irish filmmaker 
Neil Jordan 
(Michael Collins, 
The Crying 

Game}, Scottish 

actor Ewan 
McGregor 

( Trainspotting, 

and soon to be 
seen in the 
upcoming and as 
yet untitled Star 

Wars "prequel"), 
and Spanish actor 

Antonio Banderas 
(The Mask of 

Zorro, Evlta). In 
the background: 

a scene from 
German film

maker Fritz 
Lang's 1926 
silent master
piece, Metropolis. 

Letter from the Editor 

Europeans are going to the movies in record numbers, 
and as Bruce Barnard reports from London, "Europe's 

movie industry is on a roll, with film production and audi
ences surging, new money rolling in, studios fully booked, 

and multiscreen theaters sprouting across the con
tinent. More importantly, Europe is making 
movies with worldwide appeal, like the Oscar-win
ning The Full Monty." 

European actors and actresses are starring, not 
only in European-made movies, but also in many 
American financed films. Spanish superstar Anto
nio Banderas teamed up with gorgeous young 
Welsh actress Catherine Zita-J ones and British leg
end Anthony Hopkins in The Mask of Zorro. 
Britain's Emma Thompson played the role of 
America's first lady in Primary Colors. Juliette 
Binoche, who won an Oscar for her role in The En
glish Patient, is one of the leading French actresses 

appearing in films today. From Belgium's Jean-Claude Van 
Damme to Austria's Arnold Schwarzenegger to Sweden's 
Lena Olin, Europeans are fast becoming America's, and the 
world's, favorite movie stars. 

Jack Valenti, chairman of the Motion Picture Association, 
in an interview with EUROPE, says at the present time there 
are "no disputes with Europe. There is an ascending em
brace and an ascending cooperation between Europe and the 
United States in film." EUROPE also details the audiovisual 
strategy of the European Commission. 

Bertie Ahem, the prime minister of Ireland, in an exclu
sive EUROPE interview, speaks out on the Good Friday 
peace agreement, the booming Irish economy, the euro, and 
his upcoming trip to China. 

Writing from Dublin, our correspondent Mike Bums pro
files the "Celtic Tiger." Former Senate Majority Leader 
George Mitchell, who chaired the peace talks that led to the 
historic Good Friday agreement, spoke to EUROPE about the 
negotiations, stating that "the European Union has been a cru
cial factor and is one of the unwritten aspects of this story." 

Karel Van Miert, the European commissioner in charge 
of competition policy, explains to our readers why the Com
mission has a role to play in mergers between two US com
panies, like MCI and WorldCom. Van Miert also discusses 
the euro, mergers, the airline and film industries, and other 
current issues in a wide-ranging interview. 

Finally, our Capitals correspondents look at the film in
dustry in each of the fifteen EU countries. 

Robert J. Guttman 
Editor-in-Chief 
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Henry Kissinger's oft quoted com
plaint that there was no telephone 

number to ring if he wanted to discuss a 
foreign policy issue with the European 
Union is about to be rectified. At their Vi
enna summit in December, the EU 
heads of government will appoint a high 
representative for the Union's common 
foreign and security policy (CFSP) , who 
will also act as secretary-general of the 
Council of Ministers. 

The day-to-day running of the Council 
will be delegated to a deputy secretary
general. 

The high representative will be 
backed by the Policy Planning and Early 
Warning Unit (PPEWU), consisting of 
twenty senior officials-one from each of 

the fifteen member states, one each from 
the Western European Union and the 
European Commission, and three from 
the Council of Ministers. 

These new arrangements were pro
vided for by the Treaty of Amsterdam, 
which should come into force within the 
next few months as the last ratifications 
come in from the national parliaments of 
the member states. However, the pres
ent secretary-general of the Council, Jiir
gen Trump£, does not appear ready to 
seek an extension and enlargement of 
his functions. As a result, the search is 
now on for "Mr. CFSP," as he will no 
doubt be known. 

'There are no candidates yet for the 
job," a senior Council official told are-

CAPI,ALIZE ON 
EUROPE'S OPPOR,UNI,IES 
T. Rowe Price European Stock 
Fund invests in large and small 
European companies positioned to 
benefit from opportunities arising 
throughout this dynamic region. And, 
as the chart shows, the fund has out
performed the average of its peer funds 
since its inception (2/28/90). Inter
national investing has special risks, 
including currency fluctuation and 
limited geographic focus. Of course, 
past performance cannot guarantee 
future results. No sales charges. 

,.,.-~~~~~ Call 24 hours for your 
free investment kit 
including a prospectus 

1·800·541·8353 
www. troweprice. com 

How $10,000 Invested 2/28/90 
Would Have Grown vs. Competitors• 

II European Stock Fund 
II Lipper European Region 

Funds Average 

*30.80%, 22.64%, and 13.61% are the fund's average annual total returns for the 1-year, 5-year, and since inception 
periods ended 6/30/98, respectively. Figures include changes in principal value, reinvested dividends, and capital gain distributions 
since inception. Investment return and principal value will vary, and shares may be worth more or less at redemption than at 
original purchase. (Source: Lipper Analytical Services, Inc.) Read the prospectus carefully before investing. T. Rowe Price 
Investment Services, Inc., Distributor. ESF043283 
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porter in July, but the Austrian govern
ment, which has just taken over the pres
idency of the Council, is currently con
ducting discreet soundings with member 
states. 

What sort of man or woman is being 
sought-a senior official or a well
known political figure? The second op
tion is more likely, though Joachim 
Bitterlich, the influential foreign policy 
adviser to German Chancellor Helmut 
Kohl, has been mentioned in the early 
speculation. 

One well-known politician whose 
name has been mentioned is Carl Bildt, a 
former Swedish prime minister, who 
won good opinions for his service as EU 
high representative in Bosnia. Bildt, 
however, is the leader of the Conserva
tive Party in Sweden and could become 
prime minister if Goran Persson's Social 
Democratic government loses Sweden's 
September 20 election. 

Other names being canvassed are 
Bildt's successor in Bosnia, Carlos West
endorp, a former Spanish foreign minis
ter; Jacques Poos, Luxembourg's foreign 
minister; and Hans van den Broek, for
mer Netherlands foreign minister and 
now a European commissioner. 

Another possible candidate may have 
become available as a result of the narrow 
Social Democrat victory in the Danish 
elections in May. Opposition leader Uffe 
Ellemann-J en sen was a hot favorite to win 
but failed by a single seat. He promptly re
signed the leadership of the Liberal Party 
and might welcome the challenge of a 
new post. He was Denmark's foreign min
ister for a record ten years until1993 and 
was a highly respected figure within the 
European Union. 

Whoever is chosen-whatever his or 
her personal qualities-will not make 
much impact without the full-hearted 
support of the fifteen member states. If 
their governments really do intend to 
forge a common policy they must be far 
readier than in the past to coordinate 
their efforts and give a fair wind to the 
new appointee. 

-Dick Leonard 



Advertisement 

I
t is now widely accepted that 
Ireland has outperformed all 
other EU countries in recent 
years, with names like the Celtic 
Tiger and the Rich Swan being 

frequently used to describe a country 
which is not only winning 30% of all 
new US manufacturing in Europe, but 
which is also the world's second largest 
exporter of computer software, 
surpassed only by the US. 

The Shannon Free Zone, at Shannon 
International Airport, plays a major role in the country's 
economic success. The Zone is internationally recognized 
as one of the largest overseas investment centers in Ireland, 
with over 120 manufacturing and international service 
companies currently in operation, employing almost 7,000 
people. Exports from the Zone are now in excess of US $1.4 
billion per annum with products manufactured at or dis
tributed through Shannon destined for world markets. 

Shannon Free Zone is at the heart of Ireland's dynamic 
Shannon Region. For more than three decades, Shannon 
Development, the Government agency responsible for eco
nomic development in the region, has been promoting and 
developing industry and tourism in this area, with signif
icant success. 

International businesses such as Lufthansa, Molex, 
Cybex and Tellabs have set up at Shannon. It is also the loca
tion for international service centers from multinationals 
such as GE Capital, Cabletron, Gymboree and JetPhone. 
In fact, the provision of fully-furnished, state-of-the-art 
buildings by Shannon Development, was a key factor is GE 
Capital's decision to locate two new companies at the 
Zone in the past year. 

Companies choose Shannon for many reasons, varying 
from the right business environment and an excellent sup
port infrastructure, to a local supply of skilled, cost com
petitive labor and a wide range of special fiscal incentives. 
In other words, all the ingredients for successful manu
facturing and service operations with the particular advan
tages of the Irish environment. 

Shannon Free Zone welcomes investment in manufac
turing and internationally traded services in sectors such 
as Electronics, Engineering, Healthcare, Consumer Pro-

Molex, Inc., a world leader in the global connector 
industry, has maintained its competitive position 
in world markets through setting up a Shannon 
subsidiary- Molex Ireland 

ducts and International Services. One of 
the major advantages of Shannon is that 
companies can engage in a wide variety 
of add-on activities (e.g. product ful
fillment and customer support), which 
is the reason why companies such as 

Pfizer, Reed Elsevier, Ingersoll Rand, Maidenform, and 
Sykes-McQueen have operations there. 

Many companies also take advantage of the impressive 
support infrastructure at the nearby University of 
Limerick and other colleges in the area, which provide 
programs to underpin the sophistication and diversifica
tion of businesses at Shannon. 

Shannon Free Zone is not standing still. It is gearing up 
for the Digital Age with the placement of a complete fiber 
optic ring within the Zone. Shannon Development is con
fident that this will now significantly mark Shannon out 
in a European industrial park context by positioning it as 
Europe's 'most profitable broadband location', through the pro
vision of broadband services that facilitate a variety of new 
and emerging technologies. 

To quote one Shannon resident: "With its highly edu
cated workforce, exceptional quality of life and competi
tive business atmosphere, we feel that Ireland, and the 
Shannon area in particular, represents a great place to grow 
our business." 

David R. Nissen, President and CEO, 
GE Capital Global Consumer Finance Corporation (GCF) 

Information on Shannon Free Zone is available from 
Shannon Development in the US and Shannon. 
New York- contact Eugene Brennan at Tel: 212 371 5550; 
Fax: 212 308 1485; E-mail:shanind@access.digex.net 
San Jose CA- contact Karl Mellon at Tel: 408 294 9083; 
Fax: 408 294 8226; E-mail: karlmeon@aol.com 
Shannon - contact Grellan Kelly at Tel: +353 61 361555; 
Fax: +353 61 361903; E-mail: kellyg@shannon-dev.ie 
Web: http:/ /www.shannon-dev.ie 



FOREIGN FAUX PAS 

Successful business deal
ings in another country 

can be as much about observ
ing its customs as its laws. A 
businessman in Paris may be 
offended if his American 
guest uses first names before 
being invited to do so. A few 
minutes' tardiness in Ger
many can be a serious of
fense. Two Web sites offer 
some hints on how to avoid 
such embarrassments and 
concentrate on the business 
at hand. 

Global Business Basics 
(www.getcustoms.com/ 
omnibus) provides advice 
from Terri Morrison and 
Wayne A Conaway, authors 
of Kiss, Bow or Shake Hands: 
How to Do Business in Sixty 
Countries. 

They briefly address 
proper attire, greetings, punc
tuality, gifts, and the impor
tance of business cards. Visi
tors to the Web site can get 
specific information on a few 
countries, such as the 
Netherlands and Italy. 

When in the Netherlands, 
shaking hands upon greeting 
and departing is standard 
practice, according to the au
thors, but leaving one's left 
hand in a pocket during a 
handshake is impolite. N ego-
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tiating a busi
ness deal can 
be a lengthy 
process be
cause compa
nies often come 
to decisions by 
consensus. The 
Dutch are also 
not apt to be 
spontaneous in 
setting up social 
gatherings. 
Lunches and 

dinners are usually planned 
well in advance, so a sugges
tion on grabbing a quick bite 
to eat might not be welcome. 

In Italy, the rules are strict 
for mixing business and plea
sure, the authors write. 
Pulling out a business card at 
a social gathering is consid
ered bad form, as is inquiring 
about someone's profession 
in such a setting. Visitors to 
the home of an Italian busi
ness associate can bring 
chocolates or flowers for the 
host or hostess but always an 
odd number of flowers and 
never chrysanthemums. 

The goal of this site is to 
sell books that expand on 
these etiquette issues and en
tice viewers to attend semi
nars, so only a handful of 
countries in each region of 
the world are represented in 
any detail. The site's creators 
haven't used any Web 
gadgetry, such as audio or 
video, but the content is com
pelling enough to interest 
business travelers who are 
not veterans. 

Another site, the Business 
Travel Etiquette Club 
www. traveletiquette. com, fo
cuses on one country each 
month. A recent visit found a 
variety of information on 
France, including a list of do's 
and don'ts. Many have to do 

with privacy. A simple exam
ple is do not enter a closed 
door-in public or private
without knocking first. Don't 
ask personal questions early 
in a business meeting. And 
don't expect to become fast 
friends with French business 
counterparts, the site's cre
ator warns. Their friendships 
take longer to evolve but gen
erally are stronger once 
formed. Other portions of 
Travel Club deal with gifts 
(the French usually appreci
ate books or music), dining, 
dress, and a few other areas. 

Visitors can test their mas
tery of busi
ness protocol 
through an in
teractive quiz. 
The site also 
includes sev
eral dozen 
useful French 
expressions 
and an audio 
pronunciation 
tool. It's main 
flaw is that it 
lacks an 
archive, so it's 
hit or miss as 
to whether it addresses a 
country pertinent to a 
viewer's upcoming trip. 

The Etiquette Club is 
more entertaining than 
Global Business Basics, but 
either site contains a few im
portant lessons in cultural 
sensitivity, lessons that can 
help American business trav
elers close a deal or at least 
avoid a blunder. 

Site of the Month: 

GENEALOGY TOOLBOX 

The Internet has been a 
tremendous resource for 

those hoping to explore their 

family roots. One of the first 
stops for any amateur geneal
ogist should be the Geneal
ogy Toolbox (www. 
genealogy. tbox.com). 

Site creator Matthew 
Helm, co-author of the book 
Genealogy for Dummies, 
boasts that his on-line pages 
include some 42,000 links. 

With this much informa
tion, organization is crucial. 
The site is broken down into 
twenty-five categories, featur
ing some commercial, some 
institutional, and some per
sonal pages. The listings in
clude glossaries of genealogi-
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cal terms, many of which are 
in foreign languages. There 
are lists of classes and soft
ware packages to facilitate a 
search. Libraries and ge
nealogical societies also fea
ture prominently. 

Other than links, the Tool
box includes a few articles 
that tend toward the esoteric 
but probably fascinate those 
who have turned family his
tory into an avocation. Visi
tors to the site will find no 
simple means of tracing their 
ancestry, but after gathering 
an oral history from older rel
atives, it's an excellent place 
to start the search. 

-Christina Barron 



Imagine an annual ROI of 25%. That's what 
American manufacturers have enjoyed on 
their investments in Ireland~~ And while that 
rate is impressive, it is staggering when you 
consider that the second most profitable 
European country achieves under 10%. 
Going for profits? Go for Ireland! 

INDUSTRIAL DEVELOPMENT AGENCY 

ATLANTA (770) 351-847 4 • BOSTON (617) 367-8225 
CHICAGO (312) 236-0222 • LOS ANGELES (31 0) 829-0081 
NEW YORK (212) 750-4300 • SAN JOSE (408) 294-9903 
WEBSITE: WWW.IDA.IE 
*From 1985 -1994 Source US Department of Commerce, 1997 



Ireland 

Turn any street corner in Dublin, Ireland's capital city, 

and you are certain to be confronted by an horizon 

dominated by steel cranes, hoists, and the colorful hard 

hats of construction workers-ample testimony to the 

fact that the country's economic boom is continuing 

apace. 

The so-called "Celtic Tiger" is roaring ahead with one 

of the fastest growth rates in Europe, low inflation, 

rapidly diminishing unemployment, record exports, and 

an increasing appetite for "the good life." 

Ireland's entry to the European Economic Commu

nity (now the European Union) in 1973 was regarded by 

pessimists and others as a daring step. For a small 

backward economy, it was. 

8 y M 1 k e 8 u r n s 



A young, motivated, high I y-ed uca ted, en thus i asti c, and computer
literate work force is attracting the American and Japanese 
industrial giants, such as Microsoft, Dell, and Intel, to locate here. 

But Europe has been good for Ire
land, with its history of deprivation and 
emigration. 

Sustained Irish emigration began in 
the eighteenth century, with thousands of 
Ulster Protestants and a lesser number of 
Roman Catholics departing for the New 
World. In the 1840s, with the failure of the 
blight-ridden potato crop, the staple food 
of the masses, emigration reached its 
peak. More than a million people died 
through famine, and a million fled the 
country (mainly to the United States). Be
tween 1846 and 1856, the population fell 
by a quarter (from eight million to six mil
lion) and fell further as emigration be
came a dominant feature. 

That emigration trend continued 
into the twentieth century, reached an
other peak in the 1950s, a11d saw the is
land population decline to less than five 
million. "Wakes" were held for the de
parting emigrants. The majority would 
never revisit their native land. 

Now that exodus has ended. The 
country is prospering. Employment is 
rising rapidly ... and the emigrants are 

Blair declared, "Our determination has 
got to be that these people will never 
win and that democracy will triumph 
over evil." 

This summer's violence notwith
standing, hope remains that, with a new 
peace agreement in place since Good 
Friday, there are some prospects of a 
return to normality. Elections to a new 
Northern Ireland assembly (which 
brings parliamentary politics back after 
twenty-four years of direct rule from 
Britain) went off without incident. 

The Protestant leader of the Ulster 
Unionist Party, David Trimble, has 
been elected first minister of a new 
Northern Ireland administration, shar
ing power with Seamus Mallon, the 
Roman Catholic deputy leader of the 
Social Democratic and Unionist Party, 
who is his deputy. 

And a new relationship is being pur
sued by that administration with both 
the Irish and British governments. 

Irish Prime Minister Ahem believes 
that a sustained peace can benefit both 
parts of the island, with the Republic's 

IRISH ECONOMY CONTINUES TO 6 ROW 
returning in huge numbers. A young, 
motivated, highly-educated, enthusias
tic, and computer-literate work force is 
attracting the American and Japanese in
dustrial giants, such as Microsoft, Dell, 
and Intel, to locate here. (Generous gov
ernment financial and other packages 
have also played an important role in en
couraging foreign firms to invest.) 

There is also a new wave of confi
dence sweeping the country, expressed 
best perhaps in its cultural offerings
Riverdance and Lord of the Dance-to 
name but two successful productions. 
Theater, filmmaking, and the arts in 
general are thriving. U2 and Boyzone 
are at the top of the musical world. Irish 
authors top the bestseller lists. Restau
rants and hotels are flourishing. 
Tourism is booming. There's a new 
step in the Irish gait. 

But the shadow of violence and sec
tarian strife still hangs over N orthem 
Ireland, a cause of deep and continuing 
concern. As witnessed this summer, sec
tarian bigotry and hatred still pervade 
much of life in the green isle's North. In 
July, while police and hard-line Protes
tant protesters from the Orange Order 
engaged in a standoff at Drumcree, ter
rorists firebombed a house in the town 
of Ballymoney, killing three young boys 
in their beds. In August, a group calling 
itself the Real IRA exploded a car bomb 
in a busy shopping district of the town of 
Omagh, killing twenty-eight and maim
ing dozens of others. 

The incidents drew immediate con
demnation from local and national lead
ers. Irish Prime Minister Bertie Ahern 
vowed to "crack down ruthlessly" on 
terrorists. British Prime Minister Tony 

success in attracting inward investment 
spilling over into Northern Ireland. 

Charlie McCreevy, the Republic's fi
nance minister, says exchequer returns 
are buoyant and job creation is at a peak. 

But a skills shortage is already rais
ing its head and could spell trouble 
down the road. A warning from Wim 
Duisenberg, president of the European 
Central Bank-that Ireland may be 
forced to tighten budget policy later this 
year to offset interest rates and help con
trol inflation-is dismissed by Minister 
McCreevy as simply a "point of view" 
not binding on EU member states. 

However, for the moment at least, 
the tiger appears on course for another 
record year. <3 

Mike Burns is EUROPE's Dublin 
correspondent. 
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Bertie Ahern is that rare being
a politician who doesn't publicly aspire to halo 
status and, consequently, enjoys the friendship 
of not just those within his own party but 
across the broader Irish political spectrum. 

Universally popular? No, not really. A "ruth
less behind-the-scenes operator who gives no 
quarter," according to one political journalist. 
And those who have witnessed him in action in 
government and intergovernmental negotia
tions say the rather cuddly teddy bear image 
he portrays disguises a fair but tough-minded 
individual unafraid to take on opponents with a 
prizefighter's commitment. 

Prime 
Minister 
Bertie Ahern 
negotiates 
historic 
agreement 

By Mike Burns 



The Irish political arena is not unlike the old-style boxing 
ring, where you don't stay on your feet and remain fresh-faced 
and unscathed by being nice to all comers. 

And you don't survive, as Bertie Ahern has done, in a 
lengthy list of junior and senior ministerial roles, without 
doling out a few uppercuts. 

But being tough, even with more than two decades in Irish 
politics to his account, isn't the only qualification necessary 
for leading Ireland's largest political party. It takes a much 
wider combination of commitment and pragmatism, of mixing 
ideology with practicality, of leading from the front and point
ing the way forward on matters ranging from thorny social is
sues to the always sensitive problems of Northern Ireland. 

Ahem, at forty-six, is witty, personable and an able parlia
mentary performer who enjoys the intensity and rhythm of 
politics, where often the main qualities of leadership are ro
bust health, sheer tenacity, perseverance, doggedness, and 
sometimes stubbornness. 

He is not an orator whose deadly wit taunts and wounds. 
Nor does he pretend to be. He is at his best and more at 
home in one-to-one meetings, a city politician who under-

stands the sometimes wry humor and more leisurely ap
proach of his rural counterparts. 

He is also a noted conciliator who likes to listen to all 
shades of opinion before displaying a calm but steely resolve 
in decision making. He loves and follows most sports (he 
played competitive soccer until recently). But he is not 
averse to an evening of theater or rock music-or, on the 
rare days away from his office, a few social drinks with 
school-day friends who have stayed loyal to him over the in
tervening years. 

And he understands "ward politics" in his native Dublin 
better than most, if not all, of his political colleagues. 

Ahern, the devoted father of two teenage daughters, is 
also the first prime minister of the overwhelmingly Roman 
Catholic Irish Republic to be separated from his wife and liv
ing with another partner. 

In November 1994, Ahern seemed set to become prime 
minister when Albert Reynolds' Fianna Fail Labor govern
ment collapsed. Instead, the cup was dashed from Ahern's 
lips and a three-party rainbow coalition took over. 

But, in national elections last year, Ahern finally took 
the helm, forming a center-right coalition (with the Pro
gressive Democrats) and relying on the support of anum
ber of independent deputies in the twenty-eighth Irish 

Parliament (Dail Eire ann). 
It looked like an unstable cocktail, but almost fifteen 

months on, Ahem's minority government is still sailing ahead, 
albeit with the odd bit of turbulence, and Ahem himself has a 
popularity rating far ahead of other party leaders. 

Part of the poll-topping popularity relates directly to 
Ahern's deft handling of the delicate negotiations that led to 
the Good Friday peace agreement in Northern Ireland. 

Following subsequent elections to the Northern Ireland 
Assembly and despite the barbarism surrounding the annual 
Orangemen's demonstrations in July and the car bomb at
tack in Omagh in August, there is a mounting feeling that 
those same horrific events could act as a catalyst in giving 
Northern Ireland its long delayed coming together of Protes
tant and Catholic communities. 

Ahem the Peacemaker, with a buoyant Irish economy to 
flourish and a growing reputation as a negotiator on the Euro
pean front, says what has been achieved in the Irish Republic 
can be replicated in Northern Ireland through outside invest
ment-and stability. But a permanent peace remains the key. 

Two problems cloud his horizon: 

Hoping to lend support to 
the peace process, 
President [linton visited 
Belfast and Omagh in 
Northern Ireland before 
traveling on to Dublin 
earlier this month. 

Charles ]. Haughey, a previous leader of Ahem's Fianna 
Fail Party and a flamboyant former prime minister, is facing se
rious charges of benefiting from large tax-free payments made 
by wealthy business friends and held in offshore accounts. 

Ray Burke, scion of a prominent political family, held a se
ries of high-profile ministerial portfolios-even a spell in the 
supersensitive Justice Ministry. But shortly after being ap
pointed by Ahem as minister for foreign affairs, Burke was 
forced to resign from politics amid allegations of accepting 
money from business friends for party funds, not all of which 
ended up in the party coffers. 

Two separate judicial inquiries are carrying out investiga
tions, and while there is no suggestion that Ahem himself 
knew of any wrongdoing, both men were close friends of 
Ahern and were instrumental in bringing him into politics. 

The fallout from the inquiries could damage Ahern's 
credibility and raise questions about his judgement with his 
Progressive Democrat partners, who have campaigned 
against sleaze in politics and (in opposition) frequently cried 
out for openness and transparency. 

Their support is crucial if Ahem's government is to serve 
its full term. Depending on the outcome of the judicial inves
tigations, an uncomfortable few months could lie ahead for 
Ahern the Peacemaker. 
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Ireland's taolseach (prime minister), 
Bertie Ahern, was Interviewed In July by 
EUROPE's Dublin correspondent, Mike 
Burns, In the prime minister's office In 
Dublin. 

Mr. Ahern talked about his upcoming 
visit to China, the likely benefits and ef
fects of a single European currency, and 
the still-delicate Irish peace process In the 
wake of the Good Friday peace agreement 
and yet another summer of violence. 

Taoiseach, what is the purpose of your visit to 
China? 

When I was at the ASEAN summit 
[in London in April1998], the now Chi
nese prime minister, Mr. Zhu Rongji, 
noted that the Irish government had 
been taking a keen interest in improv
ing and building up relations between 
our two countries. David Andrews, our 
foreign minister, was there in Febru
ary, and Dermot Ahem, our minister 
for social, community, and family af
fairs, recently visited. There are enor
mous opportunities there at the mo
ment. Everyone is now realizing that 
China is a country in transition, moving 
quite speedily toward a market econ
omy. Trade and investment and their 
position in the world are changing dra
matically, and we hope to play our small 
part in these developments. Mary 
Robinson, our former president and 
now UN commissioner for human 
rights, will also be there this month 
dealing with the human rights issue. 

The Chinese are now, as they did 
with President Clinton, beginning to 
deal with this in an open way. Of 
course, everyone has difficulties with 
the past, everyone has difficulties with 
Tiananmen Square, everyone has diffi
culties wherever there are problems 
with civil liberties and human rights 
that are not practiced according to UN 
conventions. But what the world is be
ginning to do and to say with China is 
that [these issues] have to be discussed 
and dealt with, that there have to be 
new practices, and we will be saying the 
same thing. My visit will be the first of a 
number by European prime ministers 
between now and next spring. It is only 
right and fitting that we are in there 
from the trade point of view and that we 
are in seeking some of the opportuni
ties that are there. 

There are very strong historical links with 
China, even as recently as the late 1950s 
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when Ireland-with a certain amount of 
opprobrium-called for discussion of 
China to the United Nations. Is that a fac
tor in you being the first of the European 
prime ministers to make an official visit? 

It's certainly a factor in our efforts to 
normalize relationships. Even in the 
bad days, Ireland took the view that the 
best way of dealing with these things 
was through dialogue, as we do in 
many parts of the world. Ireland always 
uses its voice at the UN to underscore 
the necessity for dialogue to deal with 
issues. And that is a stance we have 
taken in relation to China since the end 
of the 1940s. In this instance, of course, 
the human rights issue will concern 
people greatly, and we want to do all 
that we can to try to move it on, but the 
certainty is that there has to be dia
logue, and that is what all my European 
colleagues will be doing as well. Presi
dent Clinton had a great visit in June, 
and that has opened the way now to 
confront the Chinese. Never before on 
their national television stations have 
they even begun to confront the issues 
of the past that are not acceptable to the 
democratic world. 

Taoiseach, turning to things nearer to 
home and the Good Friday peace agreement 
in Northern Ireland: How difficult was it to 
achieve? Could it have been done without 
the constant efforts of yourself and Tony 
Blair and, in particular, President Clinton? 

Of course it was difficult and will 
continue to be so in its implementation, 
but it's the only thing we can do to try 
to bring about an ultimate settlement. 
It's going to be difficult because there 
are still huge divisions-divisions of re
ligion, divisions of people. There's the 
problem of a total lack of trust and con
fidence, and what we have to do is to 
build on that. A lot of people wanted to 
make an agreement, but it was the per
sistence of staying at it, of continually 
following it for the better part of a 
decade, in seeking some way forward, 
which eventually helped. 

A year ago, in September of last 
year, as we started off the peace talks 
process, I said after I returned from my 
holidays that the first thing we had to 
do was to get Sinn Fein [the political 
wing of the militant Irish Republican 
Army] into the talks by the end of 
September. There were not too many 
people who believed that was possible, 
including some of the editorial writers 

in two of our national newspapers. But 
we got Sinn Fein into the talks, the IRA 
had their three-month ceasefire, we 
started developing political contacts 
and strategies with Sinn Fein, and that 
ran up to that period when we thought 
we might get heads of agreement by 
Christmas. We allowed the parties to 
work on the heads of agreement, but it 
didn't happen then. 

In my view, that was the worst pe
riod, because a glorious opportunity 
was lost in not agreeing to what was 
called "the proposition paper" by 
Christmas. We almost had agreement 
on it, and there was certainly more than 
one side to blame on this one. But we 
didn't have that agreement when the 
talks broke up on December 15. That 
led to a period of instability at Christ
mas, when people thought that the po
litical system was not working. 

In the week before Christmas, there 
were a number of violent incidents, and 
then two days after Christmas Day, 
Billy Wright [a militant Protestant 
leader] was assassinated [in the Maze 
prison] and that led to a spate of sectar
ian killings. 

At this stage, Tony Blair and myself 
decided that the only way of progress
ing matters was for the two of us to di
rectly engage. We had a meeting in 
England at the Manchester United
Newcastle United soccer game, just the 
two of us, no one else present, and we 
decided that this was a thing we would 
have to have a crack at. We did. 

We agreed the heads of agreement 
paper on January 12, and this led to all 
sorts of difficulties. But we drew every
one's position out, which was precisely 
what we had decided to do, because as 
soon as we got people off the stage we 
saw what we could do. But as soon as 
we got through that difficult period and 
got people back to the talks and got a 
concentration of minds, we got into the 
long run up to finalizing the talks. Of 
course, President Clinton was very 
helpful to us at the end of that, but it 
was the consistency of Tony Blair and 
myself-we just kept pushing, pushing, 
pushing at it. 

Now we've got the three-strand ap
proach agreement. We've got strand 
one totally settled, and we have the ad
ministration, the Assembly [N orthem 
Ireland's new parliament] in place, 
and ... we hope to have the ministerial 
positions agreed. We still have to get 



David Trimble [Ulster Unionist leader 
and newly elected chief minister of 
Northern Ireland] talking to Gerry 
Adams [leader of Sinn Fein], but hope
fully all that will happen. Strand two 
faces a crucial time in the months 
ahead-October, November, Decem
ber-with the first stage of implementa
tion of new legislation. That is going to 
be a big issue from now until Christ
mas. I don't see strand three [including 
provision for a Council of the Isles] pro
ducing any problems. We've already 
started work on this. We'll be putting 
Irish consulates in place in Scotland 
and Wales, and members of the British
Irish Inter-Parliamentary Body [which 
draws its fifty members from the 
British and Irish parliaments] are al
ready moving toward fitting into that 
new structure. So, in the calendar year 
of 1998, we will have done enormous 
work notwithstanding the threats, the 
fears, the attacks. 

Did the horrific sectarian events on July 
12, the burning to death of three young 
children in Ballymoney, County Antrim, 
give you any moment of despair? 

To be honest, I always expected the 
''Twelfth" [traditional marching day in 
Northern Ireland of the Protestant Or
ange Order] to be very difficult. When 
Tony Blair asked me some months ago 
what I thought the three crises might 
be, I said, ''We'll win the referendum 
[endorsing the Good Friday agree
ment], the Northern Ireland Assembly 
will be set up because everyone will 
want representation, but the ''Twelfth" 
will be horrific. The reason I said that 
was because I have learned over the 
past number of years that the paramili
tary violence is one thing, and the 
structures of the paramilitary organiza
tions is another thing, but raw sectari
anism is a different thing. They are not 
the same. 

One of the mistakes I might have 
made over the years-and one most 
people make-is to think that with 
paramilitary violence out of the way it 
meant the problem was out of the way. 
But we have to think back to the 1960s, 
before the paramilitaries, to the vio
lence and sectarianism of the Belfast 
gangs, all built out of July and August 
demonstrations and not part of what we 
understood to be paramilitaries. So we 
had done nothing in the agreement to 
solve that problem, and I think only 

time and a different attitude of accom
modation and dialogue and trust and 
confidence can do it. This stuff is tribal
ism, and that's what we had in July. 

You were critical in July of the role of the 
churches in Northern Ireland. Do you think 
matters have improved or are you still critical? 

It has improved. In July, as you may 
recall, I said my piece and then very 
quickly people came aboard. Of course 
they didn't come aboard because I was 
saying it, although I know it was noted. 
People waited for an horrific event and 
then everybody was on the move. I said 
then it wasn't easy for the church lead
ers because they were criticized by 
their own, and it's not easy sometimes 
to display leadership. I know that Arch
bishop Eames [leader of the Irish 
Protestant Church] and Archbishop 
Brady [leader of the Roman Catholic 
Church], who have been very strong in 
the period since then, were having dif
ficulty getting people onside, and I 
appreciate the particular difficulty 
Archbishop Eames had when many 
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members of his church were on the 
"no" side. So, these things are not easy, 
but the churches, like everyone else, 
were shocked by the three tragic 
deaths-deaths which were almost in
evitable given the terrible buildup of 
bigotry. 

Could the terrible deaths of those three 
children, ironically, act as a catalyst in 
helping to defuse the sectarian hatred? 

It's hard to call just now, to know 
what will happen in Unionism-Or
angeism because there are widely di
vergent views among the Unionist polit
ical parties and within the Orange 
Order. There are divisions all over the 
place, and I think an effort will be made 
by someone somewhere to put together 
some new form of Unionism-Or
angeism. I can't see Orangeism being 
able to continue as it is. But it will be 
very difficult. You are talking of trying 
to move something on 300 years, about 
some very bigoted people who practice 
raw sectarianism and violence. 

Some people have said to me that 
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what was preventing the sectarian prob
lem coming to a head over the past 
three decades was the paramilitary vio
lence. People couldn't see the civil 
rights, the human rights, civil libertar
ian things that were wrong in Northern 
Ireland. 

However, there have been accom
modations reached at the local level in 
recent times in a number of areas. The 
standoff in July at Drumcree [where 
Orangemen, prevented from marching 
through a Roman Catholic area, con
fronted police and soldiers] was never 
about Drumcree. Drumcree was about 

merce in the North-South border areas 
where you have different currencies and 
different exchange rates? 

It's a problem between the Irish and 
the North economy in the short term 
because the very thing that we are 
doing in Europe-removing barriers 
and structures and the various transac
tion costs-we are bringing those more 
to the fore on the island of Ireland. It 
creates a bigger difference, but that's 
the way it is. I hope the United King
dom joins a single currency eventually. 
I think they will. The economic argu
ment will hold to that. Of course there 

"It mag take some time, but there are opportunities for us 
to work as an island economy, to make sure that the 
prosperity moves around ... " 
who dominates. It was never about 
marching along a stretch of road. 

The Irish economy has been dubbed the 
"Celtic Tiger," and it is a boom period. Can 
that boom include Northern Ireland? Can in
coming industry be encouraged to look at the 
island as a whole rather than looking at the 
Republic and Northern Ireland separately? 

I think so. If we can get peace, or 
close enough to peace, in Northern Ire
land and to have meaningful dialogue 
between the various sides to overcome 
the difficulties facing into the future, 
and to get the Northern Assembly 
working as a political assembly would 
in any other democratic part of the 
world, the cooperation between North 
and South and between the British and 
Irish governments, which is at an all
time high, then we can start looking at 
investment opportunities coming into 
Ireland. I was anxious to see one of the 
North-South bodies dealing with in
ward investment, but that isn't possible 
yet. And it may take some time, but 
there are opportunities for us to work 
as an island economy, to make sure 
that the prosperity moves around and 
that this island grows as one economic 
entity. That may take ten or twenty 
years, but a start has to be made, and it 
will be made. 

Could that aspiration be hindered, cer
tainly in the short term, because of the 
British g vernment's decision not to join 
in a single European currency? Will that be 
a preblem, particularly in trade and com-
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will be some uncertainties. It is amaz
ing that we have got so far in setting up 
the euro and all that's involved with so 
little difficulty, so I suppose we could 
predict that somewhere along the way 
there will be some turbulence in finan
cial markets somewhere, maybe unre
lated even to the early periods. If that 
happens, then it means that, because 
sterling and the euro are on the one is
land, it will create some difficulties, but 
hopefully, the fact that while the British 
are not part of euro-plus, the eleven, 
they are working through ECO FIN to 
work in harmony with it, and if that's 
the case, then we won't have that many 
problems. 

Is there any danger of that turbulence af
fecting the Irish economy, of the Irish 
economy overheating? 

There are always dangers. It's the 
nature of economies. The dangers of 
what will happen in Japan ... how will 
China deal with Japan ... how bad will 
things get in the Far East...how will 
the financial markets view EU enlarge
ment over the period ahead. These are 
all difficulties. Our difficulties will be to 
continue managing a relatively small, 
successful economy, to try to continue 
to have noninflationary sustainable 
growth rates of 7 and 8 percent a year. 
Of course that is creating some prob
lems, the biggest one in the future 
being skills shortages-already a pro b
lem in some areas. It's not that they are 
not available, it's just that they put a 
price on it which leads to wage infla-

tion. In some sectors that is clearly 
happening, and we have to manage 
ourselves very carefully. Ten years ago 
the problem was could we pull down 
the high levels of borrowing and get 
some activity into the economy. Now 
it's a case that, through a booming 
economy, we have problems of trans
port, more infrastructural needs, a 
growing population, higher demands 
for houses and cars, people have more 
leisure time. All of these things are 
problems, but it's an entirely different 
set of problems to a decade ago. I sup
pose the nature of politics is dealing 
with problems, so we will have to work 
our way through it. 

One of the other problems that has beset 
you for the last year is that your govern
ment has been touched by sleaze. Charles 
Haughey, a former leader of your party and 
a previous prime minister, is under investi
gation over the questions of secret pay
ments made through offshore banking ac
counts. Ray Burke, your choice as foreign 
minister, had to resign and is currently 
under investigation for alleged receipt of 
secret payments from private companies. 
How stable is your government? 

The government is extremely stable. 
There is no real difficulty in this gov
ernment running its full course. During 
the whole year, we have had one or two 
ripples, and if it was a single-party gov
ernment, we would probably have had 
six. There have been no difficulties. 

What is happening here in Ireland is 
what has happened around the rest of 
the world. We now have an identifica
tion of new rules, new regulations in 
the political system, new standards 
being required where there were no 
standards before. There were no codes 
of practice, and when people did things 
in the past, they may not have been 
right and proper, but they were not leg
islatively or legally incorrect. Now we 
are viewing things with the benefit of 
hindsight, saying these things would 
not be acceptable now, probably would 
not have been acceptable then, but we 
had no regulation. 

Now we are moving smartly to do 
that. We have brought in strict legisla
tion. We believe that there should be a 
permanent commission that can deal 
with these things, and I also think that 
we have to make sure that our wider 
membership look at their role in the 
democratic system. @ 
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Why, after all these years did a peace agreement come about in Northern Ireland? 
Former Senate Majority Leader George Mitchell, who has been nominated for the 

Nobel Peace Prize for his role as chairman of the talks that led to the historic 
Good Friday peace agreement, believes that "most important is the overwhelming 
desire of the people of Northern Ireland not to return to the bitterness and vio
lence of the past." The man from Maine who has flown back and forth across the 
Atlantic nearly a hundred times in the last few years goes on to say, "The second 
factor was the courage of the political leaders of Northern Ireland. 
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A third factor was the cooperation 
by the British and Irish govern
ments, led by a succession of prime 
ministers in both countries. John 
Major started this latest process and 
kept it going in very difficult circum
stances. Tony Blair came in and 
brought it to a successful conclu
sion. On the Irish side, Albert 
Reynolds started it. John Bruton 
kept it going, and then Bertie Ahern 
came in and brought it to a success
ful conclusion. A fourth factor is the 
improving economies and social and 
cultural changes in both the Repub
lic of Ireland and N orthem Ireland. 
And a growing recognition by peo
ple there that they didn't have to live 
the way they had lived for the past 
quarter of a century with so much vi
olence and so much fear and anxi
ety. And another factor was the role 
of the United States. Bill Clinton is 
the first American president ever to 
have placed the problem of North
em Ireland high on the agenda of 
American interests. He made crucial 
decisions at the right time to move 
the process forward." 

Mitchell, the former senator from 
Maine and leader of the Democrats 
in the Senate for six years, also gives 
credit to the European Union for making peace possible in 
Northern Ireland. The European Union has "been a crucial 
factor, and it's one of the unwritten aspects of this story. The 
foundation for this success was laid when the British and 
Irish governments began cooperating in the 1980s. No agree
ment would have been possible without the cooperation of 
the British and Irish governments. They organized this pro
cess, they put it together, they kept it going, they invited me 
and others to participate. And it is my personal opinion that it 
was the existence of the European Union that brought 
Britain and Ireland back closer together than they had been 
for many decades." 

Mitchell, who had never been to N orthem Ireland before 
his recent mission, goes on to state that "because they are 
members of the same entity, the European Union, they 
began to see that their futures were linked, economically 
and otherwise, and began the process of cooperating rather 
than disagreeing and shouting at each other, as had hap
pened for so long a period of time. And the European 
Union's economic assistance clearly has been very helpful in 
both Northern Ireland and the Republic of Ireland. This 
would not have been possible without cooperation between 
the governments, and in part, this was created by their mem
bership in the European Union." 

Mitchell, often mentioned as a potential Supreme Court 
nominee, discusses positively the people and economy of 
Northern Ireland. It must be remembered that "Northern 
Ireland is not a backward undeveloped society. This is a very 
advanced, literate, productive, and energetic society. And 
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yet for a quarter century it was enveloped by fear 
and anxiety like a heavy unyielding fog that 
wouldn't lift. It was the damage to what was in 
people's minds and hearts that was the most se
vere and will be the most long lasting. The peo
ple of Northern Ireland want to have normal, pro
ductive, safe, and secure lives and to give their 
children the same kind of start that parents ev-
Copies of the erywhere want." 
Agreement How did the former senator, 
were made who had little background of the 
available to 'Troubles," become one of the key 
the general architects of the peace agreement? 
public. 'The story began in March 1994 

when I decided not to seek reelec
tion to the Senate. I spent an evening at the White 
House talking with the president. He said if some
thing came up would I be willing to help out. He 
didn't mention N orthem Ireland; it never crossed 
my mind, and I doubt it crossed his. Months later, 
he asked me to serve as the president's special ad
visor on economic initiatives in Ireland-"special 
advisor to the president on economic initiatives" 
was the official title. The president had announced 
he would hold a White House conference on trade 
and investment in Northern Ireland that I was to 
help organize. I went to N orthem Ireland for the 
first time in February 1995, spent several days 
there thinking it was my first and last visit. I had 
no plans to return." 

However, he relates, "the prime ministers of 
Ireland and Britain called me and asked if I 

would serve as chairman of an international commission to 
study and report on the issue of decommissioning of arms 
held by paramilitary groups in Northern Ireland. I agreed to 
do that. We issued our report in January 1996, and once 
again I thought 'that's it, I'll go home now' and I assumed my 
role in Ireland was completed. Once again, the governments 
called and asked whether I would serve as chairman of the 
negotiations. I agreed to what I thought would be six 
months, and it turned out to be two years. So, as the saying 
goes, one thing led to another. My role is now completed." 

Would any one act of violence or any other act of terror
ism tear the peace agreement apart? Could the peace process 
still be derailed? Mitchell says, "I don't think so. I stressed 
publicly and privately during my time there that it was impor
tant not to be deterred by acts of violence, that to do so would 
be to hand the future of Northern Ireland over to the gun
men, to almost invite them to do something, if you take that 
position that if one act of violence occurs you're going to stop 
the process. There are many people on both sides who are 
trying to stop the process, some by legitimate democratic 
means, some by illegitimate violent means. So it is important 
to take the opposite view of not to be deterred by any acts of 
violence and to make it clear in advance that if acts of vio
lence do occur we're going to keep moving forward toward 
the objective of peace and reconciliation. There are many 
steps ahead. But we've never had as clear and as emphatic 
public approval as you have had of this agreement." @ 

Robert]. Guttman is EUROPE's editor-in-chief. 
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A DV E RTI SEMEN T 

What is Northern Ireland? It is the six counties at the top of 
the island of Ireland; a land that nurtured the dramatic presence 
of Liam Neeson, Kenneth Branagh and Roma Downey; the music 

of James Galway, Phil Coulter and Van Morrison; the poetic genius 
of Nobel Laureate Seamus Heaney. It nourished the roots of 14 US 

presidents and more than six million persons who define them

selves as Irish American. 

Northern Ireland is a travel secret beginning to be told
ask anyone who's been there! Ninety-two per cent of visitors give 

it rave reviews in random exit surveys. It is a rich "find" for the 
seasoned traveler, the latest place to "open up." 

Visitors to Northern Ireland can experience 10,000 years of 
history; see natural wonders like the Giant 's Causeway, Ireland's 
first World Heritage Site; play on one of 80 golf courses, including 
two of the world's top 20; fish intriguing, undiscovered streams; 

A Secret Worth Sharing 
savor Michelin-starred cuisine; walk the Mountains of Mourne; 

visit a Nobel poet's museum; explore a capital city that embraces 

Neolithic caves,Victorian architecture and Europe's second largest 
festival of classic and contemporary arts; choose from world class 
hotels, distinctive B&B accommodations and rural cottages favored 

by honeymooners. 

From Belfast on its eastern Atlantic coast to the authentical

ly restored, walled city of Derry on the west, Northern Ireland is 
like a small, perfect diamond with thousands of facets to catch the 

light. From the Glens of Antrim in its north to the Sperrin 
Mountains and lush lakelands in its south, Northern Ireland is a 

spectrum of sights as rich as its legendary double rainbows. 

Its people offer visitors warmth wrapped in honesty and 
efficiency accompanied by humor. Northern Ireland is a travel 

experience as personal as its welcome. 

For information call1-800-326-0036 (in ew York City 212-922-0101) 
Northern Ireland 

Tourist Board 



Europe's movie industry is on 
a roll, with film production and 
audiences surging, new money 
rolling in, studios fully booked, 
and multiscreen theaters 
sprouting across the continent. 

The number of films made in 
the fifteen-nation European 
Union totaled SSG in 1997, up 
from 645 in 1996, while invest
ment rose to $3.23 billion from 
$2.82 billion, according to Screen 
Digest, an industry newsletter. 

EUROPEAN 
By Bruce Barnard 
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More important, Europe is making movies with world
wide appeal, like the Oscar-winning The Full Monty and the 
The English Patient, which made $200 million, Four Wed
dings and a Funeral, which grossed more than $250 million, 
and Bean, which generated $100 million in worldwide ticket 
sales before it reached US screens. 

More unexpectedly, France finally broke into the English 
language mass market with Fifth Element, a $60 million sci
ence fiction thriller starring Bruce Willis and financed by 
Gaumont. Canal Plus, a pay-television firm, and Pathe have 
also increased investment in English language movies. 

But can Europe maintain the pace and mount a credible 
challenge to Hollywood, at least on its home turf? US films 
account for 60 percent of box office receipts in France and a 
staggering 95 percent in Britain. That dominance was evi
dent in the spring when American movies Primary Colors 
and Godzilla opened and closed the Cannes Film Festival, 
the showcase for the European industry. 

The European Union runs a $6 billion-plus audiovisual 
deficit, and the gap is growing. European film production 
may be breaking records, but few films make a decent re
turn, and hundreds are never screened. 

Europe's best chance of taking on Hollywood was hang
ing in the balance during the summer as more than a 
dozen prospective bidders began negotiations to acquire 
Polygram Filmed Entertainment (PFE), its biggest film 
company. 

PFE, the producer of several box office hits, including 
Bean, Fargo, Trainspotting, and Four Weddings and a Fu
neral, was put on the block when Seagram, the Canadian 
liquor and entertainment group, acquired Polygram, its 
Dutch parent company, for $10.4 billion. 

Polygram invested $1.2 billion of profits over seven years 
from its music business, the world's biggest with stars like 
Elton John, U2, Hanson, and Bon Jovi generating 1997 rev
enues of $4.5 billion to become a Hollywood-style film pro
duction and distribution company. It finally opened a Los An
geles-based film distribution arm in 1997, whose debut 
release was The Game, a $60 million thriller. PFE has yet to 
make a return. It lost $55 million last year but is on course to 
break even in 1999. 

But just as PFE was on the verge of becoming Europe's 
first global film company, there were fears it would fall into 
the clutches of a Hollywood studio-Disney was the hottest 
tip-or be folded into Seagram's Universal offshoot if a 
buyer wasn't found. Several European groups were inter
ested in PFE, including Canal Plus and Pathe and the UK's 
EMI. German media giants Bertlesmann and Kirch were 
also said to be mulling a bid. 

PFE is the only European company that has come close 
to "cracking" Hollywood. French bank Credit Lyonnais' ac
quisition of MGM/UA was a financial disaster-it cut its 

AUDIENCES 
September 1998 19 



final link with Hollywood last December with 
the $225 million sale of its film library to Polygram. 
Canal Plus was an investor in Carolco, an indepen
dent production company that went bust in 1995 after 
making a string of hits, including Basic Instinct and Termi
nator. Pathe backed several Hollywood duds, including 
Showgirls, and Goldcrest, one of Britain's most successful 
filmmakers with movies like Chariots of Fire, failed to make 
the grade in Hollywood. 

European governments provide subsidies and tax breaks 
totaling $850 million a year for films that generate box office 
receipts of less than $400 million. In fact, only half of the ap
proximate 700 films made in Europe every year actually 
make it to the screen. 

The state provides 80 percent of film financing in conti
nental Europe and 50 percent in the United Kingdom. 
France has the most generous system, financed by $175 mil
lion a year, while Germany pumps $145 million into the in-

dustry. Meanwhile the European Union is 
pumping $360 million into film production be

tween 1996 and 2000. 
But subsidies won't work: Audiences for French 

films have slumped by 50 percent in the past ten years de
spite handouts while Hollywood steadily increases its share 
of box office takings. 

European audiences aren't totally hooked on Hollywood. 
They will go to good European movies. Last year, The Full 
Monty, Cyclone, and Air Bag were the top grossing films in 
the UK, Italy, and Spain, beating Hollywood blockbusters 
such as Men in Black and Lost World. 

However, many "European" hits like The Full Monty and 
The English Patient were made with American money be
cause local film financiers failed to see their potential. 

The European industry's aversion to risk and lack of pri
vate financing means it will miss out on the continent's cin
ema boom. After declining steadily since the 1950s, Euro-

EU'S AUDIOVISUAL STRATEGY 
TAKING A BUSINESS APPROACH By Axel K r a u s e 

"Europe needs success
ful companies ... But we 
should never forget that 
we are dealing with a 
unique industry in which 
creators play a vital 
role. Their interaction 
with the entrepreneurs 
is the key to success." 
-Marcelino Oreja, European commissioner 

for culture and audiovisual policy 

When he made that statement 
to a major EU audiovisual con
ference earlier this year, most 
of the 400 media leaders, politi
cians, and fellow commissioners 
attending last April's conference 
in Birmingham, England, immedi
ately recognized-and wel
comed-Oreja's speech as a 
new, business-oriented ap
proach to supporting the future 
development of the EU's film in
dustry, which is struggling to 
compete against the film giants 
in the United States. 

Brushed aside were strident, 
Hollywood-bashing statements, 
renewed calls for strengthening 
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European Union quotas to sup
port European audiovisual pro
ductions and any hint that other 
forms of protection, particularly 
against imported US television 
films, would provide answers to 
the EU's film industry. 

The European Commission, 
Oreja said, believes French-sup
ported quotas on foreign films, 
for example, are "becoming less 
relevant in the evolving media 
landscape, with increasing indi
vidualization of choice," referring 
to the rapid development of tech
nologies in television transmis
sion. Most industry leaders, par
ticularly Americans, described 

the statement of Spain's former 
foreign minister as pragmatic and 
realistic. 

But, Oreja quickly added, 
"the (Commission and Council of 
Ministers') objective of encour
aging the presence of European 
content remains valid and in
deed is considered vital." The 
former secretary-general of 
the Council of Europe outlined a 
series of proposals that ranged 
from doubling the EU audiovi
sual budget to establishing joint 
financing ventures with the EU
based film industry and new 
training facilities. 

Commission insiders noted 
in passing that the low-key 
Oreja thoroughly enjoys movies 
and, not surprisingly, heartily 
endorsed a European industry
sponsored initiative to create 
an annual "showcase event" 
that would represent an EU re
sponse to the Oscar and Em my 
award ceremonies in the United 
States. 

During the past few months, 
these and other proposals have 
been debated at the Commis
sion's DG X in Brussels, which 
reports to Oreja, with a view to 

presenting a comprehensive 
plan to the Council of Ministers 
and the European Parliament for 
approval by the end of this year. 

Oreja, a professional diplo
mat since entering Spain's 
diplomatic service in 1960, did, 
in fact, visit Hollywood compa
nies, studios, and southern Cali
fornia training facilities last 
March. He returned convinced 
that the Commission must play 
an essential role in bolstering 
the EU's audiovisual industry. 
One key reason, despite obsta
cles and some opposition from 
the United Kingdom and Ger
many, is that the Commission 
proposals could lead to the cre
ation of jobs-well beyond the 
one million men and women cur
rently employed. 

"We represent a huge, po
tential force and, with enlarge
ment, a market of 500 million 
people, most of whom seek what 
audiovisual proposes in the way 
of education and entertain
ment," adds Jean-Michel Baer, 
the DG X director for audiovisual 
policy, who drafted some of the 
Commission's first audiovisual 
proposals in the mid-1980s, 



pean movie audiences surged in the 1990s. 
Ticket sales grew by 20 percent in 1996 to 
765 million and are expected to scale 920 
million by 2000. 

The boom is largely due to the con
struction of new movie theaters. More 
than 1,000 screens have opened in Europe 
since 1990, mostly in US-style multiplex 
cinemas, and at least 2,300 more are ex
pected to open by 2000. 

The European industry has finally 
woken up to the opportunities, and private 
money is flowing in. Societe Generale, a 
French bank, recently launched a film fi
nancing unit in London that will work 
closely with Bannon & Co., its Los Ange
les-based subsidiary that specializes in the 

while working on the staff of for
mer Commission president 
Jacques Delors. He ticks off 
some problems: "We still are not 
professional enough. Major dis
tribution networks are US-con
trolled. Barriers within the EU 
exist; German films are not dis
tributed in Belgium, for example. 
How to convert creativity in the 
EU film industry into commercial 
success. We have a long way to 
go, but we are getting there." 

Specifics in the new direc
tions being sought by the Com
mission for the EU's audiovisual 
strategy and expected to be in
cluded in the Commission re
port to the Parliament and 
Council that may be adopted by 
the end of the year include the 
following: 

Substantially increasing, 
hopefully doubling, the budget 
of the EU's MEDIA II program, 
currently averaging around $69 
million in spending per year. The 
1996-2000 program is focused 
heavily on professional training 
for film and television produc
tion. Proposed initiatives that 
would require greater financial 
support include: EU distribution 
of European films for television, 
movie, and video outlets. A sys
tem of export guarantees to 
cover the risks related to the 
promotion of European works 
outside the fifteen-nation bloc. 
Creation of insurance and loan 

schemes plus a computerized 
database to help EU exporters. 

Supporting the creation of a 
private-sector funding pro
gram, which could generate 
$888 million in new funds for Eu
ropean film production and dis
tribution, assuming the EU com
mits $22.2 million. US film giants 
Universal and Fox each recently 
generated about $1 billion 
through such "securitization" 
schemes, which involve tapping 
funds for production by the 
pre-sale to financial institutions 
of the future sales of a slate of 
films. The plan was first pro
posed at the Birmingham con
ference by Michael Kuhn, presi
dent of Polygram Filmed 
Entertainment, which recently 
raised $690 million this way. 

Establishing the annual, 
"showcase" event that the 
Commission believes should be 
industry led, organized, and 
funded. "The Community, how
ever, could play an important 
enabling role," according to the 
Commission's draft report. The 
idea would be to focus world
particularly media-attention 
on European film productions 
once a year. More specifically, 
urges Polygram's Kuhn, the cer
emonies should bolster world
wide marketing of EU films and 
be centered on the annual film 
festival in Cannes. Other site 
possibilities mentioned in EU 

entertainment business. Separately, the 
British government introduced new tax 
breaks-notably a 100 percent write-off on 
the cost of producing or acquiring British
made movies. 

Rupert Murdoch, the media tycoon, 
whose success with 20th Century Fox and 
the Fox television network shook the US en
tertainment establishment, has told the Eu
ropean industry it musn't run scared from 
Hollywood. "European media are a robust, 
proliferating life form capable of taking on 
the world and winning." Ci 

Bruce Barnard is a EUROPE contributing ed
itor and a Brussels correspondent for the Jour
nal of Commerce. 

film circles and at the Commis
sion include Berlin and Venice, 
which also host popular film 
festivals. 

Meantime, the Commission 
will be exploring new ways of 
cooperating with the industry, 
including with a key ally-the 
European Film Companies Al
liance, grouping ten leading EU
owned film companies, including 
France's Canal Plus and Pathe; 
Luxembourg's CLT-UFA; Den
mark's Nordisk Film; and the 
UK's Film Four affiliate of Chan
nel Four. "We are by far the 
largest," says Philip Kern, Poly
gram's Brussels-based director 
and EFCA's founding member, 
emphasizing that "we get subsi
dies on our European films, 
which are rarely profitable, but 
they barely represent 10 per
cent of the total cost." 

This isn't to say that Eu
rope's audiovisual industry is 
stagnating. Consider the follow
ing, based on statistics recently 
compiled by the Commission. 

• Consumer spending on au
diovisual services in EU-mem
ber countries will double from 
current levels by 2005, as new, 
pay, and interactive services 
are established on multichan
nel, digital, television networks. 
Total expenditures are pro
jected at more than $60 billion. 

• Film production in 1996, the 
latest period for which figures 

were available, EU-based film
makers produced a total of 669 
films, of which 412 were national 
and 242 were co-productions, 
compared to 421 in the United 
States and 279 in Japan. 

• Movie attendance is rising 
at about the same rate-about 7 
percent per year-reaching 748 
million individual visits to cine
mas last year, the highest level 
since 1994. The increase stems 
largely from the development of 
multiplexes, large, comfortable 
movie theaters offering a choice 
of several films. 

The central question for the 
EU industry, says Kern, is 
"whether European filmmakers 
will gain a larger share of the ex
panded market, or whether the 
EU will become more and more 
dependent on imports." Cur
rently, the annual US film trade 
surplus with the EU is at more 
than $6 billion and rising at dou
ble-digit speed. "We don't want 
to be imitating the Americans in 
everything we do, notably with 
Oscar-like ceremonies," says 
the Commission's Baer. "But we 
can, and should, be doing more 
here in terms of moving from a 
production-led and fragmented 
structures to a distribution-led 
integrated approach, with in
dustry cooperation."@ 

Axel Krause is a EUROPE con
tributing editor based in Paris. 
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Hollywood is returning to the 
European homeland of the 
immigrants who crossed the At
lantic at the turn of the cen
tury to create Tinseltown 
within sight of the Pacific Ocean. 

Sony of Japan, one of the 
biggest Hollywood players, is in
vesting in post-production fa
cilities at the Babelsberg film 
studies outside Berlin where 
Josef von Sternberg directed Mar
lene Dietrich in The Blue Angel and 

Fritz Lang shot Metropolis in the 

1920s. Almost every other US stu-

dio and major independent is also 

crossing the Atlantic. 

NEW STUDIOS , 

JOINT VENTURES, 

& LOCAL TALENT 

REAP PROFITS 



Hollywood's invasion isn't a senti
mental search for its roots but a deter
mined bid to get closer to the action in 
a booming business-the European 
cinema. The US studios have been at
tracted by the explosion of audiences 
and the growth of new multiscreen the
aters at a time when the American mar
ket is peaking and prospects in crisis
ridden Asia are uncertain. An added 
attraction is that European ticket prices 
are higher than in the US, while pro
duction, advertising, and marketing 
costs are considerably lower. 

The move abroad makes sense as 
Hollywood already generates more 
than half of its revenues overseas and 
the share is rising. Europe isn't virgin 
territory for Hollywood, which has 

The decision by Sony, which survived a baptism of fire in 
Hollywood, to set up in Berlin underlines its commitment to 
the business and the importance of Europe to its strategy. 

movies, including local productions, 
rather than a small selection of Holly
wood blockbusters. 

Meanwhile, the frustrated, cash
starved British and continental Euro
pean directors and technicians who 
emigrated to the US to make movies
more than one hundred worked on the 
Titanic-were also coming home. 

The decision by Sony, which sur
vived a baptism of fire in Hollywood, to 
set up in Berlin underlines its commit-

tion companies have opted for joint ven
tures with established European film
makers in an effort to exploit local lan
guage markets. Among the major 
deals, Warner Bros. and Canal Plus, the 
French pay-television group are invest
ing $100 million in a joint venture to 
make twenty films over five years. Walt 
Disney's Miramax unit put $50 million 
into the launch of HAL, a London-based 
production company. 

These deals were eclipsed by the de
cision of Dream Works, the Hollywood 
media group headed by director Steven 
Spielberg, record tycoon David Geffen, 
and former Disney president Jeffrey 
Katzenberg to pump up to $50 million a 
year into a London-based movie com
pany run by Neil Jordan, the Irish direc
tor of Interview with a Vampire and The 
Crying Game. 

Other US studios, including 20th 
Century Fox, Disney's Buena Vista, 
Universal, and Paramount are mulling 
European investments, while Phoenix, 
a leading Hollywood independent, has 
cut a deal to make nine movies with 
Nova, a German producer. 

Irish director Neil Jordan (shown on the Dublin set of Michael Collins) has recently signed a deal 

to make films for Steven Spielberg's compa~y, DreamWorks SKG. 

Hollywood views Europe as the 
world's most promising market be
cause it is underdeveloped compared 
with the US market. Europeans trail 
Americans as moviegoers, and they 
also rent fewer videos and don't watch 
pay-television, which generate two
thirds of the revenue of an average Hol
lywood movie in the US. 

long been attracted by its studios (the 
James Bond movies, many Spielberg 
hits, and the Star Wars trilogy were 
shot in Britain), its tax breaks, and its 
scenery. 

The difference now is that Holly
wood isn't leaving once the film is in 
the can or when European currencies 
strengthen against the dollar. The big 
studios are investing in new studios, 
forging joint ventures with domestic 
filmmakers, and hiring local talent. And 
the revival in domestic movies-Ger
man films took 35 percent of box office 
receipts in 1997, the highest since the 
1950s-has encouraged the Hollywood 
studios to back non-English language 
productions. The multiscreen com
plexes can show a broader range of 

ment to the business and the impor
tance of Europe to its strategy. 'The de
cision is recognition that Hollywood is 
too insular and of the need to become 
more international," states a company 
press release. Sony is also moving its 
European headquarters to the German 
capital. 

Sony faces a long haul to transform 
Berlin into a movie capital. Compagnie 
Generale des Eaux, the diversified 
French utility, paid $100 million for Ba
belsberg in 1992, but so far a $235 mil
lion investment in new sound stages 
and post production facilities has failed 
to revive the former home of commu
nist East Germany's Defa studios as a 
major center for feature films. 

The other US studios and produc-

But Europe is catching up fast. Re
ceipts from broadcasting rights more 
than tripled from $1.4 billion in 1990 to 
$4.75 billion in 1996 and are set to ex
plode as Europe launches digital televi
sion with hundreds of channels hungry 
for movies. 

The invasion of the Hollywood gi
ants doesn't mean European filmmak
ers will miss out on this multibillion dol
lar market. Just as the presence of 
Japanese auto plants in the UK forced 
European car makers to improve their 
productivity so the arrival of the US stu
dios can galvanize European producers 
and directors to make movies that put 
"bums on seats." <3 
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With all the pomp and circumstance of a Hollywood premiere, North Ameri
can movie theater chains are rolling out multiplex theaters across Europe, 
replacing technologically-outdated single-screen movie houses. And like the 
marketing campaign for a blockbuster movie, this 're-screening' of the con
tinent is happening in a big way. By Melanie D. Goldman 

Large American chains such as Loews Cine
plex Entertainment (which operates 
Loews Theatres, Sony Theatres, Cineplex 
Odeon, Magic Johnson Theatres, and Star 
Theatres in the US) are taking bold steps 
into markets hungry for their multiplex 
product. In June, Loews announced that it 
formed New 
York City-based 
Loews Cineplex 
International to 
develop, con
struct, and oper
ate movie theaters out
side North America. Its first 
project is Y elmo Cineplex de Es
pania, a fifty-fifty joint venture with 
Spain's second-largest film exhibition com
pany. Yelmo Films currently owns and op
erates 108 screens at 13 locations around 
the country. The newly formed company ex
pects to add 15 to 20 new locations and 175 
screens in the next few years. According to 
Loews, the Spanish market has experienced strong 
growth recently with a 34 percent increase in national box 
office receipts since 1993. 

''With its strong economy, favorable political environ
ment, and significant appetite for film, Spain is a perfect mar
ket for Loews Cineplex to begin what will be an aggressive 
international expansion," said J. Edward Shugrue, president 
of Loews Cineplex International. 

Accross the board, one of the keys to success in a foreign 
market is teaming up with a local partner. "Finding the right 
partner is crucial," said Brian Weisfeld, Imax Corp. manag
ing director of IMAX Theatres and Communication and 
deputy to the CEO. ''You need people in specific markets 
who know the market and can help to maximize the results 
of the theater." 

Ontario, Canada-based Imax, known for its eight-story 
screens and powerful special effects, already has a total of 
twenty-eight theaters in Austria, Belgium, Denmark, France, 
Germany, the Netherlands, Portugal, Spain, Sweden, 
Switzerland, and the United Kingdom. Its theater in Mu
nich's Deutsches Museum opened in 1992 and was up
graded to a 3-D theater in 1996; today it's one of the com
pany's busiest locations. The company has an additional 
sixteen European theaters in the works. Many of these will 
be joint ventures-IMAX screens in multiplex theaters
with international cinema chains such as United Cinemas In
ternational (Viacom Inc. and Seagram's European theater 
chain), Ufa in Germany, and Gaumont in France. 

24 EUROPE 

In Potsdamer Platz, Berlin's rising new 
urban center, Imax plans to open a the

ater with Daimler 
Benz in October. 

The Sony IMAX 
Theater at the 
Sony Center, a 

multiplex not un
like Manhattan's 

Sony Theatres Lin-
coln Square (the highest 

attended theater in the US) 
will open in Potsdamer Platz in late 

1999. 
Weisfeld said IMAX is well-loved in 

Europe. 'The continent is rather under
screened and not very megaplexed," he 
said. "UCI and Virgin and Gaumont are 
being very aggressive as far as building 
larger, more comfortable multiplexes, 
and we view Europe as a tremendous 
growth opportunity." He expects the 
number of IMAX screens to double in the 

next four to five years. 
AMC Entertainment and Planet Hollywood In

ternational have joined forces to launch Planet Movies by 
AMC, which plans to open a dozen international complexes 
in the next two years. The company will unveil its first loca
tion-a two-level, thirty-screen, 6,200-seat complex-next 
summer in Columbus, Ohio. The concept includes movies, a 
Planet Hollywood restaurant, and additional cinema retail 
and entertainment. 

Bill Doeren, president and CEO of Boston-based General 
Cinemas, said the company is looking at Europe for expan
sion opportunities; however, most of its current growth is in 
Latin America. 

Although American chains are invading Europe armed 
with digital sound, stadium seating, and plush chairs with 
cupholders, they don't necessarily have a monopoly on the 
kinds of theaters in which we watch movies. General Cine
mas has taken some ideas straight out of a Virgin theater 
in Rochester, England, and incorporated them in their 
newest US concept-the Premium Cinema. "It's like going 
to a movie as if you're flying first class," Doeren explained. 
The concept includes valet parking, a private, elegant 
lounge entrance with a coat check, ability to purchase ad
vanced, reserved tickets, a bar, meal service, and leather 
seats. Tickets are about double that of a traditional theater 
ticket. 

The first Premium Cinema opened successfully in April 
outside Chicago. @ 
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EU NE'-VS 

BP TO BUY AMoco 
British Petroleum's proposed $50 billion 

takeover of Amoco of the US, in what would be 
the world's biggest industrial merger, is widely ex
pected to trigger a wave of copycat alliances be
tween European and US oil companies. 

The merger, which must gain approval from the 
European Commission, would create a new behe
moth in the world oil industry, catapulting the new 
company, BPI Amoco, to within striking distance of 
the world's top oil companies, Royal Dutch Shell 
and Exxon. 

The new giant, which would be headquartered 
in London, would have combined reserves of 15 
billion barrels of crude oil and daily output of 3 
million barrels and more than 100,000 employees. 
It will be the largest oil producer in the US and the 
North Sea and the world's third-biggest chemicals 
company after Shell and BASF of Germany. 

The deal would also mark an end of a pro
tracted period of stability in the western oil indus
try and open up a huge gap between the top three 
companies and other European firms in terms of 
oil and gas production, reserves, and refining 
capacity. 

V OLUME VI/ NUMBER 8 

The leading companies, ranked by 1997 revenues, 
are Royal Dutch Shell ($128.2 billion), Exxon ($120.3 
billion), and BPI Amoco ($107 billion). Mobil was 
fourth at $65.9 billion followed by Texaco, $45.2 
billion. 

Industry analysts say the merger signals the start 
of a battle for top spot in the world oil business. 
"We're not going to settle for an easy third place," 
says John Browne, BP chief executive. 

The companies "left behind" also will be looking 
around for likely partners to close the gap with the 
top three. They need to combine forces to be able 
to invest in the remote virgin oil and gas fields of 
Russia, Iran, and Khazakstan. Mr. Browne said BP 
was too small in the past to take advantage of the 
best opportunities. 

The BPI Amoco deal will intensify pressure on 
US companies like Texaco and Chevron that have 
been seeking to boost their overseas presence to 
offset declining domestic oil production. Europe's 
"mini-majors" such as Elf-Aquitaine and Total of 
France, and Italy's ENI must also recast their strat
egy in the wake of BP's bold move. 

-Bruce Barnard 

(Inside Europe is continued after the next two pages) 

WHAT THEY SAID 

"The American president has a 
worldwide responsibility that is 

second to none. And that 
responsibility has to be fulfilled." 

-Helmet Kohl, German 
chancellor, speaking about the 
US attack on facilities in Sudan 
and Afghanistan allegedly used 

to aid terrorists. 

"A country like the United 
States, when its citizens are 
under attack in this way and 
when they are at risk, must 

have the right to defend Itself, 
and we support our allies In 

this cause." 
-Tony Blair, British prime 

minister 

"Prices on most things haven't 
risen much yet, but we are buying 
more just In case. Before, I might 

have bought one package of 
sugar, but now I 'm buying three at 

a time." 
-Galina Filatova, a Russian 
candy shop manager, on the 

impact of the ruble 's fall 



AD VE RT I SEMENT 

INvEsToRS MAKE EDuCATED CHOICES IN 
NORTHERN 

IRELAND 
0 

ne of Northern Ireland's richest resources is 
brainpower- a form of energy that is vital in 
today's competitive business environment, par
ticularly in the global technology sector. The 

region 's highly educated work force is attracting an 
increasing number of international companies facing 
shortages of skilled technology professionals. 

North American companies lead the growing list 
of investors establishing or expanding operations in 
Northern Ireland. Last year, the Industrial Development 
Board (IDB) for Northern 

Ireland will describe first-hand their experiences in 
Northern Ireland. 

For example, Nortel, a global leader in telecom
munications technology, recently announced plans to 
invest a total of $45 million in two separate existing 
facilities in Northern Ireland. The investments will help 
the Toronto-area-based company expand its existing 
product range and support the development of new 
products for markets in Europe. Similarly, Seagate 
Technology, the world's largest independent maker 

of computer disc drives, 
Ireland reported that North 
American companies invested 
$575 million in the region, 
more than half of the record 
$1 billion total investment in 
Northern Ireland. New jobs 
were created largely in the 
computer software, electron
ics and call center sectors. 

To share this success story 
with business executives in 
the United States and Canada, 
a delegation of senior busi
ness and government leaders 
from Northern Ireland will 

"The ready availability of 
skilled information tech
nology professionals and 
graduates in Northern 
Ireland complements our 
strategy to source globally 
the best talent available." 

invested $240 million last year 
to expand its wafer fabrication 
plant in Londonderry, North
ern Ireland. The expansion is 
Seagate's sixth investment in 
the region in less than four 
years. 

North American compa
nies newly located in North
ern Ireland include Informa
tion Management Resources, 
Inc. (IMR), a global provider 
of application software out
sourcing services for some of 

- Satish K. Sanan 
Chairman, President and CEO 
Information Management Resources Inc. 

travel to North America in 
October, visiting 11 cities. The delegation, led by Dr. 
Marjorie (Mo) Mowlam, Secretary of State for 
Northern Ireland , will include Adam Ingram, 
Northern Ireland Minister of State, Dr. Alan Gillespie, 
chairman of IDB, and representatives of the new 
Northern Ireland Assembly. They will deliver a "time 
for your business" message about the outstanding 
business opportunities in Northern Ireland. 

While Northern Ireland delegates will focus on the 
expanding business potential in the region during their 
October visit, executives from U.S. and Canadian 
companies that already have operations in Northern 

the world's largest corpora
tions. IMR chose Northern 

Ireland for its first product development center in 
Europe. Company executives were impressed by the 
region's readily available pool of skilled information 
technology graduates. This same reason also con
vinced Liberty Mutual Group of Boston to open a 
corporate information systems facility in Belfast to 
develop software for its U.S. insurance operations. 

These and other North American companies that 
have established a base in Northern Ireland all credit 
the region's work force , available facilities, low 
operating costs and generous assistance packages as 
key factors in their investment decisions. 
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BUSINESS BRIEFS 

Ikea, the world's largest furniture 
retailer, is keeping faith with Russia 
despite the country's financial crisis. 
The Swedish firm is opening its first 
store in Moscow next year and is 
planning an outlet in St. Petersburg. 
Moreover, Ike a sees Russia ripe for 
its formula of providing stylish fur
niture at affordable prices. How
ever, it faces a long haul. 

"It will take twenty-five years to 
furnish Russia," according to Ingvar 
Kamprad, Ikea's seventy-two-year
old founder. At present, Ikea runs 
149 stores in 29 countries. 

The privately held firm unveiled 
figures for the first time during the 
launch of the first autobiography of 
the reclusive Mr. Kamprad. It made 
profits last year of $894 million on 
sales of $5.5 billion and invested in 
developing new stores, including its 
first outlet in China. The immediate 
focus is on Poland where Ikea wants 
to double the number of outlets to 
between ten and twelve stores. 

*** 
Roche, the Swiss pharmaceuti

cals giant, which has spent $10.6 bil
lion on acquisitions over the past 
eighteen months, is preparing to 
mount new takeovers with the US 
the likely hunting ground. The aim, 
according to Henri Meier, chief fi
nancial officer of the Swiss firm, is 
to become one of the world's top 
three pharmaceuticals companies. 

Roche's recent acquisitions have 
catapulted it to top of the world 
table in flavors and diagnostics, two 
of its four core businesses, and it is 
the world's biggest producer of vita
mins. But in pharmaceuticals, its 
biggest division, it has fallen out of 
the top five. 

Analysts regularly speculate 
Roche will team up with Astra of 
Sweden to create the world's largest 
drug company. 

*** 
Europe 's planned single cur

rency, the euro, will be a "strong 
baby" and will rise modestly in 
value against the dollar during the 
first months of its existence in 1999, 

according to IFO, the highly re
spected Munich research institute. 

IFO's chief forecaster Willi 
Leibfritz is also bullish about growth 
prospects for Germany, the biggest 
economy in the eleven-nation "Eu
roland" which will be established 
next January. He reckons its gross 
domestic product will rise by 2. 7 per
cent this year and 2.5 percent in 1999. 

But Ulrich Ramm, chief economist 
at Conunerzbank, one of Germany's 
Big Three banks, warns the euro faces 
a serious threat from the extreme eco
nomic differences between the eleven 
participating countries. Finland and 
Spain grew at 3.5 percent in the first 
half of the year, while France and 
Italy grew by only 2.5 percent and 0.5 
percent respectively. 

*** 
The mega transatlantic mergers 

between Chrysler and Daimler
Benz and British Petroleum and 
Amoco have set the EU and US on 
course to consolidate their position 
as the world's biggest investment 
partners. Investment flows to and 
from the EU rose sharply in 1997, 
with recent figures from Eurostat, 
the EU's statistical agency, showing 
the fifteen member states investing 
the equivalent of $191 billion 
abroad, a rise of 46 percent from 
1996. Total foreign investment into 
the EU surged 38 percent to $109 
billion, with US spending rising 42 
percent to $23 billion. EU direct in
vestment in the US more than dou
bled to $40.7 billion. The UK, as 
usual, was the most popular loca
tion for greenback investment, 
while France, once considered hos
tile to outsiders, has become a firm 
favorite of US corporations. US in
vestment in Sweden rose six-fold in 
1997 to nearly $4.4 billion. 

*** 
Ryanair and Easyjet, Europe's 

leading cut-price, no-frills airlines 
raised the stakes in their battle with 
the established carriers by signing 
billion dollar contracts for new jets 
and launching new services across 
the continent. Ryanair, the Irish car-

rier, has ordered twenty-five Boeing 
737s, which will be delivered over 
the next five years, more than dou
bling the size of its current twenty
one-plane fleet. 

British-based Easy]et is in an 
even more ambitious mood, placing 
orders for thirty Boeing 737s worth 
around $1.2 billion, which will in
crease its fleet from seven aircraft to 
more than thirty-five over the next 
five years. 

Europeans, rebelling against 
some of the highest fares in the 
world, are flocking to the new carri
ers. Ryanair carried 22 percent more 
passengers in the first quarter of the 
year, thanks largely to the launch of 
six new routes. The airline expects 
to carry 5 million passengers this 
year, overtaking Aer Lingus, the 
state-owned Irish national airline. 

*** 
Daimler-Benz, Germany's in

dustrial behemoth, has ruled out 
adding an Asian leg to its merger 
with Chrysler of the US for at least 
three years. 

"You can forget it until we can 
prove to the world that the merger 
(with Chrysler) is working," saidJur
gen Schrempp, Daimler-Benz chair
man. "That will probably take at 
least three to five years." 

Daimler and Chrysler sharehold
ers will vote on the planned $40 bil
lion merger in September. 

-Bruce Barnard 
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"There is an ascending em
brace and an ascending co
operation between Europe 
and the United States in 
film," remarks the well
known chairman and CEO of 
the Motion Picture Associa
tion, Jack Valenti. 

Sitting in his office deco
rated with large photos from 
his favorite movies (A Man 
for All Seasons is his all
time choice), Valenti goes on 
to state that the Motion Pic
ture Association of America 
has "no disputes with Europe. The broadcast di
rective has been put to bed, and the way it is 
now, we have no problem with it. We live with it:' 

By Robert J. Guttman 

HEAD OF THE MOTION PICTURE 
ASSOCIATION SPEAKS OUT 
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"The decisions about which films are to be seen are made totally by 
the people of Europe, not by Americans. It is made by citizens of 
each city where movies are shown. In effect, Europeans are voting 
every day for the movie they want to see." 

Valenti repeatedly comments on 
"the declared invisible collaboration" 
beween the American and European 
film industries. "We make a lot of 
movies in Europe," he says. "Our Amer
ican companies make indigenous Ger
man, Italian, French, and British films. 
We are constantly employing European 
actors, writers, directors, and our stars 
are involved in pictures in Europe. 
Bruce Willis just did Luc Besson's film 
called The Fifth Element. There is a col
laboration and a cooperation constantly 
going on. The American companies are 
also investing in production companies 
in Europe." 

American movies are doing very 
well at box offices across Europe ac
knowledges the man who represents 
the American film industry in the 
United States and abroad. Valenti states 
that "certainly the majority of films in 
Europe are not American. That is the 
number of films. But, the majority at 
the box office would be American films. 
But European citizens are making 
these choices. No one else is making 
them when they decide what film they 
want to see." 

Valenti, a former special assistant to 
President Lyndon Johnson, believes 
that there is a very simple reason why 
there is no Disney or Warner Brothers
type giant film studio in Europe. He 
says investors in Europe aren't willing 
to take the enormous risks necessary 
to produce a blockbuster movie that 
may or may not be a financial success. 

'There is nothing to prevent the Eu
ropeans or anybody else in the world 
from having global distribution compa
nies or major studios. What it takes is 
investment risk capital, and govern
ments can't do that. They can't put tax
payer funds into a very risky enterprise 
called movie making and marketing. It 
demands and requires private capital. 
There is a sufficient amount of capital in 
Europe that could be formed to create 
any number of companies that would 
be a factor in the global film business." 

Repeating over and over that there is 
a lack of private investment risk capital 
available in Europe for movie making 
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and marketing, he says quite frankly 
that there appears to be a dearth of fi
nancial risk takers in the Old World. 
"It's risky, that is why it hasn't hap
pened. Making the movie and then dis
tributing it is a perilous adventure. 
Sometimes you make money and some
times you don't, which is the reason 
that I suppose investors would rather 
be in real estate in Europe than in the 
movie business, because it's far more 
unpredictable." 

Valenti goes on to say that the rea
son there is an absence of European 
production and distribution companies 
is, once again, because "there is a lack 
of private capital that says 'I'm going to 
build a pan-European distribution com
pany.' Anyone could have bought Poly
gram; it was owned by a Dutch com
pany. The Dutch company chose to sell 
it, and no European company chose to 
buy it." 

The CEO of the Motion Picture As
sociation cites the lack of interest from 
European banks as another reason why 
Europeans aren't as prosperous in 
movie making as American firms. "If 
you are looking for a reason why there 
are no counterparts in the distribution 
and studios in Europe to the Ameri
cans, it is because there is simply a va
cancy of investment risk capital. Credit 
Lyonnais lost several billion dollars in 
loans to various movie companies. The 
loans turned out to be bad loans. Most 
European banks are a little bit anxious 
about doing that." 

Valenti, who divides his time be
tween Los Angeles and Washington, 
DC, discusses the key reason foreign 
films not made in English do not do 
well at the box office in the United 
States. He says bluntly, "Most Ameri
can audiences don't like dubbed films. 
We're not used to it, whereas Western 
Europeans are very used to it. Subtitles 
mean that you will have a smaller audi
ence for subtitled films. It has nothing 
to do with culture, only the language. Il 
Postino, Scorched by the Sun, and Cousin 
Cousine won large audiences here, but 
they would have done a lot better had 
they been in English. That is a fact of 

life that no one can change." 
Commenting on the French govern

ment subsidizing their film industry, 
Valenti, who has been awarded 
France's Legion d'Honneur, states, "I 
have no problem with any country sub
sidizing anything it wants with taxpayer 
funds. But a subsidized industry will 
never be a global industry because 
you've got to have a free marketplace 
and you've got to have private capital 
going in there. Whatever the French 
choose to do, that's fine; we can live 
with that. They make some good 
movies in France." 

Jacques Santer, the president of the 
European Commission, has proposed 
setting up a European equivalent of the 
Oscar awards. Valenti says, "I'm for 
that. I thoroughly support it, and I think 
it is a great idea. Why not have a pan
European 'Oscar' ceremony. It's won
derful to celebrate the best of European 
films." 

Do people in Europe care where a 
movie has been made or who financed 
the film? Valenti comments, "I don't 
think anybody wakes up in the morning 
in Paris or Milan or Berlin and says 
'today I'm going to want to see an Ital
ian or a French or German or American 
movie.' What they say is 'Let's go see a 
good movie.' The decisions about 
which films are to be seen are made to
tally by the people of Europe, not by 
Americans. It is made by citizens of 
each city where movies are shown. In 
effect, Europeans are voting every day 
for the movie they want to see." 

Movies today can be financed by 
Americans with European stars and 
shot on locations in Asia. "It's always 
been that way," says Valenti. "Look at 
Dr. Zhivago years ago. It was produced 
by an Italian, Carlo Ponti, and financed 
by MGM, with a British writer and a 
British director, from a Russian novel, 
and starring an Egyptian movie star. 
Tell me what nationality that film is? 
The grammar of film is the same the 
world over. It might be a different lan
guage in there, but dramatic narrative 
and storytelling is a staple of the cre
ative world." @ 



• • 

Hollywood is not just a planet; it is an entire universe, FRoM 
dominated by a bright galaxy of stars. Ever since this glittering 
fantasy world was created in a suburb of Los Angeles in 1912, M A R L E N E D 1 E T R 1 c H 
it has exerted a powerful attraction on some of the brightest 
lights of Europe. From Marlene Dietrich, who ruled as husky- T o M 1 N N 1 E o R 1 v E R , 
voiced temptress in the 1930's, to Minnie Driver, now making 
her mark on a more modern, modest scale, Hollywood has been A M E R 1 c A N s L o v E 
the promised land for young actors and actresses everywhere. 
And Tinseltown has opened its portals wide to any number of E u R o p E A N sTARs 
foreign immigrants: The only passport required is plenty of am-
bition, tempered with 
charm and talent. 



When Dietrich arrived from Germany 
in 1930, the American dream factory was 
at its fabulous best. Together with Josef 
von Sternberg, who had directed her in 
The Blue Angel, Dietrich made a series of 
films that established her as the ultimate 
femme fatale. They included Shanghai 
Express, Blonde Venus and The Devil is a 
Woman. All of America was at her feet: 
John Wayne described her as "the most 
intriguing woman I've ever known," 
and Ernest Hemingway was so en
thralled by her voice, her "beautiful 
body," and the "timeless loveliness of 
her face" that he claimed "it makes no 
difference how she breaks your heart if 
she is there to mend it." 

Divas of that stature have gone out 
of style, just as the omnipotent studio 
system has, but Hollywood still beck
ons. Minnie Driver, born in London in 
1971, sixty years after Marlene, also 
worked as a singer and a modestly suc
cessful actress back home before head
ing for the Hollywood hills. Unlike Diet
rich, she was not fleeing from political 
oppression and has not taken out Amer
ican citizenship so far, but colleagues 
describe her as "a Hollywood girl" com
pletely at home in American movies. 
After receiving a nomination for a Best 
Supporting Actress Oscar in Good Will 
Hunting, she is currently starring in 
The Governess, a love story set in Scot
land. Her next project, which has 
begun filming in London, is An Ideal 
Husband, based on the play by Oscar 
Wilde. She will also be heard, if not 
seen, in the States as the voice of Jane 
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Bottom right: French actor Gerard Depardieu is 

one of the rare actors who has found success 

on both sides of the Atlantic. Below: Irishman 

Uam Neeson will soon star in the "prequel" to 

the Star Wars trilogy. His British wife Natasha 

Richardson can be seen in the recent remake 

of The Parent Trap. Right: Welsh actress 

Catherine Zeta-Jones in The Mask of Zorro. 

in a Disney cartoon version of Tarzan. 
It is not lack of work that lures Euro

pean stars like Driver across the At
lantic. Every year some 700 films are 
made in Europe, as opposed to 420 or 
so in the United States. The problem is 
that just half of those European films 



international fame. 

ever get as far as 
a movie theater, 
and once there, 
they still have 80 
percent of the 
box office re
ceipts snatched 
away from them 
by American 
productions. So 
somewhere 
along the up
ward curve of 
their career, Eu
ropean actors 
and actresses 
have to either 
settle for being a 
household word 
on their native 
turf, or go for 
Hollywood and 
the chance of 

The hottest French actress in Hollywood these days is 
Juliette Binoche, who won an Oscar last year for her por
trayal of Hannah, the compassionate nurse in The English 
Patient. Binoche had appeared on American movie screens 
before, in The Unbearable Lightness of Being (1988), and in 
the steamy melodrama Damage (1992). One English role 
she would rather forget is the ditsy psychiatrist who traded 
apartments with William Hurt in A Couch in New York 
(1996). With that one exception, Binoche usually gets it 
right. Several of her leading men feature high on the list of 
British actors who have made it in the States. Gauntly hand
some Jeremy Irons, who starred with her in Damage, won 
an Oscar for playing Claus von Bulow in Reversal of Fortune 
(1990). The latest dare he has taken is to play the obsessed 
Humbert in a new version of Vladimir Nabokov's controver
sial novel Lolita. 

Daniel Day-Lewis, Binoche's co-star in The Unbearable 
Lightness of Being, is another British Oscar-winner. After 
taking the award home for his performance as the crippled 
hero of My Left Foot, Day-Lewis built up his muscles and his 
female following with The Last of the Mohicans. Ralph 
Fiennes, who died under Binoche's tender gaze in The En
glish Patient, started his American film career as the sadis
tic concentration camp commander Amon Goeth in 
Schindler's List (1993), a part for which he gained twenty
eight pounds and which gained him instant screen star
dom. Before that, Fiennes was one of the brightest lights of 
the Royal Shakespeare Company in Britain. He still alter
nates stage and film assignments and can switch identities 
with disconcerting ease. His most recent stint in front of the 
camera is as the suave, bowler-hatted hero of The Avengers, 
released last month. 

Starring in The Avengers with Fiennes is the sexiest 
sixty-seven-year-old around. A former model, chorus boy, 
and Mr. Universe competitor, Sean Connery little realized 
he was making movie history when he first raised one sar
donic eyebrow, curled his lip, and introduced himself as 
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"Bond ... James Bond." The role fit him 
like a second skin through seven films 
and helped him to become the most 
durable and highest paid British star 
since the 1950s. He has shed 007's 
tuxedo now but none of his charisma. 

Connery has had several successors 
in the role of Bond, but none have 
come as close to the original in wry wit, 
natural elegance, and dark good looks 
as Pierce Brosnan, the most recent in
carnation of the super spy. Irish-born 
Brosnan, who tried being a fire-eater, 
then an illustrator, before choosing act
ing as a profession, became known in 
the States through his starring role in 
the hit television series Remington 
Steele. It took ten years from the time 
he was initially tipped as perfect Bond 
material to when he first slipped into 
the persona with effortless ease in 
Goldeneye. The second of the four Bond 
films for which Brosnan has signed was 
the pyrotechnic Tomorrow Never Dies, 
with the high-kicking Michelle Yeoh 
from Hong Kong. 

Another Irishman who could give 
lessons at charm school is Liam Nee
son, whose six-foot-four-inch frame was 
knocking them out in the boxing ring 
before it had an equally devastating ef
fect on stage and screen. In 1992, when 
he made his Broadway debut in Anna 
Christie, Neeson was spotted by Steven 
Spielberg and was cast in the title role 
of Oskar Schindler in Schindler's List. 
Neeson reappeared this summer at the 
head of the star-studded cast in the lat
est film version of Victor Hugo's classic 
novel Les Miserables. His next big role 
will be that of J edi Knight Qui-Gon Jinn 
in the long-awaited prequel to the Star 
Wars saga. 

The current vogue for film versions 
of literary classics has provided 
Britain's new Laurence Olivier, the mul
titalented Kenneth Branagh, with 
enough material to keep him busy for a 
good many years. For starters, he has 
announced his intention to transpose 
all of Shakespeare's plays to the screen. 
After directing and starring in a tri
umphant Henry V (1989) and a sunny, 
irresistible Much Ado About Nothing 
(1993), Branagh strayed from the Bard 
to create a messy, monstrous Franken-
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stein (1994). He then delivered a lavish 
but lengthy Hamlet. Although Branagh 
admits, "My definition of success is 
control," he relinquishes it occasionally 
to work for other directors. Recently he 
played a John Grisham lawyer, com
plete with a genuine-sounding South
em drawl, for Robert Altman's The Gin
gerbread Man, and harbored impious 
thoughts as a priest longing for Made
line Stowe in The Proposition. 

Before their marriage broke up 
three years ago, Branagh formed the 
perfect golden couple with Emma 
Thompson. Every bit as talented as he 
is, with a ribald sense of humor she 
honed by doing stand-up comedy, 
Thompson co-starred with her husband 
in his first two Shakespeare films and in 
the reincarnation thriller also directed 
by Branagh, Dead Again (1991). She 
won a Best Actress Oscar opposite An
thony Hopkins in Howard's End (1993) 
and re-teamed with Hopkins for Re
mains of the Day. junior with Arnold 
Schwarzenegger was a flop, but in 1995 
Thompson not only starred in Sense 
and Sensibility, but she also collected a 
second Oscar for her screenplay of 
Jane Austin's novel. This year, she 
played America's first lady in the politi
cal satire Primary Colors. 

Kate Winslet, another fetching young 
English face, has worked with both 
Branagh and Thompson. In Sense and 
Sensibility, she played Thompson's im
petuous sister; in Branagh's Hamlet she 
had the plum part of the doomed Ophe
lia. Winslet also starred in the tragic pe
riod drama jude, based on a Thomas 
Hardy novel, but she really won movie
goers' hearts when she boarded James 
Cameron's star vehicle, Titanic. Her 
only worry now is that she will be stuck 
in corsets forever. To avoid such a re
striction of her talents, she is looking 
around for contemporary roles to play. 

One European actress who seems in 
little danger of being typecast is the 
darkly beautiful Lena Olin. Trained in 
Ingmar Bergman's theater company, 
she was a well-established stage star in 
her native Sweden before taking on the 
role of the seductive Sabina in The Un
bearable Lightness of Being. Her latest 
Hollywood outing is as the mother of a 
promiscuous Claire Danes in Polish 
Wedding, released in July. 

Another July release, but on a much 
bigger scale and budget, was the 
swashbuckling fable The Mask ofZorro. 

It starred Spanish heartthrob Antonio 
Banderas, who has come a long way 
since he made his first American film, 
The Mambo Kings (1992). He did not 
even speak English at the time and had 
to learn his lines phonetically, but he 
delivered them with such smoldering 
conviction that no one noticed. Since 
then, he has mastered the language, 
but his Latin accent still sets off his sul
try looks to perfection and has come in 
handy for several movies, including the 
musical Evita, in which he took a 
singing part and proved that he could 
sound nearly as good as he looks. 

The task of playing the aging Zorro, 
who transforms Banderas from an un
couth bandit into an accomplished 
swordsman worthy of assuming the 
black mask and cape, fell to Anthony 
Hopkins, one of Britain's most gifted, 
versatile, and enduring actors. Holly
wood ignored him for many years, until 
he started having people for dinner in 
The Silence of the Lambs (1991). His 
brilliant Hannibal Lecter won an Oscar 
and was the breakthrough to interna
tional stardom he had long deserved. 
Howard's End and Remains of the Day 
were further proof of his tremendous 
talent, and recently he was nominated 
for another Oscar for his portrayal of 
former President John Quincy Adams 
in Spielberg's Amistad. 

Spielberg, who has a knack for pick
ing winners, spotted Catherine Zeta
Jones, the female lead of The Mask of 
Zorro, in an otherwise unremarkable 
television miniseries on the Titanic. 
The lovely Welsh actress also played 
Catherine the Great on television and 
starred in the London production of 
the hit musical 42nd Street, but the 
part of Elena, loved by both the old 
and the new Zorro, was her first major 
movie role. Her next big-name screen 
partner will be Sean Connery in the 
film Entrapment. 

Judging by the cast list of recent 
movies, a strong mutual attraction exists 
between Hollywood and some of Eu
rope's most marketable actors and ac
tresses. There may be talk of creating 
the European equivalent of the Academy 
Awards, but in the near future Oscar 
shows no signs of being dethroned as 
the most coveted mantelpiece decora
tion for any film star, anywhere. @ 

Ester Laushway is EUROPE's Paris 
correspondent. 



EU Affa rs 

BY BRUCE BARNARD 

Karel Van Miert, Europe's 
competition czar, returned 
from his summer vacation to 
an overflowing in-tray fea
turing some of the world's 
biggest blue-chip corpora
tions. He also returned to 
face fire from critics on both 
sides of the Atlantic as in
vestigations by the Euro
pean Commission's compe
tition directorate make life 
increasingly awkward for 
monopolies, cartels, and 
featherbedded firms and re
gions in the European Union. 

The competition directorate, known 
as DG IV, arguably is the most power
ful unit in Brussels, alongside the agri
culture division, because its activities 
impact directly on global business. 
Moreover, its influence is set to in
crease as globalization spurs mergers 
and acquisition activity to record levels 
with billion dollar deals and alliances 
unveiled almost by the week. Deals 
worth $1.2 trillion were announced 
worldwide in the first six months of 
1998. And many of the big ones come 
under DG IV's scrutiny. 

In Washington, Mr. Van Miert is 
probably one of the best-known EU of
ficials following his involvement in two 
highly publicized transatlantic investi
gations-Boeing's $13.4 billion take
over of McDonnell Douglas in 1996 
and American Airlines' alliance with 
British Airways this year. The Euro
pean commissioner, who is a native of 
Belgium, even made it onto the front 
pages of Europe's tabloid press in the 
summer when he forced France to 
make more World Cup tickets available 
to foreign soccer supporters. In an
other celebrated case that hit the head-
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POLYGRAM 
FILMED ENTERTAINMENT 

The competition directora,te wil e n 
the limelight again in the fa I when it ·a
vestigates Canadian i uor an e 'ter
tainment giant Seagram· s $1 . bilr o 

urchase of Polygram, Euro e's iggest 
music and movie grou . 

lines, the Commission fined Volkswa
gen, the German car maker, more than 
$100 million for preventing its Italian 
dealers from selling cars to Austrians 
and Germans crossing the border in 
search of lower prices. 

The competition directorate will 
be in the limelight again in the fall 
when it delivers its verdict on other 
transatlantic airline alliances-be
tween KLM Royal Dutch Airlines and 
NorthWest Airlines and Air France 
and Continental Airways-and inves
tigates Canadian liquor and enter
tainment giant Seagram's $10.4 bil
lion purchase of Polygram, Europe's 
biggest music and movie group. 

But even as they flex their mus
cles, the EU's trustbusters are facing 
a serious crisis. They are being over
whelmed by the sheer volume of 
work, are forced to use rules and pro
cedures dating to the late 1950s, and 
are burdened by the requirement to 
translate documents into the EU's 
eleven official languages. The 500-odd 
staffers in DG IV were inundated by 
1,338 cases last year alone. Mean
while, overstretched Commission offi
cials are having to learn on the job as 
they probe highly complex mergers 
and alliances in the high-tech com
puter and multimedia sectors. 

The Commission and member 
states are mulling ways to streamline 
the way DG IV responds to changing 
market conditions and the increasing 
complexity and proliferation of cases. 

The trustbusters are among the 
most powerful and independent offi
cials in the EU as they have been re
sponsible for both monitoring and en
forcing competition policy since the 
bloc was created in 1958. Their job in
cludes enforcing anti-trust rules 
across the EU, monitoring state aid to 
its regions and companies, and vet
ting mergers. 

The concentration of power in DG 
IV and the spread of its investigation 
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have triggered a political backlash in 
the EU, culminating in calls in Ger
many for the creation of an indepen
dent cartel authority-something Mr. 
Van Miert has fiercely resisted. 

The Commission clashed publicly 
with the French government on sev
eral occasions as it vetted the bailout 
of Credit Lyonnais, the EU's biggest 
state-financed rescue package, and has 
been bogged down for years in tortu
ous negotiations with Italy over aid for 
a wide swathe of industries from steel 
to banking. 

The biggest rows have been in Ger
many where the Commission has 
come under fire for allegedly pursuing 
a political agenda. Lufthansa is 
mulling legal action over DG IV's de
mand that it surrender landing slots at 
Frankfurt airport as the price for ap
proval for its partnership with United 
Air Lines and SAS. 

Competition officials clashed with 
Volkswagen over aid it received for a 
new car plant and were involved in a 
search for state aid illegally siphoned 
off by Bremer Vulkan, the country's 
biggest shipbuilder. 

German Chancellor Helmut Kohl 
was enraged when the Commission out
lawed the merger of the digital televi
sion interests of Leo Kirch, the reclusive 
television magnate, Bertelsmann, the 
media giant, and Deutsche Telekom. He 
even suggested the case highlighted the 
unjustified meddling by Brussels in an 
area of national competence. 

The Commission watchdogs have 
so far weathered the political attacks, 
breaking up steel and cement cartels, 
carrying out dawn raids across the 
continent in search of evidence, pre
venting established airlines from rub
bing out cheap, no-frills carriers, and 
getting Bill Gates' Microsoft to loosen 
marketing deals with twenty-four Eu
ropean Internet service providers. 

Mr. Van Miert hasn't shied away 
from controversy, invoking rarely 

used rules that allow the Commission 
to break up monopolies without get
ting approval from EU governments 
and publishing damning figures on 
government handouts to inefficient 
state companies. 

Officials at DG IV often find them
selves being used as whipping boys. 
They are regularly ridiculed for ap
proving more than $12 billion of subsi
dies for Europe's state-owned airlines. 
In fact, as the result of an historical 
quirk, responsibility of state aid for 
the airline sector lies with the EU's 
transport directorate, headed by Com
missioner Neil Kinnock. 

Its critics in the US claim DG IV is 
motivated more by the desire to pro
tect European companies than in ap
plying competition rules. Meanwhile, 
hostile Europeans allege it is prevent
ing the establishment of big European 
firms to challenge US and Japanese 
companies. 

Claims the Commission is ideologi
cally opposed to the creation of big 
companies are not borne out by the 
facts: It has blocked outright only nine 
of the 800 mergers which have been 
referred to it in the past ten years. 
Many mergers, however, have been 
amended to meet the Commission's 
competition concerns. 

Naturally, DG IV has had to make 
compromises with companies and al
though it is ready to stand up to mem
ber states, it is politically limited in 
the most high-profile cases. Mr. Van 
Miert has, however, pushed back 
these limits, refusing to be cowed by 
rumblings from EU capitals. 

The Commission, supported by lib
eral member states, broke down state 
monopolies in key sectors, such as 
telecommunications and energy, help
ing to reduce the bills for European 
companies closer to American levels. 
But the bulging in-tray shows DG IV 
can't afford to sit on its laurels or lower 
its guard.@ 



Karel Van Miert, European commissioner 

for competition, speaks out on the Euro

pean Union's policies on mergers and ac

quisitions. The commissioner, in an inter

view with EUROPE in Washington this 

summer, talks about the euro, telecom

munications, airlines, and the auto indus

try in a wide-ranging discussion. 

Europe's 
Competition 
Commissioner 

Could you explain wby the European 
Union gets involved in mergers between 
American companies. like those between 
McDoonei-Douglas and Boeing and be
tween WoddCom and MCI? Wby sllould 
the EU have a role to play in mergers be
tween US firms? 

First of all, we have been developing 
a similar competition policy as already 
existed in the US, but it developed only 
gradually, and therefore, it did take a 
long time. But now, one can really say 
that the European Union has, not only 
a similar competition policy, but is able 
to enforce the competition rules with 
the same effect as is the case in the 
United States. Therefore, we can in
deed say that, on both sides of the 
ocean, for the American market and 
the European one, although the rules 
might be a little bit different and the 
procedures are different, we can 
achieve the same goals. Since 1991, we 
are now cooperating on an equal foot
ing and have developed a very close 
cooperation. 

How do I explain that the European 
Commission is scrutinizing mergers 

between American companies? The 
answer is very easy to give because we 
are doing now, and able to do now, 
what the American competition au
thorities have already done for a long 
time. I'f European companies are 
merging but having an effect in the 
American market, then the American 
competition authorities are rightly 
scrutinizing such a merger. For in
stance, in the beverage sector Hand
mats and Guinness, which was a case 
happening a year ago, two basically 
British companies but having a world
wide presence were merging. This 
case was looked into very closely by 
the American authorities-and rightly 
so-because of the effects in the US 
market on whiskeys, on gins, and on 
vodka. We did so as well on the Euro
pean side. When two Swiss companies 
like Ciba-Geigy and Sandoz were 
merging into one entity called N ovar
tis, this has been thoroughly scruti
nized by the American authorities as 
well-and rightly so. So it's just that 
now the European Commission is 
being able to do what previously was 

• 
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already the case and well accepted in 
the US. No one questioned the rights 
of the American authorities to do so. 

Some analysts bave stated you seem to 
be anti-business. How do you respond? 

This is absolute nonsense. Competi
tion policy is basically there to make a 
market economy function well and prop
erly. Our role is to make sure that com
petition is happening, that markets are 
not being foreclosed, that companies are 
not behaving in an anti-competitive way 
by carving up the markets, by making 
agreements about tariffs, and things like 
that. And also that it is in favor of the con
sumer. It's absolutely not anti-business. 
Our action to bring a case is to make 
sure and ensure true competition 
remains. 

What type of mergers do you look into? 
We will only look into the big merg

ers. The major threshold is about a 
global turnover of more than 5 billion 
ecus, which is more than $5 billion. 
But, again, we will have to scrutinize 
more than 200 cases this year, while 
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four years ago the number was be
tween 40 and 60. 

Why do you think this trend of mergers is 
happening? 

There are two reasons. In Europe, 
basically speaking, one has to do with 
the creation of a single market. In some 
areas, it's only happening now. In the 
banking sector, it is happening because 
of the single currency, the euro. Now 
banks are teaming up across borders. 
This process is only starting, so one can 
safely predict that in the coming 
months and the coming years we are 
going to have tens of banking mergers 
in Europe. But again, the main reason 
for that is the creation of a single cur
rency and a single market for financial 
services. 

Then you have globalization, 
whereby more and more companies 
will team up across the ocean, in the 
telecom sector, the automotive sector, 
and the banking sector probably as 
well. So there are two elements in com
bination which are leading to an in
crease in the number of mergers and 
acquisitions which need to be scruti
nized. Now no one can say how long it 
is going to take. It certainly leads al
ready now in some sectors to consider
able concern. The Boeing case, by the 
way, was such a case. But also let me 
give you another example, the auditing 
and consulting business. There will be 
only five big companies left. This will 
lead to a situation whereby those need
ing to hire the services and buy the 
services of these auditing and consult
ing companies will feel that their 
choice is reduced. So in some sectors, 
let's say the concentration is already of 
such a nature that it triggers a real big 
concern whether it's not overstepping 
the mark. And whether the concentra
tion is not such that competition will be 
impeded and therefore the con
sumers-being other companies or 
being private citizens-will not have a 
fair deal anymore. 

Did companies come to you and say "we 
don't like the merger between MCI·World· 
Com"? 

Yes. Well, indeed, it's well known 
that in the case of WorldCom-MCI, 
GTE complained about it. They com
plained not only to the American au
thorities but to us as well. The same is 
true for some others. 
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So, the EU also gets involved when com .. 
panies complain about a particular 
merger. 

Yes. The other competitors have 
the right to file their complaint or their 
concern. That's part and parcel of the 
procedure. And indeed, when we come 
to the conclusion, a provisional conclu
sion that there are serious competition 
concerns, then we will send out a so
called "Statement of Objection" to the 
companies concerned, and other com
panies will be allowed to be part, for in
stance, of a hearing procedure where 
everyone in the sector can make its 
point, allowing the Commission to sort 
things out. 

What about the Daimler·Chrysler merger, 
is that going to be coming before you? 

Yes, but I don't think it's going to 
trigger problems because, on the Eu
ropean side, we still have a lot of car 
producers. So it's not like in the US 
where there are only a few left. In Eu
rope, we still have several. We have 
two French car makers, [we] have 
Fiat, [we] have the Germans, [we] 
have Volvo. We still have several car 
producers. So for the time being I 
don't think we have a problem. But as 
the concentration is going on, then 
you will reach a point where some
body will have to say "stop it." 

Isn't it only natural that competition de· 
creases as more and more firms get big· 
ger and bigger? 

Yes, therefore competition authori
ties have that as exactly their role-to 
find out where it starts to become a 
problem, where the danger is real that 
it's going to reduce competition and 
also [when] the consumers will not 
have a fair deal anymore, where their 
rights will be impeded. It's not an easy 
thing and certainly not with the tech
nological development that compli
cates things to a very high degree. 

Is the whole purpose of competition pol· 
icy to help the consumer? 

That's one of the basic reasons but 
not the only one. It's also about mak
ing sure that the market economy is 
functioning properly or that competi
tion takes place. For instance, in Eu
rope, we had to take the decision to 
put an end to monopoly situations in 
the telecom sector or in some other 
sectors. Once you do so, then obvi-

ously the competition authorities 
have to see to it that after liberalizing 
a sector it's not going to lead to the 
reconstitution of a kind of dominant 
position. Then you should see to it 
that the market is being kept open, 
that market access is possible. As 
long as that is the case, then you can 
assume that the consumer gets a fair 
deal as well. 

Do you think the euro is going to increase 
competition? 

Absolutely. It's going to create 
much more transparency than is the 
case today. You probably know that in 
Europe the prices for exactly the 
same car might differ very consider
ably, up to 50 percent. And that has to 
do with the different currencies, that 
has to do with the policies developed 
by the car makers in the different 
countries. Now with the single mar
ket and with the single currency 
being introduced, this will, first of all, 
create much more transparency be
cause people will be able to compare 
prices according to one given cur
rency, the euro. And then we have 
taken measures recently against car 
makers, particularly against Volkswa
gen, for not allowing the citizens to 
enjoy the advantages of being able to 
buy their car wherever they like in 
the European Union. 

Do you ever foresee the day where a 
company like Air France would sell out to 
a foreign company? Could Lufthansa buy 
Air France or Delta buy Air France? 

Good question. Even if companies 
are being privatized like British Air
ways, there is still a very close link be
tween such companies and the coun
try concerned. So even in the US, why 
is it that the US does not allow their 
carriers, privately owned carriers, to 
sell stakes to, let's say, European carri
ers? Therefore, you do not have merg
ers between an American carrier and a 
European carrier because it's not al
lowed by the American authorities, 
you see? 

So it's not just a European problem. It's 
also a US problem? 

Yes. In Europe it's different for 
smaller countries. Indeed, Sabena is 
now being run to a large extent by 
Swissair, and probably Swissair is 
going to acquire the majority stake. 



And that shows that a country will give 
up its airline? 

Yes. Well, at least while they will 
keep some presence in the airline, but 
for smaller countries it is already hap
pening, or it's a little bit different. For 
the bigger member states, for the time 
being it's hard to see that they will ac
cept that. 

Why are American films dominant in 
Europe? 

Most of them are very good films. 
One has to admit that fact. The market 
share of American films has increased. 
It also has to do with the fact that in Eu
rope, because of different languages 
and cultures, there is no such a thing as 
a European market for European films 
as there is an American market for 
American films. So the situation is very 
different from a structural point of view. 
Now in some countries, there is a re
vival, for instance, in Great Britain there 
is a revival of British films. In some 
other countries that's happening. So 
that's very much welcomed, obviously, 
by us because we would like the picture 
to be a little bit more balanced. But hav
ing said this, one has to admit that the 
Americans are making extremely good 
films and people like to see them. They 
are attractive films. Some of them are 
really excellent. One might have differ
ent opinions about them, but you cannot 
ignore the fact, indeed, that many Amer
ican films have considerable success, 
and people are going to see them and 
like to see them. And therefore, for in
stance, pay-TV stations cannot develop 
their business without having the rights 
for premium films. 

Are we going to reach the point where 
some films are truly international, like 
Les Miserables, which had a Danish pro
ducer and French stars and was financed 
by a US firm? 

Why not? I think we also have to 
overcome our idea that you have to 
compete even in these areas on a na
tional basis. I mean, you know, the 
French versus the Americans, the 
British versus the Americans, the Ger
mans versus the Americans, the Ital
ians. In Europe, we have to stimulate 
these kinds of productions which 
bring together outstanding people 
from different countries, eventually 
with the involvement of Americans. 
Why not?@ 

iPEHK H FOREI6N LHN6UH6E? iPEHK IT OHlER. 
I f you've taken the time to learn French, German, 

Spanish, or Italian, here's the proven way to take 
your vocabulary and listening-comprehension skills 
to the next level. Join the thousands of intermediate 
and advanced language students on six continents 
who use Champs-Elysees, Schau ins Land, Puerta del 
Sol, and Acquerello italiano to stay in touch with the 
languages and cultures they love. 

Produced enti rely in Europe by professional 
broadcasters and journalists, each audiomagazine 

consists of an hour- long program on audiocassette 
packed with news, features, and interviews. A 
booklet containing a word-for-word transcript and 
an extensive glossary accompanies each tape. In 
addition to translations of difficult words and 
phrases, the glossaries contain copious biographical, 
historical, poli tical, and cultural notes prepared by 
seasoned editors-many of whom also write for some 
of the world's most prestigious newspapers and 
magaz ines. An optional study supplement with 
listening exercises and grammar dril ls is also 
avai lable for each issue. 

Because the audiomagazines are periodicals, 
language learn ing never ends. You continue to 

improve month after month, year after year. And 
you won't find a more entertaining or culturally 
informative way to work towards fluency. 

Champs-ELysees in French: The rich traditions and 
contemporary elan of France resonate through each 
edition of ChamfJs-Elysees. A 
comprehensive look at soccer 
mania in France, a promenade 
through the Hautes Vosges, a 
behind-the-scenes visit 
to the Eiffel Tower, and 
a report on the scandal 
brewing in Paris's city 
hall arc among the recent 
features on this lively French-language 
audiomagazine. 

Schau ins Land in German: Professional journalists 
in Germany, Austria, and Switzerland provide a 

fascinating overview of German-speaking Europe 
every month in Schau ins Land. Recent programs 
have included a two-part profile of 
Bertolt Brecht, a feature on women 
in the Bundeswehr, a visit to 
Dresden's Frauenkirche, a look at 
Sion, Switzerland's 
campaign to host the 
2006 Olympics, and a 
report on the 50th 
anniversary of the world
renowned Max Planck Institute. 

Puerta del Sol in Spanish: A talented group of 
broadcast journalists in Madrid examines the col01ful 
textures of Hispanic culture every two months in 
Puerta del Sol. An interview with best-sell ing 
novelist Arturo Perez-Reverte, 
features on the walled gardens of 
Cordoba and the restoration of 
one of El Greco's masterpieces, a 
profile of Federico 
Garda Lorca, and a visit 
to the new Guggenheim 
Museum in Bilbao are 
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just a sample of segments 
included in recent editions of this 
compelling Spanish-language aud iomagazine. 

Acquerello itaLiano in Italian: Produced ix times a 
year in Rome, Acquerello italiano showcases the 
vita lity and style of contemporary Ita ly. Recent 
programs have included a look at ~ 
efforts to preserve the -~ 
archaeological site at . '.., ~ ·' ~ 
Pompeii, interviews with 
0 car-winning director 
Giuseppe Tornatore and 
World Trade Organization 
head Renata Ruggiero, anc.l 
features on the Shroud of 
Turin, the controversial cancer 
treatment of Luigi Oi Bella, Rome's Borghese 
Gallery, and the ever-popular Harry's Bar in Venice. 
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YES! Please rush me my first audiomagazine! 
Champs-Elysees: 0 5 monthly editions (US$79) Acquerello italiano: 0 6 bimonthly editions (US$89) 

0 Study supplements (US$20) 0 Study supplements (US$30) 

Schau ins Land: 0 5 monthly editions (US$79) Puerta deL Sol: 0 6 bimonthly editions (US$89) 

0 Study supplements (US$20) 0 Study supplements (US$30) 

Tennessee residents add 8.25% sales rax. Canadian and Mexican residents add US$4 for{Jostage. 

Name 

Address ---------------------------------------------------------------

0 Check enclosed. Please charge my 0 VISA 0 MasterCard 0 Discover 0 AMEX 

Card no. ______________________________________________________________ _ 

Exp. date ________ Signature ---------------------------------------
Send check or money order to Champs-Elysees, Inc., 

Dept. ER1 7, P.O. Box 158067, Nashville, T N 37215-8067 

Credit card orders may be faxed to 6 15.297.3138 Visi t our Web site at http://www.audiomagazine.com 

({) Order By Credit Card: 1.800.824.0829 
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Although Americans and Europeans may differ on many cultural matters, they both love 
going to the movies. This shared pastime has propelled filmmaking into a hot growth indus
try in Europe, and European moviegoers have set attendance records over the past two 
years. Both governments and private businesses are trying to get into the act by attracting 
film productions (and the jobs and revenue they bring) to their countries and by building 
new multiplex theaters to meet the growing demand for more cinema selections and modern 
conveniences. We asked our Capitals correspondents to report on the local aspects of this 
new movie boom. Here follow their findings. 

The man behind the mask in The Mask of Zorro is Spanish heartthrob Antonio Banderas. 

MADRID 

THE NEW ALMODOVARS 

Adecade ago, every young Spaniard 
with ambition wanted to be the next 

Mario Conde, a high-flying and hand
some banker not yet forty who partied 
with the jet set and was a regular cover 
boy for the weekly gossip sheets. He 
made and spent millions, but it all 
collapsed. 

These days, many young and talented 
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Spaniards want to emulate another figure 
from the 1980s, movie director Pedro 
Almodovar. His quirky films, like Women 
on the Edge of a Nervous Breakdown and 
Tie Me Up, Tie Me Down, showcased the 
heady freedom, cultural explosion, and he
donism of post-Franco Spain, known col
lectively as La Movida (the Movement). 

Film schools can barely keep up with 
the demand from these legions of bud
ding Almodovars. Most are private insti
tutions and offer a two-year course cover
ing such essentials as cinema history, 
directing, production, script writing, and 

editing, plus a little hands-on practice 
with a real 35-mm camera. Perhaps 
Spain's most prestigious film school is 
the Escuela de Cinematografia y del Au
diovisual de Madrid (ECAM) run by the 
local regional government in the capital. 

Staffed by leading professional film
makers, ECAM's course runs between 
two and three years, and costs the equiv
alent of $3,500. Just two years old, the 
school has already graduated several as
piring directors who are writing and pol
ishing scripts and seeking out some 
brave and well-heeled soul to finance 
their first films. 

But a film school diploma in hand is 
no guarantee of sudden and surefire suc
cess. Hard work, talent, and luck are the 
three ingredients needed to make it as a 
director in Spain, as they are anywhere, 
and experts advise those just starting out 
to see a lot of movies, churn out prod
uct-even if on video-and shop it 
around to film festivals and competitions. 

Such hot directors as Julio Medem 
(Vacas), Alex de la Iglesia (Accion 
Muante), and Juanma Bajo Ulloa (Airbag, 
1997's box office smash), and others 
started out shooting short subjects and 
then graduated to full-length features. 

Another rising young auteur who is 
an example to many other hopefuls is 
Alejandro Amenabar. Last year at the 
tender age of twenty-three, he won the 
Goya award, the Spanish equivalent of 
the Oscar, for his movie Tesis about the 
snuff film business. His latest offering 
Abre los Ojos, a romantic thriller about 
the changes a young man undergoes fol
lowing a disfiguring accident, is doing 
even better at the box office. 

What other kinds of stories do these 
directors tell? Everything one can imag
ine, from wrenching chronicles of lonely 
lives (La Buena Estrella) and satanic 
shenanigans (El Dia de la Bestia) to war 
films (Territorio Comanche), romances 
(La Camarera del Titanic), and black 



comedies (El Erazo Tonto de la Ley). 
Audiences are responding. Despite a 

video recorder in every Spanish home 
and a growing number of cable and satel
lite television channels, movie atten
dance is booming. Over the past two 
years some two hundred new screens 
have gone up around the country, many 
in new multiplexes either installed in re
modeled, older, urban cinemas or an
choring the shiny shopping malls now 
springing up in the exploding suburbs. 
At the same time, even though the big
budget Hollywood releases still domi
nate the market, the homegrown prod
uct is slowly surely attracting more 
Spanish moviegoers. 

Last year, Spanish films accounted for 
13 percent of the local market according 
to ticket sales figures, more than three 
percentage points above the 1996 figure, 
and grosses for the twenty-five top-gross
ing Spanish movies in 1997 were well 
more than the previous year. 

Veteran directors say there are sev
eral good reasons why Spanish films are 
back in favor, but the most important is 
that the quality of what's on offer has im
proved dramatically in recent years. The 
acting is better, production values are 
equal to any in the world, story lines, and 
scripts are more engaging and film
makers and producers understand better 
what the public wants and are ready to 
deliver. 

Spanish films are also getting wider 
play and earning acclaim abroad, as are 
the actors and actresses. The country 
that gave the women of the world Latin 
heartthrob Antonio Banderas is about to 
do a favor for the men as well in the form 
of the gamin-faced and sultry Penelope 
Cruz, who is soon to appear in Stephen 
Frear's High Low Country, shot in New 
Mexico. 

-Benjamin jones 

BRUSSELS 

FRENCH AND FLEMISH VIE FOR 
FILM FUNDS 

The commercial cinema in Belgium is 
more than one hundred years old. 

The first public presentation of moving 
pictures occurred in Brussels in March 
1896, less than three months after the 
Lumiere brothers' triumphant showing 
of their first picture in Paris. Yet for most 
of the succeeding century, the small Bel
gian film industry was overshadowed by 
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its much larger counterpart in France. 
Distinguished Belgian directors, such 

as Jacques Feyder, were forced to do 
most of their work in France and were 
almost universally regarded as French
men. The real "father of the Belgian 
cinema," and a world pioneer in docu
mentary filmmaking, was Henri Storck. 
Born in Ostend in 1907, he made his first 
film (Pour vos beaux yeux) in 1929 and, 
happily, can still be spotted from time 
to time at cinema events in Brussels. 

The first modern Belgian director to 
make an international breakthrough was 
Andre Delvaux (born in 1926), whose 
lyrical films Benvenuta and l'Oeuvre au 
noir have carried off prizes in important 
film festivals. 

In his footsteps have followed a clutch 
of younger directors, such as Chantal 
Akerman (Golden Eighties), Gerard Cor
biau (Le Maitre de Musique), Marian 
Handverker (Marie), Jean-Paul Tous
saint (La Sevillane), Jaco Van Dormael 
(Toto le Heros), and Alain Berliner (Ma 
Vie en Rose). All of these have managed 
over the past couple of years to over
come the language barrier and have 
their films shown in English-speaking 
countries. Last fall, for the first time, no 
fewer than six Belgian films were being 
screened in Washington cinemas or at 
the American Film Institute. 

Among these was the widely admired 
La Promesse by the brothers Luc and 
Jean-Pierre Dardenne. Shot in the indus
trial suburbs of Liege, it depicts a har
rowing story of illegal immigrants' bleak 
lives. The Wall Street journal hailed it as 
"an absolute stunner, a work of great 
power and moral purpose." 

All of these directors work in the 
French language and have enormous dif
ficulties in raising finances to make their 
films. The French-speaking community 
in Belgium does make production 
grants, but its total budget last year was 
only $6 million, some of which was allo
cated for television productions. 

Flemish film directors, who work in 
the Dutch language can call on similar 
subsidies, but they have an even harder 
time as there is only a tiny market out
side Belgium for their work. 'There's a 
ceiling of $2 million to make a Flemish 
film," said Dominique Deruddere, a lead
ing Flemish director. "If I wanted to 
make a bigger budget film, I'd have to 
shoot in English. But then I wouldn't be 
making a Flemish film." 

Belgian filmmakers readily acknowl
edge the help they have received from 

the EU's MEDIA program, but it, too, 
has a very limited budget, with little 
prospect of a substantial increase in the 
near future. Their best hope is that the 
current wealth of talent, which includes 
budding stars such as Marie Gillain and 
Sandrine Bonnaire, as well as directors, 
writers, and film crew, will gradually ob
tain greater recognition from financiers 
and commercial distributors. Critical ac
claim is gratifying, but box office re
ceipts remain the bottom line. 

-Dick Leonard 

DUBLIN 

WELCOME TO "MOVIE ISLAND" 

J oycean purists don't always like to 
mention it or hear it mentioned, but 

the acclaimed author of Ulysees was also 
a very early supporter of the silent 
movies-and was the driving force be
hind the setting up of Ireland's first 
cinema. 

True. James Joyce, then living in Tri
este, persuaded Italian entrepreneurs
already owners of the Volta Picture 
Palace in Budapest-to set up a sister 
cinema in the Irish capital. He also per
suaded them that he was the right man 
to do it, returned to supervise the instal
lation and other work, and on December 
20, 1909, saw the opening of the Volga 
Picture Theater in downtown Dublin. 
With that task under his belt, he re
turned to Trieste and set about doing 
some serious writing. 

Around the same time, one Sidney 
Olcott, son of a Canadian father and a 
Dublin mother, was setting out for Ire
land to launch a mini-Hollywood. His 
company-the Kalem Picture Company 
of Jacksonville, Florida-began opera
tions in 1910 in the picturesque village of 
Beaufort, in County Kerry, where Olcott 
located his studio. The main emphasis 
was on filming Irish historical dramas set 
during the turbulent 1798-1803 period. 

Olcott is credited with producing the 
first fiction film to be made in Ireland. 
Appropriately titled The Lad From Ire
land (1910), it was followed by The 
Colleen Bawn (1911), You Remember 
Ellen (1912), and Ireland the Oppressed 
(1912) . These and many more Olcott 
films were hugely successful and be
came known as "O'Kalems." But Olcott's 
Irish productions ceased at the outbreak 
of World War I in 1914. 

About the same time, Dublin-born 
film pioneer George Lucien Bull was en 
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route to making his mark in France. 
Bull, the son of a French mother and an 
Irish father, was educated in France but 
retained his links with Ireland until his 
death in 1972. He invented the tech
niques of ultra-rapid and slow-motion 
cinematography. 

Perhaps it was the Irish character 
or, more likely, the beauty of the Irish 
scenery which appealed over the years 
to American, British, French, German, 
and even Russian filmmakers. Through 
the early 1900s, scores of films were 
made in Ireland by international direc-
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Hollywood. The legendary John Ford 
may have been born in Cape Elizabeth, 
Maine, but he was christened Sean Aloy
sius 6 Fearna by his Galway parents. His 
film The Quiet Man (1952), made among 
the lush scenery of County Mayo, por
trays a bucolic Ireland, the principals 
G ohn Wayne, Maureen O'Hara, and 
Barry Fitzgerald) as hard-drinking and 
enjoying the occasional fight. It is still 
one of the world's top-selling videos. 

O'Hara and Fitzgerald were Irish
born. Scores of other Hollywood stars 
were Irish-Americans or played Irish 

John Ford's The Quiet Man, starring John Wayne and Maureen O'Hara, was made in County Mayo, 

Ireland in 1952. 

tors and stars. John Bunny and Larry 
Trimble (ofVitagraph) were early visi
tors. Thomas Meighan, then a huge 
American star, made Irish Luck, here in 
1925. Frank Borzage filmed Count John 
McCormack in Song of My Heart (which 
confirmed McCormack as a fine tenor 
but a rotten actor). 

Robert O'Flaherty, Michigan-born 
(Irish father, German mother) is re
garded as the father of the documentary 
film, Nanook of the North (1920), Moana 
(1923), Tabu (1931), Louisiana Story 
(1948). But in Ireland he is best remem
bered for Man of Aran (1934), an out
standing documentary on the harsh life 
of the fishermen-farmers and their fami
lies on the Aran Islands, off Ireland's 
rugged West coast. 

The concentration on Ireland as a lo
cation for filmmaking and Irish themes 
for the films themselves owes much to 
the huge number of Irish-American di
rectors, producers, and stars working in 
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roles. Ford, Raoul Walsh, and John Hus
ton led the director's field and perhaps 
inspired today's crop of Irish directors 
and producers-Neil Jordan, Jim Sheri
dan, Pat O'Connor, Noel Pearson. 

The first film company in Ireland was 
created in 1916 and produced a series of 
period dramas. In 1958, Ardmore Studios 
in County Wicklow was set up and is still 
flourishing. 

Ardmore's establishment, in turn, 
helped to create a thriving small-budget 
"home industry" for young producers, 
directors, actors, and technical staff. A 
recently announced "film think tank" 
will guide the industry into the next 
millennium. 

Generous government financial incen
tives have attracted-and are still bring
ing in-an illustrious list of films from 
My Left Foot to Braveheart to Michael 
Collins. Angelica Huston has just fin
ished work on an Irish comedy. Later 
this month, Noel Pearson's adaptation of 

Brian Friel's play Dancing at Lughnasa 
(with Meryl Streep in the starring role) 
will be simultaneously premiered at the 
Venice Film Festival and in the tiny vil
lage of Glen ties, in County Donegal, 
which is associated with Friel's work. 

-Mike Burns 

LONDON 

BOOM TIMES FOR UK FILMS 

The late 1990s are boom times for the 
UK film industry. More films are 

being made than ever before, domestic 
and overseas investment is at an all-time 
high, and the number of people em
ployed in the industry is constantly on 
the rise. 

There is also a resurgence in cinema 
attendance as multiplex cinemas spread 
throughout the United Kingdom offering 
the moviegoer more choice under a sin
gle roof. 

In 1997, 115 movies were either pro
duced or shot in the UK, slightly down 
from the record 127 the previous year 
but still remarkable compared to the 4 7 
made in 1992. The 1997 production bud
gets were just less than $1 billion. 

The government gave local produc
tion a massive boost last year by allow
ing a 100 percent write-off on production 
and acquisition costs for British films 
with budgets up to $25 million. 'This is 
worth about 10 percent to a film's bud
get," said Sir David Puttnam, the Oscar
winning British director. 

This windfall comes on top of the N a
tional Lottery money filtering into the in
dustry plus the Arts Council awarding 
$150 million to three new film franchises 
designed to create a more coherent and 
vertically integrated industry. Such news 
is a great relief to an industry that for 
decades has suffered from inadequate in
vestment and a dearth of government 
support. 

Foreign investment, predominantly 
from the US, has played a crucial role in 
the revival of the industry. Many Holly
wood blockbusters are being shot here. 
Last year alone, lower production costs 
brought ten US producers here. 

These included Stephen Spielberg, 
who shot the $65 million budget Private 
Ryan, starring Tom Hanks, and George 
Lucas, who filmed his Star Wars "pre
quel" here. 

US investment also plays a significant 
role in funding many "British" movies. 
For example, the multiple Oscar-winning 



The English Patient was directed by a 
Briton and used a largely British cast 
and crew. But the only company willing 
to finance the $30 million production 
budget was Miramax, a New York-based 
subsidiary of Walt Disney. And this 
means that the $175 million box office 
takings flowed to the other side of the 
Atlantic. 

Similar tales apply to such big British 
film successes as The Full Monty, pro
duced and distributed by Fox, Four Wed
dings and a Funeral, which grossed $250 
million, and Trainspotting, which 
grossed $75 million. 

Box office admissions doubled in a 
decade to a record 132 million last year 
and are expected to reach 180 million by 
the year 2000 as dozens of multiplexes 
open. Spending grew from $235 million 
in 1986 to $700 million a decade later. 

The government is keen to foster 
and encourage the film industry for 
sound commercial reasons. Tom 
Clarke, the UK's film and tourism minis
ter, points out that filmmaking is one of 
the US's top three industries. "I believe 
our film industry has the potential to as
sume that sort of importance within our 
economy." 
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In addition to production, Clarke 
wants to double the percentage of the au
dience watching British-made films. Un
fortunately, the difficulty of securing do
mestic distribution for homegrown 
movies in a market dominated by Holly
wood subsidiaries means that only 20 
percent of the films being watched are 
British. 

One UK cinema industry veteran, 
Nicolaus Mackie, explained to me that 
he believes "the only way to achieve 
Tom Clarke's goal is to bring in a quota 
system, requiring each cinema to show a 
certain percentage of British films every 
year." 

He also has reservations about the 
new help being given to the industry. 
"Currently all this new money is being 
put into the wrong hands. There are 
shelves full of British films that will 
never be screened. The money needs to 
be put into distribution and marketing." 

The reality today is that more than 
half the films made in Britain will never 
get screened in a British cinema. The 
multiplexes are awash with Hollywood 
fare. 

Nonetheless, for the moment, an in
dustry that has struggled through very 

hard times over the past two decades is 
now in the best shape it has been in a 
long, long time. 

-David Lennon 

LUXEMBOURG 

STARRING LUXEMBOURG ... 
AS THE CITY 

If you've seen An American Werewolf 
in Paris, you might recall the scene 

where werewolves pursue terrified vic
tims through the city's subterranean 
chambers. Actually it wasn't Paris at all. 
Most of the film was shot in Luxem
bourg, and the chase took place in the 
labyrinthine underground tunnels carved 
into the rock beneath the former Luxem
bourg City fortress. 

Ten years ago the idea of making a 
relatively big-budget, general-release 
movie like Werewolfin Luxembourg 
would have been laughable. To be sure 
the country was home to Europe's 
largest television broadcasting com
pany-CLT -and its only private televi
sion satellite owner-SES/ Astra, but it 
made virtually no films at all. 
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The government decided it should, 
and in 1988 introduced a tax shelter 
scheme that effectively cut film produc
tion costs in Luxembourg by as much as 
30 percent. At the same time, a national 
support fund made available loans of up 
to 15 percent of a production budget. 

About 180 films have qualified since 
then, for an aggregate tax break of more 
than $200 million. The tax shelter 
scheme, which differs from others in Eu
rope by not imposing national quotas for 
labor, has just been renewed to run for 
another ten years. 

Let's face it-Luxembourg, with a 
population of around 400,000, is never 
going to become a European Hollywood. 
''We won't be in the top rank, but that's 
not our objective," says Mr. Guy Dalei
don, media attache to the Luxembourg 
government. 

He explains that the purpose of the 
tax scheme was to help Luxembourg 
build, from scratch, a film production in
dustry commensurate with its size. 
''What we have achieved is quite impres
sive," he says. ''We started with nothing, 
and now we have the capacity to make 
major European films." 

The biggest one to date is the $30 mil
lion Wing Commander made this year by 
the Carousel Picture Company and 
based on the hugely successful video 
game. Mr. Daleidon also expresses satis
faction at the decision of the highly ac
claimed art-house director Peter Green
away to choose Luxembourg for a 
second movie-S 0 Women-after his 
success with The Pillow Book in 1996. 

"Peter Greenaway's decision reas
sures us that we're developing in the 
right way," he says. 

There's also been something of a 
boom in animated movie production in 
Luxembourg. The Blue Arrow, made by 
Monipoly Production, was the first Euro
pean feature-length animation film to be 
distributed in the United States. The 
company, Studio 352, employs more than 
fifty people. 

For many filmmakers, tax breaks 
have helped offset the higher costs of 
production in Luxembourg brought 
about by the need to import production 
equipment and expertise. 'Thanks to the 
tax certificate scheme it became possible 
for filmmakers to produce in Luxem
bourg in ideal and professional loca
tions," says J ani Thilgtes, managing di
rector of Samsa Film, whose movie Elles 
was shown at last year's Cannes Film 
Festival. 
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As more and more co-productions are 
mounted in Luxembourg, the small 
country's own pool of local filmmaking 
talent will grow and add to its other at
tractions for filmmakers. One of the 
most conspicuous signs that this is hap
pening is the construction in the early 
1990s of Studio Luxembourg-a three
stage production complex in the city 
built by Delux Productions, a wholly
owned subsidiary of CLT, where Were
wolf and the two Greenaway movies were 
made. 

Tax breaks apart, why should film
makers come to Luxembourg? One rea
son is the look of the city, which has 
doubled as London, Paris, Rome, Vienna, 
and Berlin in recent movies. Another is 
the variety of the landscape, with forests, 
hills, and rivers providing a quintessen
tially mid-European backdrop for numer
ous productions. 

Finally, there is a rare consensus on 
the part of government and business that 
film production is something that Lux
embourg should be doing, given the 
country's traditional leadership in broad
casting. Moreover, it doesn't hurt that 
Luxembourg is awash in investment 
banks. 

-Alan Osborn 

VIENNA 

SMALL MOVIE INDUSTRY 
STRUGGLES 
r<>r the first time in decades, Austrian 
r films are winning recognition outside 
the country's borders, but at home, film 
industry executives are complaining 
about the lack of government support. 

Austrian filmmakers experienced a 
banner year in 1997, with a number re
ceiving acclaim at international festivals. 
The big coup was in Cannes where 
Funny Games, directed by Michael 
Haneke, became the first Austrian film to 
be included in the competition in thirty
five years. 

Haneke, whose films explore soci
ety's relationship to violence, has drawn 
a following worldwide, and Funny Games 
has found distributors in such diverse 
countries as the United States, Ar
gentina, and New Zealand. 

Mind you, this is no box office smash 
along the lines of The Full Monty. In
stead, Austrian productions have done 
well at film festivals in cities like New 
York, Los Angeles, Chicago, and 

Toronto. "Festivals are extremely impor
tant in getting close to distributors in the 
States," said Martin Schweighofer, man
aging director of the Austrian Film Com
mission, a government agency designed 
to promote Austrian films abroad. 

"I don't think any of us were really 
conscious of Austrian films fifteen years 
ago," said Piers Handling, director of the 
Toronto Film Festival and a big Haneke 
fan. "My memory of Austrian films is 
pretty spotty until I saw Michael's work." 

The Toronto Film Festival is espe
cially important because "it's really the 
gateway to the US," Schweighofer said. 

Other films that have drawn attention 
in the United States in the past year in
clude The Unfisch, a romantic comedy by 
Robert Dornhelm; The Inheritors, a 
drama by Stefan Ruzowitzky; and Come
dian Harmonists, by Joseph Vilsmaier. 

Part of Seven Years in Tibet, starring 
Brad Pitt, was filmed in Austria, and the 
drama The Taste of Sunshine, starring 
Ralph Fiennes, will be partially shot in 
Vienna. 

Despite these successes, the Austrian 
film industry isn't having an easy time of 
it. Officially, about 25 percent of the 
1,200 Austrians who work in the industry 
are unemployed, but the true rate is 
closer to 75 percent, said director An
dreas Gruber, spokesman for the Feder
ation of Film Trade Associations. Some 
are packing their bags and moving to 
Germany where work is more plentiful. 

While Germany has seen film and 
television productions climb 20 percent 
in recent years, Austria has faced a de
cline. State broadcaster Osterreichischer 
Rundfunk sponsored twenty-five made
for-television movies in 1994. This year, 
only six are planned. 

With a budget of about $800 million, 
0 RF invests approximately 3 percent in 
Austrian productions each year, com
pared to the 10 percent recommended 
by the European Union. 

"Politicians talk about the cultural 
identity of a country," Gruber said. "I 
think the cultural identity is mostly cre
ated by the media. If we don't reflect our 
own reality in our own stories, it's very, 
very dangerous for our identity." 

The government is being urged to set 
aside more funding for films, and grant 
tax breaks for those who invest in the 
industry. 

Austria's film industry was a booming 
business in the 1920s, but Nazis took 
over or destroyed much of the industry. 
Rebuilding didn't start until the 1950s, 



after the allied occupation of Austria. 
While countries such as Germany, 

France, and Italy began granting subsi
dies to filmmakers in the 1950s and 
1960s, the system wasn't introduced into 
Austria until1981. 

The money is needed because the 
Austrian market is so small. Only one or 
two box office hits, like Titanic, draw 
more than one million filmgoers. 

Most pull in audiences of 5,000 to 
10,000. With attendance like that "there's 
no chance to recoup production costs," 
Schweighofer said. 

-Susan Ladika 

STOCKHOLM 

THE BERGMAN LEGACY 

I t's almost impossible to write about the 
Swedish film industry without mention

ing the name lngmar Bergman. Few peo
ple are neutral about the famed Swedish 
director's films. You either love them or 
you hate them, and many are symbolic of 
what non-Swedes see as the brooding 
Scandinavian temperament. 

Bergman, who celebrated his eighti
eth birthday July 14, is still going strong. 
In May, he had reporters racing to his 
first press conference in decades. He an
nounced he was beginning work on 
Trolosa, a feature film scheduled for re
lease in 2000. Although the film will be 
directed by Norwegian actress Liv Ull
mann-since Bergman says he no 
longer has the physical stamina for daily 
filming-he will write the script. And Ull
mann can probably count on some be
hind-the-scenes direction from the 
bearded octogenarian. 

Not surprisingly, the film will focus 
on Bergman's life. Ullmann, however, re
jected the idea of the filmmaker playing 
himself. She doesn't think he's a very 
good actor. 

While Bergman has always made 
films to suit himself, he takes what the 
critics have to say personally, sometimes 
very personally. At the end of the sixties, 
when a critic blasted actors working 
under Bergman's direction, Bergman 
took issue with the man's viewpoint-by 
punching him in the nose. The critic 
sued, but Bergman showed no remorse. 

Born in the university city of Uppsala, 
about an hour north of Stockholm, 
Bergman moved to a wealthy district in 
the capital city in 1920, when his father 
became curate of a church there. His 
boyhood experiences, including a stint at 
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the exclusive Palmgren's School, formed 
the basis for many of his films, including 
Torment. 

In all, Bergman has produced more 
than forty films, not to mention his stage 
directing and writing. In an offbeat way, 
you can compare him to Woody Allen, 
since most of his films draw on intensely 
personal experiences, including his 
rocky relationships with women. 
Bergman has seven children from five 
marriages, as well as a daughter from a 

tus with Americans looking to become 
film extras. If you have the right look, 
and what's considered to be the right ac
cent, you may flash on the screen in the 
role of a genuine American. As for 
Bergman, he plans to go right on being a 
genuine Swede. 

"I've really quit doing things like 
this," he joked during his press confer
ence, "but I'm like old actors who make 
at least fifty farewell performances." 

-Ariane Sains 

lngmar Bergman has announced he will write a screenplay based on his memoirs to be directed by 

his former companion, actress Liv Ullmann. 

five-year relationship with Ullmann. 
One son, Daniel, has followed in his 

father's filmmaking footsteps, managing 
the formidable job of winning indepen
dent respect for his work in spite of his 
last name. 

Although the Swedish film industry is 
small by international standards, it has 
produced other luminaries besides 
Bergman. Actors and actresses such as 
Max von Sydow, Ingrid Bergman, her 
daughter Isabella Rossellini, and Greta 
Garbo are known around the world. And 
then there are what the Swedes call 
Bondbrudar, the ever present women on 
the arm of Agent 007. Three of seven 
have been Swedish: Maude Adams, Iz
abella Scorupco, and Britt Ekland. Oscar
winning cameraman Sven Nyquist has 
often worked with Bergman but also 
with Woody Allen and other top Ameri
can directors. 

Domestically, the Swedish film indus
try has taken on something of a cult sta-

PARIS 

LOSING IN THE TRANSLATION 

French films follow a basic formula: 
husband sleeps with Jeanne because 

Bernadette cheated on him by sleeping 
with Christophe. In the end, they all go 
off to a restaurant. How many times can 
you act in that kind of film?" 

Sophie Marceau, who has spent more 
than half her thirty years in front of the 
camera, found French cinema's preoccu
pation with sex and food so unappetizing 
that she left for Hollywood to star as the 
Princess of Wales in Mel Gibson's Oscar
winning Braveheart (1995). She followed 
that first American role with two more 
romantic parts: the title heroine of Anna 
Karen ina (1996) and in the recent Fire
light, in which she plays a woman who 
sells her body but falls in love with the 
man who pays to have his way with her. 
(One might think that s-e-x featured 
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rather prominently in this film, but no, it 
was 1-o-v-e, to which Marceau does not 
object.) 

While her description of France's 
movie industry is a harsh generalization, 
it is true that a generous subsidy pro
gram allows French filmmakers to in
dulge their personal whims much more 
than if they were strictly dependent on 
box office results. All film projects ap
proved by the powerful Centre National 
de la Cinematographie (CNC) receive fi
nancial support, raised by an 11 percent 
tax on movie tickets. In addition to the 
CNC, at least eighty other national and 
regional bodies hand out money to the 
French film industry. 

Total subsidies have now reached 
more than $170 million a year. 

The movies made with those funds 
are mainly small; of the art house vari
ety; all too often pretentious, dull, or just 
plain terrible; and only occasionally en
tertaining enough to be a success at the 
box office. 

To make sure that French audiences 
sit through as many homegrown produc
tions as possible-at least at home-the 
government has introduced a television 
quota system. Forty percent of films 
shown on television in France must be 
French, 20 percent European, and only 
the remaining 40 percent are allowed to 
be "foreign." In movie theaters, on the 
other hand, where you can choose what 
you want to see, Hollywood releases are 
drawing the biggest crowds, while the 
lines for French films have dwindled 
down to half of what they were ten years 
ago. 

The exceptions prove that rule. A few 
big-scale masterpieces, like Cyrano de 
Bergerac and The Horseman on the Roof, 
both directed by Jean-Paul Rappeneau, 
show that France can make universally 
appealing films on an epic scale. Smaller 
gems like this year's Taxi work wonder
fully well in France but would not fare 
well taken out of their native context. If 
you have not driven in the south of 
France or had an encounter with the 
Marseille police, much of the rollicking 
fun of Taxi will pass you by. 

The occasional attempt has been 
made to transpose comedies that were 
hilarious in France to the other side of 
the Atlantic, but on the whole, they have 
suffered in transit. The funny and touch
ing Trois Hommes et Un Couffin, which 
gave birth to Three Men and a Baby, was 
infinitely the better film of the two; so 
was Mon Pere, ce Heros which was re-
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made for American audiences as My Fa
ther, the Hero. 

At least that translation was carried 
by the considerable charm of Gerard De
pardieu, who had also starred in the 
French original. There are very few films 
made in France that do not star Depar
dieu. A lusty, Bacchanalian bear of a 
man, with a voice like molten honey, he 
has made more than one hundred films 
in the past thirty years, spanning a vast 
range of genres. His massive output 
varies from brilliant (Cyrano de Bergerac, 
1990) to inconsequential (Green Card, 
1990) to disappointing (1492: Conquest 
of Paradise, 1992). 

One of the rare French box office tri
umphs that did not feature Depardieu 
was the time travel comedy Les Visiteurs 
(1992), starring Jean Reno (also in Mis
sion Impossible and Godzilla) and Chris
tian Clavier. Definitely not born yester
day, these visitors are catapulted by a 
magic potion from the twelfth to the 
twentieth century. Their adventures and 
medieval slang had millions rolling in 
the aisles and repeating catch phrases 
like Clavier's delighted "o-kayyy!" Les 
Visiteurs was so tremendous a hit that a 
sequel became inevitable. It was made at 
three times the cost of the original, came 
out early this year, and attracted 8 mil
lion spectators in France-four times the 
number that a European film has to draw 
to be classified as a success. 

With audience figures like that, even 
Hollywood was impressed. The Visitors, 
an American adaptation directed by John 
Hughes and starring the same two ac
tors, is now underway. How a medieval 
chevalier called Godefroy de Montmirail 
and his smelly equerry Jacquouille la 
Fripouille will fare in twentieth century 
America is anyone's guess, but the odds 
are that something may be lost in the 
translation. 

-Ester Laushway 

HELSINKI 

TINY MARKET SHAPES FINNISH 
FILMS 

S ome 200 feature films have been 
made in Finland in the past fifteen 

years-an average of twelve to fifteen 
films a year-a fairly high number con
sidering there are only 5 million Finns. 
Finnish producers have long recognized 
the reduced marketing possibilities for 
films in which the characters speak 

Finnish and have always targeted their 
works to their domestic market. In other 
words, Finnish films are made for Finns. 
Rarely, have Finnish movies attained in
ternational recognition. Moreover, under 
such circumstances, only a few Finnish 
films make a profit. 

With its small market restrictions, 
Finnish film production remains viable 
primarily through government subsidies. 
In the 1950s, the government set up the 
Finnish Film Foundation to develop a 
support system for Finnish filmmaking. 
Although the foundation does not pro
duce films itself, it does decide on financ
ing and administers the funds. Despite 
criticism, the foundation has concen
trated much of its effort on "serious art" 
films, largely ignoring the more popular 
comedies. 

Despite its market's limitations, Fin
land has produced numerous successful 
movie makers. Over the last decade and 
a half, the venerable the Kaurismaki 
brothers, Mika and Aki, served as the na
tion's filmmaking trendsetters and pro
vided the most visible representatives of 
the Finnish film industry. 

Two other names that must be men
tioned in any discussion of Finnish film 
are Pertti 'Spede' Pasanen and Ake Lind
man. At seventy years old, Lindman re
mains active in the film business. He is 
currently directing a multimillion dollar 
production about the Lapland gold rush 
of the 1800s. Pasanen, on the other hand, 
has produced and starred in a series of 
successful comedies. His movies have 
the distinction of being among the small 
minority of Finnish films that actually 
make a profit. Pasanen seems to have an 
infallible knack for ferreting out Finnish 
foibles and turning them into comic ma
terial. Although the "serious art" crowd 
will likely never take this sixty-year-old, 
former radio entertainer very seriously, 
the taxman is a different matter. 

-Thomas Romantschuk 

THE HAGUE 

OSCARS SPARK DUTCH 
FILMMAKING 

Considering its relatively small film in
dustry, the Netherlands has gained 

considerable notoriety recently, winning 
two Oscars for Best Foreign Film in 
three years' time. This year, Karakter 
(Character) directed by Mike van Diem, 
got Hollywood's highest award, and in 



1995, Antonia's Line, made by Marleen 
Gorris, won the prestigious prize. ''The 
second Academy Award in such a short 
period of time proves that there is plenty 
of talent and expertise in the Dutch film 
industry," R Rienstra, the director of the 
national Dutch Film Fund said. However, 
he added, "we need a better infrastruc
ture and more money." 

Although the Dutch film industry is 
currently experiencing something of a 
revival, it suffers from a lack of funding, 
the limits of a relatively small language 
market. Already small, the Dutch market 
share of the European film industry is 
shrinking. 

Producers, directors, and actors have 
appealed to the government for help 
over the years, however, the recent suc
cesses of Antonia's Line and Karakter 
have had the most effect in helping to 
improve the official attitude toward 
Dutch filmmaking. The government re
cently proposed new tax breaks for in
vestments in film productions and has 
created a $7.5 million fund to be used to 
attract more private capital to the indus
try. Furthermore, before the Academy 
Awards, government money was used to 
promote Karakter in the United States. 

Marleen Gorris, whose reputation is 
that of a "feminist filmmaker," had 
gained notoriety for her first three films. 
When Antonia's Line was released, it was 
not a success in the Netherlands. Some 
Dutch critics even described it as a "dis
aster." American critics, however, were 
much more positive in their assessments 
of the film, which deals with the life of a 
strong, enterprising woman and her de
scendants. The New York Times wrote 
that it was an example of "magical 
feminism." 

Karakter, on the other hand, was 
Mike van Dien's first feature film. Based 
on the novel of the same name written in 
1938 by Ferdinand Bordewijk, it portrays 
a father who attempts to build his son's 
character through harsh treatment. 
Karakter won the Golden Calf for the 
best film at the annual Netherlands Film 
Festival, yet only at the last minute and 
after some internal squabbling, did 
Dutch film industry officials agree to 
send Karakter as the Dutch entry to 
compete for an Oscar nomination. 

A small clutch of Dutch actors and ac
tresses have found success in the US, in
cluding Jeroen Krabbe, Thorn Hoffman, 
Monique van der Ven, Renee Soutendijk, 
and Famke Janssen. Of the Dutch direc
tors, only Paul Verhoeven has managed 
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to make a career in Hollywood. 
On the home front, a cadre of rising 

young filmmakers operating on small 
budgets have made some locally suc
cessful films, including Zusje (Sister) by 
Robert Jan Westdijk, Blind Date byTheo 
van Gogh, De jurk (The dress) by Alex 
van Warmerdam, and Tot ziens (Good
bye) by Heddy Honigmann. 

-Roel Janssen 

BERLIN 

THE NEW GERMAN CINEMA 

The cinema is booming again in Ger
many. Ticket sales in 1997 soared by 

11.7 percent to $840 million, and analysts 
are predicting robust growth to continue. 
Certainly one factor contributing to the 
profits has been the arrival of modern 
multiplex cinemas, which have sprung 
up all over Germany. These glamorous 
new venues have become magnets for 
German cinemagoers. According to re
cent figures published by the film distri
bution network, theater companies in
vested $448 million in new screens 
during 1997, and the investment is con
tinuing. ''The number of new multiplexes 
is on the rise," says Johannes 
Klingsporn, an official at the film distri
bution network. He says that for the Ger
man market to equal the ratio of movie 
screens per capita to the ratio in France, 
Germany must add about 700 screens. 
To match the US ratio, Germany needs 
some 2,700. 

Experts predict that by year's end 
Germans will have visited movie theaters 
a record number 160 million times, sur
passing 1997's 143 million. Furthermore, 
the European market in general has be
come attractive to Hollywood because 
ticket prices are higher than in the US 
and marketing costs are lower. 

One would assume, then, that it was 
not only the financial incentives offered 
by the state of Brandenburg for Sony 
Pictures Entertainment to invest in the 
Babelsberg studios outside Berlin. Ba
belsberg is one of the oldest studios in 
Germany and was where classic films of 
the 1920s were shot, including Fritz 
Lange's Metropolis and Josef von Stern
berg's Blue Angel, starring Marlene 
Dietrich. Under communism, Babels
berg was the home of East Germany's 
state-owned Defa studios. The studios 
were privatized in 1992 and sold to Com
pagnie Generale des Eaux, the French 
utility group, for $100 million. Volker 

Schlondorff, the German director who 
won an Oscar for his film The Tin Drum, 
was brought in as the studio's creative 
director. 

The facilities have proved so far more 
of a hit with television producers than 
filmmakers, but this may change. Sony 
Pictures Entertainment has begun its 
own projects cautiously, following the ex
ample competitors Warner Brothers and 
Buena Vista, the Disney film subsidiary, 
which have already co-produced some 
German hits, including Til Schweiger's 
Knockin' on Heaven's Door. Seen by 2.5 
million people, it was the most success
ful German film in 1997. (Hollywood's 
Titanic is the smash-hit in Germany this 
year.) 

The success of local films has also 
contributed to the revival of the movie 
culture in Germany. Apart from Knockin' 
on Heaven's Door, Comedian Harmonists, 
Campus, and Beyond Silence were hits 
last year. The Suddeutsche Zeitung wrote, 
''The German film industry is booming 
with 18 percent market share in 1997, 
but beyond Germany's frontiers, the Ger
man film industry is still considered 
dead. What German audiences like can
not be sold abroad. If this does happen, 
nobody takes any notice of it. At the big 
festivals in Cannes or Venice, German 
films have not played a role for a long 
time. Caroline Link's film Beyond Silence, 
which received an Academy Award nom
ination for the best foreign language 
film, is a silver lining on the horizon." 
The $1.7 million production about a deaf 
mute attracted 2 million cinemagoers in 
Germany. 

Germany's postwar directors have 
picked up where Lang and von Stern
berg left off. Perhaps the most famous is 
Rainer Werner Fassbinder, who made in
novative and courageous films during 
the 1970s. In only thirteen years, Fass
binder, who died in 1982, produced forty
one television programs and films, in
cluding The Yearning of Veronika Voss, 
for which he received the Golden Bear at 
the 1982 Berlin Film Festival. 

Picking up the Fassbinder's mantle is 
Wim W enders, whose films, including 
Paris, Texas and Heaven over Berlin, 
have found reasonable success in Ameri
can theaters and garnered awards at the 
Cannes Film Festival. However, the best 
known German filmmaker-at least 
among American moviegoers-is Wolf
gang Petersen, who won an Academy 
Award for best foreign language film for 
Das Boot in 1982 and directed last sum-

September 1998 43 



mer's blockbuster Air Force One starring 
Harrison Ford. 

-Wanda Menke-Gliickert 

ROME 

ITALY'S CRAZIEST COMEDIAN 

Imagine this scenario: Dan Rather is an
choring the news. A young Jerry Lewis 

enters the studio for a live interview and 
starts making crazy faces, then hugs and 
kisses the petrified journalist and jumps 
on his desk. He cajoles the now laughing 
Rather to stand on the desk with him 
and then scampers away, leaving the 
very important anchorman in an awk
ward situation on live television. 

Impossible? Not in Italy. Especially if 
the actor is Roberto Benigni, who pulled 
such a stunt last year on the anchorman 
of RAJ Channell News-Italy's presti
gious news program. Hugging and kiss
ing VIPs has long been Benigni's trade
mark. He started with the late Enrico 
Berlinguer, secretary general of the Ital
ian Communist Party, a stiff organization 
that considered itself a very serious polit
ical organization. However, the image of 
the small Benigni lifting a-for once
laughing Berlinguer made headlines. So 
far, the short, jittery, and always exuber
ant actor has controlled himself on one 
occasion: meeting the president of the 
Italian Republic, Oscar Scalfaro. He ex
plained his restraint, saying it was only 
because he didn't want the press to think 
he was "ready to grab an Oscar." 

Legions of Italians love him and are 
fascinated by his irreverent Tuscan 
humor, while others find him "too 
much." Enthusiastic critics have dubbed 
him "the Italian Woody Allen" and a 
cross between Charlie Chaplin, Buster 
Keaton, and the French pantomime 
Jacques Tati. Others have compared his 
movies to classic Danny Kaye or Jerry 
Lewis vehicles. His detractors have writ
ten him off as little more than an abra
sive moron. In truth, he is probably both. 
For Italian moviegoers, however, he is 
worth paying to watch. His films are 
often uneven but offer some very amus
ing bits of well-rehearsed slapstick. 

Now he is ready to cross the Atlantic. 
His last movie, Life Is Beautiful, which 
also starred his wife, the actress Nico
letta Braschi, will be distributed by Mira
max-which is hoping for the next Il 
Postino-for an estimated $7 million. At 
Cannes, it won the Grand Jury Prize. 

However, Life Is Beautiful marks a de-
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parture from his previous movies. It's the 
story of an Italian Jewish waiter-turned
salesman who hardly knows he is Jewish 
until the fascist racial laws brutally tell 
him so. He is sent to a Nazi camp with 
his much-adored five-year-old son. There 
he hatches a desperate plan. The only 
way to save his son's innocence is to 
make him think life in the camp is only a 
game, with points and rewards to collect 
for every avoided German soldier or 
every time one's able not to be sent be
hind the door. 

Although Benigni is not Jewish, the 
Italian Jewish community named him an 
"honorary Jew." He flew to Jerusalem, 
where Life Is Beautiful had an overseas 
preview, and received a standing ovation. 
Now he faces the American box office. 
Will Il Postino ring twice? 

-Niccolo d'Aquino 

LISBON 

WHITHER THE OLD SCHOOL 
FILMMAKER? 

With Portugal's almost exclusively 
state-funded movie industry pro

ducing a handful of films each year, the 
name of Manoel de Oliveira has domi
nated the scene for decades. 

Now in his nineties, this director has 
long been feted in France, the country to 
which Portugal traditionally has looked 
for a cultural lead. At home, he is 
granted wary respect by critics and re
warded largely with indifference on the 
part of audiences now weaned on big
budget Hollywood movies rather than 
French art films. 

De Oliveira's 1997 film The Party, 
which minutely examines the balance of 
forces between a woman, her husband, 
and the older man who seduces her, won 
awards at Cannes. But it bored many 
Portuguese cinemagoers with its slow
moving scenes and stiff dialogue. 

Such contradictory reactions have 
been typical since de Oliveira's career 
began in 1931 with Douro, Faina Fluvial, 
a non-fiction film that provoked violent 
reactions in Portugal and praise abroad. 

Born into a family of industrialists in 
1908, de Oliveira was always keen on cin
ema but made his name in athletics and 
car racing. He took up acting in the late 
1920s, making his debut as a director 
shortly afterward. 

It was in the 1960s that de Oliveira es
tablished himself abroad, with the land-

mark Acto da Primavera winning top 
prize in Siena and going on to acclaim in 
Paris. He cemented his reputation in the 
following decade with films such as Amor 
e Perdicao winning prizes the world over. 

How can a director be the object of so 
much critical praise while being viewed 
with suspicion by much of his audience, 
even in his own country? In fact, it's a 
fairly logical consequence of de Oliveira's 
style. In the words of a leading critic, de 
Oliveira is bad at directing actors, uses 
scripts that are almost impossible to de
liver, and litters his films with elements 
drawn from theater. But, the critic contin
ues, this is no accident. De Oliveira's 
work raises questions ignored by many, 
such as what constitutes a "difficult" text 
and what are the essential differences be
tween cinema and theater? Over the 
decades, he has created a new system of 
fiction in film, where events are predeter
mined but not predictable. His 1980 film 
Francisca is the best example of this. 

The question remains: Does this sys
tem open up paths for other filmmakers 
to go down or is it a dead end? 

-Alison Roberts 

ATHENS 

NEW GREEK CINEMA EMERGES 

Greece's cash-strapped film industry 
manages to produce fewer than 

thirty feature films a year. But that has 
not prevented the emergence of at least 
one world-class director in recent years, 
Theodoros Angelopoulos, and a clutch of 
young hopefuls. 

The Center for Greek Cinema, fi
nanced by the culture ministry, provides 
grants for filmmakers, but there are few 
private sources of financing for the in
dustry-partly because Greek films are 
not usually box office hits. The amount 
of funding available, however, is likely to 
increase as the Culture Ministry reallo
cates its share of the take from a hugely 
profitable state lottery. 

Greek enthusiasm for movies has sur
vived the arrival of satellite television 
and the dozens of private television chan
nels that show old American films. Multi
screen cineplexes are springing up in 
cities, and cinema clubs flourish in the 
provinces and islands. In summer at 
open-air cinemas, which have come back 
into fashion in recent years, Greek film 
buffs catch up with movies they missed 
during the winter. 

To encourage the local film industry, 



the government offers tax breaks to cine
mas that screen Greek productions as 
the main feature on a regular basis. This 
policy ensures that Greek films are 
widely distributed, whether or not they 
pull in an audience. But only a handful 
of Greek films are universally popular. 
Word of mouth is what makes for suc
cess; many filmgoers say that critics are 
too lenient about the shortcomings of 
local productions. 

One critic says, "Greek films do well 
on the festival circuits abroad and often 
win awards. But only a few attract big au
diences. Part of the problem is that direc
tors who get the grants feel obliged to 
produce a serious work of art rather than 
a commercial film." 

This year Angelopoulos notched up his 
second Golden Palm award at the Cannes 
Film Festival for Eternity and a Day, a film 
about a dying man's recollections, which 
are inspired by a chance meeting with a 
young Albanian immigrant 

Angelopoulos is Greece's most suc
cessful director, but he is more popular 
abroad than at home. Greek filmgoers 
respect Angelopoulos but say his slow 
camera work, abstract themes, and lim
ited use of dialogue make it difficult for 
his films to capture a mass audience. 

Many Greeks claim Costa Gavras, the 
Greek born director who is based in 
Paris, as their own. Although Gavras left 
for France as a student and has never 
made a film in Greece, Z, a political 
thriller which was his first big hit, was 
based on a novel by Vassilis Vassilikos. 
The film's underlying theme of protest 
against the colonels' dictatorship then in 
power has made it a Greek classic, al
though it was shot in North Africa with 
French actors. 

By contrast, Sotiris Goritsas, a 
younger director, set a precedent by re
leasing a popular comedy last winner, 
Balkanizator, which focuses on contem
porary life. Two partners in a bar in north
em Greece set out to drive through the 
Balkans to Switzerland, hoping to make a 
fast buck by arbitraging exchange rate 
differences. Their adventures in Bulgaria 
and Austria reflect the wider experiences 
of Greeks, often emigrants, who travel to 
and from northern Europe. 

An earlier Goritsas film, From the 
Snows, also picks up a contemporary 
topic. It follows the trail of two illegal Al
banian immigrants across Greece and 
takes an unusually critical look at Greek 
society by showing it from the newcom
ers' viewpoint. 
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"Goritsas based both films on short 
stories," another critic says. "Contempo
rary Greek writers are a bit ahead of 
filmmakers because they've already 
started to address contemporary social 
issues, with a lighter touch. I think we 
can look forward to more films that take 
up the same themes and could put Greek 
cinema really in touch. 

-Kerin Hope 

COPENHAGEN 

SMALL IS BEAUTIFUL 

Hollywood would call it a cottage in
dustry. But Denmark can claim to be 

the third-most important filmmaking 
country in the EU, after the United King
dom and France in terms of international 
market penetration. 

At the International Film Festival in 
Cannes earlier this year two out of the 
twenty-two films selected for the final 
competition were Danish. As Denmark 
produces between ten and twenty films a 
year, and more than a thousand films 
were submitted to the festival, this is no 
little feat. Small is beautiful. 

The present success is based largely 
on one very talented director, Lars von 
Trier, and his production company, Zen
tropa. But a twenty-nine-year-old direc
tor, Thomas Vinterberg, won a shared a 
Golden Palm award in Cannes for his 
second film, The Party, and Danish films 
are attracting a lot of publicity especially 
in Scandinavia this fall. 

Last year Lars von Trier made inter
national headlines with Breaking the 
Waves. This year's entry at the Interna
tional Film Festival, The Idiots, is a com
pletely different type of film, depicting 
the attempt of a group of mentally de
ranged to live normal lives. 

The plot itself has aroused a few com
ments, except for a group sex scene that 
is explicitly pornographic. Such material 
would normally be censored in Norway, 
though nowhere else in Scandinavia. 
However, for the first time, the Norwe
gian censors allowed such scenes in a 
publicly shown film, citing the artistic 
value of its contribution to the movie. 

Norwegian politicians, including a 
government minister, cried out against 
the decision of the censors, and the en
suing controversy has obviously assured 
invaluable publicity for the film, which 
has yet to make money. 

Since Denmark is a high-cost country 
with a domestic market of only 5 million 

people, no filmmaker can hope to finance 
and produce a project on market terms. 
That is why the Danish government has 
subsidized the industry for many years. 
The Danish Film Institute has paid as 
much as 90 percent of the costs of many 
Danish films. In recent years, however, 
the percentage has dropped to 30-40 
percent, reflecting the desire to support 
a larger number of productions and per
haps also to eliminate some of the films 
that have no public appeal at all. The 
amount of tax money available is small, 
about $15 million total, and the future of 
the Danish film industry will financially 
be shaped by co-production with Danish 
television. 

Predictably, this has provoked 
protests from film producers who fear 
the verdict of the box office-many with 
good reason. Sixteen new Danish films 
were screened on the home market in 
1997. One, Barbara, based on a classic 
Danish novel, sold a whopping 420,000 
tickets, but five sold less than 5,000. 

Interestingly, for a few years before 
the First World War, Denmark was Eu
rope's largest producer and exporter of 
full-length silent movies. In the 1920s 
Carl Th. Dreyer became one of Europe's 
first internationally acclaimed film direc
tors. His film jeanne d'Arc is still re
garded as a classic by many film lovers. 
However, the economics of the business 
have changed, and a film in any Euro
pean language except English or Spanish 
has no mass market anywhere. 

-Lei/ Beck Fallesen 
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Fl LM 

Film Festivals Celebrate Celluloid 

From Moscow to San Sebastian, 
from Thessaloniki to Helsinki, 

some sort of film festival is taking place 
somewhere in Europe on almost any 
day of the year. For actors, directors, 
producers, and distributors in search of 
limelight and lucre, three of those festi
vals exert a particularly strong attrac
tion. Berlin in February, Cannes in 
May, and Venice in September are 
marked in red on everyone's calendar. 
As the top trio of the festival circuit in 
Europe, they offer impressive gold 
awards for the mantelpiece and maxi
mum press exposure for the ego, as 
well as the chance for practically non
stop partying, schmoozing, and deal 
making. 

They are massive media love-ins. 
Cannes, for example, the most highly 
hyped of the three, attracts more journal
ists than any other event except the 
Olympics. They are also giant trade fairs. 
Cannes, again, as the most crassly com
mercial, has spawned a market that al
most eclipses the festival, where $200 mil
lion of films are bought and sold. The big 
three festivals are not, however, passports 
to box office success. Unlike the Oscars, 
which give a gratifying boost to ticket 
sales, films that win a Golden Lion in 
Venice, a Golden Palm at Cannes, or a 
Golden Bear at Berlin rarely cause a 
stampede to the movie theater. In gen
eral, movies that win awards in Europe 
earn more prestige than profit. 

First on the calendar is Berlin. The 
February Berlinale has existed since 1951 
when it was founded from an American 
initiative as a postwar "showcase" for the 
free world. It has always mirrored politi
cal circumstances more clearly than most 
other festivals. In 1970, a film about Viet
nam caused a public outcry; in 197 4, the 
first Soviet film was screened; and in 
1975, the GDR (East Germany) was rep
resented for the first time. 

Since reunification, the Berlin Film 
Festival is playing a stronger role than 
ever as a cultural and political meeting 
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point and mediator between East and 
West. Besides the short and feature
length films in competition, it organizes 
various sections like the Children's Film 
Festival, the International Forum of New 

Cinema, and special events such as this 
year's "Shooting Stars," which presented 
sixteen up-and-coming young actors and 
actresses from eleven European countries. 

In May comes Cannes, the mother of 
all media junkets, which remains a unique 
brew of glamour and trash, movie magic 
and money, which has caused a sensation 
every year since it premiered in 1946. Its 
director for the past twenty years, Gilles 
Jacob, regularly praises the high quality 
of films selected; critics regularly bemoan 
the lack of decent European entries; and 
American films, not in competition, regu
larly draw the biggest crowds. 

The 1998 jury, headed by director 
Martin Scorcese, sat through some thirty 
feature films and fifteen shorts before 
unanimously choosing the Greek film 
Eternity and a Day as the Golden Palm 
winner. Two French actresses, Elodie 
Bouchez and Natacha Regnier, shared 
the best actress prize, and Scottish actor 
Peter Mullan was selected as best actor. 

Of the three main festivals, the 
September Mostra Internazionale d'Arte 
Cinematogra:fica in Venice is the most 
venerable. It began in the 1930s, as an 
outgrowth of the Bienniale art fair. Its film 
award was first known as the Mussolini 
Cup, then changed to the less political 
Grand Prize, and in 1952 was rebaptized 
the Golden Lion of Saint Mark, after the 
city's patron saint. It features two competi-

tion sections-one for international fea
ture-length films, one for shorts-and sev
eral non-competition categories, including 
a "Nights and Stars" section of films 
(mostly American) with spectacular spe

cial effects, and an "Italian Merid
ian" selection of previously unre
leased Italian films. Venice excludes 
all films from competition that have 
been screened at any other interna
tional film festival. 

This year, the Venice Mostra is 
being held from September 3-13. 
The nineteen films that are in the 
running for the 1998 Golden Lion 
include entries from Romania, Ar
gentina, and Yugoslavian as well as 
several productions from Italy and 
France. 

A new film festival has been ten
tatively scheduled for next spring. Called 
the Continental, it will be a road show of 
seven films from seven European coun
tries, traveling to twelve cities across the 
United States. 

-Ester Laushway 

1998 EU Film Showcase 

Film buffs in Washington are eagerly 
awaiting this year's line-up for the Eu

ropean Union Film Showcase. Around two 
dozen films representing the fifteen EU 
member nations will be selected from the 
major European film festivals, including 
Cannes, Edinburgh, Berlin, and Venice. 
The films will be shown at the Kennedy 
Center's American Film Institute (AFD 
October 30--November 15, 1998. 

AFI and the European Commission 
presented the first European Film Festi
val in January 1981 when fourteen films 
were shown in the Kennedy Center's AFI 
theater. In previous years, the festival 
has also traveled to Los Angeles, 
Chicago, and Minneapolis. Ray Barry, di
rector of AFI, said the showcase "is very 
popular. .. and gives moviegoers the op
portunity to catch some of the more ob
scure European movies that are rarely 
screened in the United States." For more 
information on screenings and tickets, 
contact AFI at (202) 785-4600. 

-Susan J Burdin 
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M o v i e 

Right from the start, European Jews have helped to create the myth 
and magic that is Hollywood. Louis B. Mayer (born Eliezer Mayer in 

1885 in Russia} reigned for twenty-five years as absolute monarch over 
Metro-Goldwyn-Mayer studios, which he co-founded in 1924 with Sam 
Goldwyn (born Schmuel Goldfisch in 1885 in Russia}. 

Mayer, known as "Czar of the rushes," ruled MGM as a big family, 
doling out punishments and rewards like a tyrannical father. At the 
height of his career, he was the highest paid executive in the United 
States, with an annual salary (plus bonuses} of more than $1.25 million. 
He was one of the creators of the Academy of Motion Picture Arts and 
Sciences, formed in 1927. Mayer died of complications from leukemia 
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M o g u L s 
in 1957. His big film successes included Ben Hur (19261, Grand Hotel 
(19321, Dinner at Eight (19331, and The Wizard of Oz (1939}. 

While the early founders of Hollywood came from Europe, today's 
California-based filmmakers are looking to the Old World for new op
portunities. The European demand for American films continues to 
grow at a record pace, and government incentives for filmmakers 
make many European locations very attractive possibilities. Steven 
Spielberg is among those American directors who have "discovered" 
Europe. His Oscar-winning Schindler's List was shot in several Euro
pean locations and much of his recently released Saving Private Ryan 
was filmed in Ireland. 



"I discovered a country which is 
entirely future-oriented and became 
convinced that Luxembourg will play 
a distinctive role in the setting up of 
the world's information society. I also 
found a nation state whose size is 
most compatible with Cyberspace, 
at once local and global."-

Professor Nicholas Negroponte, 
Director of the Media Lab of the 

If you don't know where Luxembourg is, 
this is one place you'll find us. 

Of the twenty nations in the world operating in 
space, we are one of them. Which might explain why our 
broadcasting and satellite communications are some of 
the most advanced in the world. 

CL T-UFA , Europe 's largest commercial 
broadcaster, and SES/ASTRA, Europe's leading private 
satellite operator for delivery of direct-to-home television, 
have made space our own successful frontier. 

We have pushed the boundaries of business, 
and we can be a fertile ground for your own growth, 
especially if you are engaged in the emerging 

technologies of satellite communications, multimedia 
and on-line services. Whatever your business needs, we 
will help you succeed. 

When you consider our central location , our 
multilingual workforce that is among the best educated 
in Europe, and our uniquely responsive, pro-business 
environment, it's no wonder that so many international 
companies come to Luxembourg. 

Luxembourg. You'll find us between Belgium, 
Germany and France. 

Among other places. 

New York Washington San Francisco 
Tel : (212) 888-6664 
Fax: (212) 888-6116 

Consulate of Luxembourg 
17 Beekman Place 

New York, NY 10022 

Tel : (202) 265-4171 
Fax: (202) 328-8270 

Luxembourg Embassy 
2200 Massachusetts Ave ., N.W. 

Washington, D.C. 20008 

LUXEMBOURG 
The future of your business. 

Tel : (415) 788-0816 
Fax: (415) 788-0985 

Consulate of Luxembourg 
1 Sansome Street 

San Francisco, CA 94104 

This material is p repared by Luxcore, Ltd., 5 East 67th Street, New York, N.Y. 10021, w hich is registered with the Department of Justice. 
Washington. D. C. under the Foreign Agents Registration Act as an agent of the Luxembourg Board of Economic Development, 1 7 Beekman Place, New 
York, N.Y. 10022. This material is fi led with the Department of Justice where the required registration statement is available for public inspection. 
Registration does not indicate approval of the contents of the material by the United States Government. 



See who's discovered 
Europe's top 

call center location. 

When it comes to European call centers, more companies are choosing Ireland. The 
reasons are clear: advanced telecommunications and skilled, multilingual labor at some of the 
lowest costs in Europe. Plus tax breaks and government incentives that just cannot be found 
elsewhere. 

By serving all of these companies, Telecom Ireland has built an impres- TELECOM 
sive track record in European call centers. Experience that guarantees fast, 1 R ELAN 0 
hassle-free set up, ongoing expert support, and the ability to meet the unique 
requirements of each call center. Benefits that will help you succeed and stay 
ahead in Europe. So next time you're looking at Europe, call the experts at 
Telecom Ireland first. 

l!illtf'lli 241 ij:I:!:ij jiJ ;t•] Q II 
Telecom Ireland (U.S.) Ltd. , 1010 Washington Blvd., Stamford, CT 06901 -2202 

Tel: (203) 363-7171 F'ax: (203) 363-7176 
http:/ /www.1'elecomlreland.com The Smart Approach to Europe 


