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=% You get a lot whenwyou fly D
T SAS EuroClass to Scandinavia.

But never a middile seat.

gg That's because our spacious 2x2x2 seating guaran-
amsa» tces you a window or aisle seat.Which is just one of
the comforting reasons so many business travelers choose
EuroClass. At the airport, EuroClass welcomes you with a
separate check-in. And a Business Class lounge to relax in.

When you arrive in Scandinavia you can even check in to
your handpicked SAS Business Hotel right at the airport. When
you check out, we'll even check your luggage and give
you a boarding 'il pass, right at the hotel. Meanwhile, every
SAS transatlantic mile has earned you OnePass®™ or Mileage
PLUS® mileage credits.

EuroClass makes business travel easier. Whether you
leave from New York, Chicago, Los Angeles or Seattle. It's
just one example of how we're turning our airline, hotel
and catering businesses into a total travel service to serve
you better in this exciting new decade.

To find out about EuroClass, nonstops to Scandinavia
and easy connections to Europe through Copenhagen, =

call your travel agent,

corporate travel department
| or SAS at 1-800-221-2350.
" And you'll start feeling

comfortable right away.
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Letter From the Editor

1992 is the year of Spain. Americans, Europeans, and tourists
from around the world will be rediscovering the new Spain this
year.

Spain is hosting the Summer Olympics in Barcelona, the Uni-
versal Expo in Seville, and Madrid is the European Cultural Capi-
tal for 1992.

Our special issue focuses on the preparations in Barcelona with
an interview with Pasqual Maragall, the city’s mayor
and the president of the Barcelona Olympic organizing
committee, COOB ’92. Reginald Dale, in his “Big-Time
in Barcelona,” tells you what Olympic visitors can ex-
pect this summer.

Moving onto Madrid, EUROPE points out the vari-
ous cultural exhibits that will be on display for the pub-
lic as Spain’s capital reigns as Europe’s Cultural Capital.

Taking the new high-speed train to Seville, we pro-
file Expo 92 World’s Fair with a look at the European
Community pavilion, surrounded by the twelve Euro-
pean country pavilions along the Avenue of Europe.

In addition to our detailed look at Expo ’92,
EUROPE tells our readers what is happening in Seville
with pointers on where to eat, where to stay, and what to do in the
Andalusian capital when you are not at Expo.

This is the year to travel to Europe. It can be cheaper to fly from
Washington, D.C. to Paris than it is to fly from Washington, D.C.
to Tulsa, Oklahoma. Peter S. Greenberg looks at the many bar-
gains awaiting our readers traveling to Europe this summer. Also,
Europe’s contributing editors in the twelve E.C. capitals let us in
on their favorite vacation spots in their particular country.

In our newly expanded business section we look at the recent
fight over Perrier between Nestlé and Fiat. And we present an in-
terview with Donald Keough, the president of Coca-Cola, which is
the number one softdrink across Europe. Keough talks about
Coke’s marketing strategies in Europe.

Next month EUROPE previews the upcoming Earth Summit in
Rio de Janerio and looks at the United Kingdom’s economic and
political future after John Major’s victory at the polls.
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What They Said

“History and human nature
tell us that it will be easy for
the Americans and Japanese
to convince themselves that

they can win without
changing. And that is why
future historians are likely to
record that the 21st century
belongs to the House of
Europe.”
—Lester Thurow, dean of MIT’s
Sloan School of Management.

“All over the world
governments facing elections
in recessions have tended to
lose power. We have bucked

that trend in a most
spectacular fashion.”
—John Major, shortly after his
i conservatives defeated the Labor
i party in a close April 9th election.

“] feel happy in front of a
bull. | feel like Napoleon.”
—Angela Hernandez, a female
: Spanish bullfighter quoted in
¢ Sports Illustrated about making a
. comeback at the age of 42 after

having been gored in 1989.

production.

source: Panorama of E.C. Industries 1991-92
1,585,080,000

Italy

&

EUROPE

“I'm delighted to be here to
help.”

—Ralph Johnson, Deputy
Assistant Secretary of State, upon
arriving in the Bosnian capital,
Sarajevo, carrying emergency
relief supplies.

“The U.S. was the automotive

1,508,467,800

France

battleground of the 1980s.
Europe will be that
battleground in the 1990s.”
—Robert Eaton, former head of
GM'’s European operations and
current Chrysler CEO-designate
quoted in Fortune.

“If we don’t do this we risk
being an isolated cliff nation
out in the ocean who nobody

cares about.”

—XKarl Steinar Gudnason,
member of Icelandic Parliament,
stressing the need for Iceland to
apply for E.C. membership.

“The economic effort
undertaken by COOB ’92 to
offer for the first time in the
history of the Olympic Games
free bed and board to
sportspeople in the Olympic

The E.C. ranks as the world’s largest wine pro-
ducer, accounting for 60-70 percent of total world

Top Wine Producers (in gallons)

892,928,400
348,717,600
198,135,000

Spain
Germany
Portugal

Village...cannot be turned
into a chance for a free
holiday for anyone.”

- —Josep Miguel Abad, COOB chief

executive, complaining that far
more athletes than expected have
registered for the games.

“We cannot change the past.

But we can learn its lessons
and thus assure a better
future for ourselves and

humanity.”

—Chaim Herzog, Israeli
president, on the 500th
anniversary of the expulsion of
Jews from Spain.

¢ “If this democratic revolution

is defeated, it could plunge
us into a world more
dangerous in some respects
than the dark years of the
cold war.”

—George Bush, on the importance

of supporting the Commonwealth
of Independent States.

“We wanted to talk about
love but the voters were not
ready.”

—Riccardo Schicci, manager of
the Italian porn queen,

Cicciolina, explaining the reason

for her weak perfomance in the

© parliamentary elections in Rome.

Passports For Pets

If you just can’t bear to

. leave home without taking

- Fluffy or Spot along, put your
: mind at ease—European

- Community cats and dogs

: could soon get passports to

- travel within the 12 E.C.

© nations.

Under legislation being

. drafted by the European

: Commission, the U.K. would
. have to scrap its strict anti-

: rabies quarantine laws for

. pets. E.C. veterinary experts

say the disease is no longer a

: serious threat and vaccines
: are available.

Under the proposal, trav-

. elers would be able to take

. their pets abroad with them
. providing the animals had a
: “passport” to certify they

. were healthy and vaccinated
© against rabies.

—compiled by Martha Cronin,

Dominique DeSantis, and Julia
: Nasser.

The E.C. is also the largest wine consumer, ac-
counting for 54 percent of world consumption.

Top E.C. Wine Consumers (in gallons)
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TO BUILD

THE EUROPEAN
COMMUNITY

Europe - a continent on the move.

The European Community's history has been character-
ised by the move towards economic, social and political uni-
fication and expansion in both membership and influence.

Estoblishing a single European market requires the
balancing out of economic differences between regions and
countries, and the development of trans-European networks
in transportation, telecommunications and energy to strengthen

integration and relations with neighbouring countries.

The 1990's are witnessing a sea<hange in the Conti-
nent's perspectives as the European Community and the
seven EFTA countries!!l create an enlarged European Econ-
omic Area, and support the new democracies moving
towards market economies in Central and Eastern Europe.

The European Investment Bank, the EC's financing
institution, uses its excellent ("AAA") credit rating to borrow
funds on capital markets for financing investment projects

that promote European integration.

In 1991, the EIB reaffirmed its leading position amongst
the world's major financing institutions, borrowing 13.7 billion
ECUs(? (US$ 16.7 billion) and making longterm loans for a
total of 15.3 billion ECUs (US$ 18.7 billion) for capital invest
ment located mostly in the European Community.

The EIB borrows and lends in many currencies - in 1991, 18% of
borrowings was in ECUs and over 16% in US$. It keeps its accounts in ECUs.

(1) EFTA: European Free Trade Association.  (2) 1 ECU = US$ 1.22 on 20/03/92

EUROPEAN INVESTMENT BANK

100 Bvd. Konrad Adenaver, L-2950 Luxembourg
Tel.: (00352) 4379-1, Telex: 3530 bnkeu lu, Fax: (00352) 437704
Offices in Athens, Brussels, Lisbon, London, Madrid, and Rome.




HOT TIPS

Now’s the

Time to Go

By Peter S. Greenberg
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hinking of going to Europe soon? First, the good news. Thanks in part to a

weakening economy and the residual effects of last year’s Gulf War, virtu-

ally every airline that flies across the North Atlantic is discounting fares.

Seasonal bargains—especially during winter months—are nothing new.

But this year’s discounts are substantial, and have extended way beyond the traditional

March 31 cutoff.

In some cases, a number of airlines will maintain some of their winter discounts

throughout the summer.

In an effort to stimulate already weak traffic, airlines have made airfares more than

just attractive—they're offers that are hard to refuse, especially to Europe.

In fact, it’s now cheaper to fly from many cities in the U.S. to London and Rome than

it is to fly between many U.S. cities.

ON SUMMER TRAVEL

From New York and Boston, many
round-trip fares to London have been as
low as $298. (Approximately $100 more
than the roundrip cost of the Delta Shuttle
between Washington and New York.)
And, earlier this year, at least one air-
ground package, originating in either New
York, Newark, or Boston, offers round-trip
airfare on Virgin Atlantic, six nights at a
hotel with private bath, and continental
breakfast each day for just $499. (From
Los Angeles it’s just $669.) Round trip
from Los Angeles to Rome: $478.

For the summer months, a rash of
ticket discounters have added ground
tours and hotel deals to make a trip to Eu-
rope this summer a most attractive
package.

Intercontinental Hotels, for example, is
offering savings of up to 65 percent in 37
hotels in 29 European cities, with rates
starting as low as S$119 per room, per
night, guaranteed in U.S. dollars. The
deal, available between June 19 and
September 7, also includes a full Ameri-
can breakfast for two, as well as all taxes
and service charges.

This summer, a room at the Europa
Hotel in Brussels will cost only $S119 per

night, as will a room at the Athenasum in
Athens. At the Forum Hotel in London,
the rate drops to $179.

One of the biggest surprises is that
Intercontinental has discounted rates at
its property in Madrid, the Hotel Castel-
lana. Currently a night there costs only
$149, a 65 percent discount.

“People thought we were crazy to dis-
count in Madrid during the Olympics,”
says Robert Davis, Intercontinental’s
head of marketing for Europe. “But we
looked at what happened in other coun-
tries where the Olympics were held in
recent years, and we noticed a trend. In
1984, because everyone thought Los An-
geles would be invaded by tourists, less
people actually showed up, not only in
Los Angeles but in other California
cities, like San Francisco.”

So much for the good news. Until re-
cently, getting there at this time of year
wasn't just half the fun. It was the ONLY
fun. The U.S. dollar was so weak against
foreign currencies that while many
Americans could afford to get to Europe,
few could afford to stay there.

The dollar is still weak. In England,
the exchange rate for the pound cur-

Joe Towers/The Stock Market
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rently hovers around $1.80. And Lon-
don is still ranked as one of the most
expensive cities in the world. But if you
do your homework and use a little com-
mon sense, you can have a great—and
relatively inexpensive—holiday.

Using London as an example, not
every hotel has to deplete your life sav-
ings. A number of hotels have realized
this, and have greatly reduced their
rates. The Rank hotel group, which
manages the White
House hotel and oth-
ers, has effectively cut
their rates in half. A
room that cost $200
last year now costs
$119 dollars.

The Radisson group,
which runs Edwardian
Hotels, has lowered
room rates at some of
its hotels to as low as
$81 a night, a substan-
tial savings over 1991.

Bed and Breakfasts
are often a bargain al-
ternative to hotels.
There are dozens of
reasonable B&B's
scattered throughout
London. At Kensing-
ton Court, for exam-
ple, a room runs about
$36 a night.

Also, check out the
rates for renting an apartment. The Bar-
clay International Group offers a wide
range of weekly apartment rentals start-
ing at $495 per week, which is about 50
percent less than a comparable room at
a London hotel.

No matter where you stay, there’s
now even an additional bonus that will
save you a lot of money. But you need
to ask about it.

Many hoteliers realize that the
Value Added Tax in many E.C. coun-
tries is nothing short of draconian. In
the U.K.,, the VAT is a whopping 17.5
percent. This means that a room that
costs you $100 a night actually costs
$117.50 a night.

Many London hotels, including the
Langham Hilton, refund the VAT if you
ask the manager. “Before, it was a hid-
den tax that hurt the traveler,” says
General Manager Rudi Jagersbacher.
“It wasn’t fair, and it hurt all the hotels.
Now, wherever you stay, ask the gen-
eral manager for a VAT refund.” In fact,

..for

for

San Francisco to

8 EUROPE

business

travelers,

buy a full-fare,

roundtrip ticket

Lufthansa’s

business class or

first class from

Los Angeles or

Germany,

take a companion

for half price.

he says, “you should insist on it.”

Other countries, like Sweden, are
now investigating ways to provide simi-
lar VAT refund programs at hotels for
visitors.

Now, for a look at other European
destinations: If you call many airlines
and ask for straight airfares, you won’t
notice many discounts.

The cheapest official ticket this sum-
mer between New York and Paris on
Air France is $724.
From Chicago to Lon-
don on United: $798.
From N.Y. to Lisbon
on TAP: $680. Invari-
ably, these fares re-
quire a 30 day ad-
vance purchase and
minimum stays.

But there are even
better deals. A typical
8 day, 7-night package
to Greece, which in-
cludes stays on three
islands, costs as little
as S650 plus airfare
from the U.S. (A thir-
teen day tour starts at
$849.)

Often you can find
great deals within
some countries once
you arrive. In France,
a “railpass,” good for
four days of unlimited
train travel throughout the country
costs $125. (A regular round trip ticket
between Paris and Avignon costs $176.)
Another “Rail and Fly” pass is also
being offered, which includes a four
day railpass and a one day coach air-
pass, for $199. (First class will set you
back $249.) For example, you could
take the train to Nice and fly back first
class for $249, less than the cost of a
one way coach air ticket.

Master balloonist Buddy Rombard
now offers special one day rates for
great balloon excursions over France.
For $275, you can have a great late af-
ternoon flight over the Loire Valley or
Burgundy.

In Spain, check out the special bike
tour offered by Backroads Bicycle
tours. An eight-day luxury bicycle tour
of the Minho wine region includes ac-
commodations, breakfast and dinner,
maps, tour leaders, van service; eight-
day luxury bicycle tour of the Minho
Wine Region, Galicia, and the Iberian

if you

you can

Peninsula; lodging in ancient castles
and manor houses. The total cost is
$1950.

One of my favorite trips: Abercrom-
bie & Kent offers a trip on the Andalu-
sia Express, the luxury train that runs
between Seville and Malaga. Three day
itineraries start at $950, but include all
meals on the train, extensive sightsee-
ing during stops, and sleeping accom-
modations with full bathrooms.

If you fly Iberia, and charge your
Spain round trip ticket on American Ex-
press, you can save an additional 15 to
50 percent (50 percent off full coach, 15
percent off apex) on your flight. Stay
two nights at any of Spain’s Best West-
ern Hotels and get the third night free.

In Portugal, Abreu Tours offers an
11 day motor coach tour of Northern
Portugal starting in Lisbon. It’s billed as
an historical tour, including visits to
vineyards, castles, etc. The price, in-
cluding airfare on TAP from New York
to Lisbon, hotel accommodations, and
the escorted tour runs $1650—less
than what it would cost you to simply
stay at the Intercontinental Hotel (the
Ritz Lisboa) even with their summer
discount at $179 per room per night. A
similar eight-day package in Lisbon and
the Algarve costs $1293.

In Finland, Finnair offers a “Holiday
Ticket,” which includes unlimited do-
mestic airfare within Finland for up to
15 days for only $300. Train deals are
also excellent. A Eurailpass, good for
eight days of travel, only costs S$115.
(Eight, 15 and 22 day passes are also
available.)

In Germany, many of the better
deals can be found in rental cars. In
Munich pick up a Hertz car at the air-
port, rent it for seven days, and it will
cost you only $161, including tax and
mileage.

And finally, for business travelers, if
you buy a fullfare, round trip ticket for
Lufthansa’s business class or first class
from Los Angeles or San Francisco to
Germany, you can take a companion for
half price.

By doing your homework, you can
find some extraordinary travel bargains
as you experience Europe this summer.
Bon voyage. @

—Peter S. Greenberg is a travel writer
based in Los Angeles and a commentator
on travel topics for ABC’s “Good Morn-
ing America” and the “Home Show.”
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t's going to be one hell of a party. An estimated 20 million guests, more
than 100 countries putting their best faces forward, the world’s biggest
television screen, an Arabian desert, an Amazonian jungle, a real ice-
berg hauled all the way from the Southern Hemisphere, and some of the
classiest entertainment ever offered at one venue.
That’'s Expo '92, the multi-billion-dollar, six-month-long fiesta which will be
thrown by Spain to celebrate the 500th anniversary of Columbus’ Discovery of the
Americas and designed to show the rest of the world what a vibrant, modern, and

dynamic country Spain has become.

“Expo '92 is going to be marvelous,” says the event’s commissioner, Emilio

By Benjamin Jones Cassinello. And after 10 years of planning and preparing for this event, he’s proba-

bly right, barring some unforeseen disaster.
It’s logical that the place chosen to host the exposition was Seville, as the city
The World

was Spain’s headquarters for the exploration and colonization of the New World. It

also happens to be Prime Minister Felipe Gonzalez' hometown. It is hoped that

Comes to

Expo '92 will help propel the region of Andalusia, and the capital city of Seville, into

the 21st century to become the “California of

Europe,” bustling with high-tech industries and

research centers.

Marc Deville/Gamma Liaison
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To achieve that long-term goal, and
for the more immediate purpose of get-
ting those millions of visitors to Expo
’92, the government has poured billions
of dollars into infrastructure projects,
such as a new four-lane highway link-
ing Seville with the nation’s capital, a
state-of-the-art high-speed train from
Madrid which cuts the time of the rail
journey in half to three hours, and an
expansion of the city’s airport.

And for just mounting Expo 92 itself
(the first such universal exposition
since the 1970 fair in Osaka, Japan) the
government has spent two billion dol-
lars to turn the Isla de Cartuja, a dusty
island in the middle of the Guadalquivir
River, which runs through the city, into
a proper setting for this extravaganza.

The centerpiece of Expo 92 is a
Carthusian monastery, Santa Maria de
las Cuevas, where Columbus once pon-
dered navigational problems with the
learned monks and where he was buried
for a short time. It was the only structure
on the island until two years ago, when
construction crews began putting up the
first of the eventual 95 pavilions, 21 enter-
tainment venues, 300,000 square yards of

To combat Seville’s ihtense summer heat, hundreds of micronizers and cooling towers have been installed on the Expo grounds.

parks and gardens, restaurants, shops,
banks, roads, fire stations, etc. In short, a
self-contained fun city on 530 acres capa-
ble of handling the several hundred
thousand visitors expected each day dur-
ing the exposition’s run from April 20
until October 12.

Revolving around the Expo ’92
theme—“The Age of Discoveries” from
the time of Columbus to the pre-
sent day and beyond—Spain’s
exhibits are located at four main
venues. The Pavilion of the 15th
century, housed inside the Santa
Maria de las Cuevas monastery,
gives visitors an idea of the sci-
ence, technology, economics,
art, and culture of that time. The
Pavilion of Navigation highlights
the evolution of navigational and
seafaring techniques in various
cultures along with reproduc-
tions of famous maritime ves-
sels. The Pavilion of Nature in-
cludes an exhibit on the
ecosystems in Latin America (in-
cluding a slice of Amazonian
rainforest), and the Pavilion of
the Future shows where the

; N

world is headed in the scientific fields of
energy, the environment, telecommuni-
cations, and exploration of the universe.
Unfortunately, the flagship Pavilion
of Discovery was heavily damaged in a
fire in February and the organizers say
it will probably not be restored in time
for the fair.
continued on page 14
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ith 1992 as the big year for Eu-

rope, it is only natural that the

European Community nations have

a special place at Expo '92. The

pavilions of the Twelve are located
along the 300-yardong and 80-yard-wide Avenue
of Europe, which is laid out to remind the visitor
of the famous gardens of the Moorish Alhambra
palace in Granada.

It's easy to spot as it boasts a dozen
towers, each 30 yards high, representing the
E.C. countries. But they're not just for show.
They are actually cooling towers, and each one
is fitted out with 36 micronizers, which evaporate
water and keep down the temperature in the
area.

Rising up out of the center of the avenue is
the E.C. pavilion in the shape of a giant cone
and colorfully emblazoned with the 12 flags of
the Community. Beneath the pavilion there is an
exhibition area where a variety of displays will
highlight the cultural wealth of Europe.

The Avenue of Europe is anchored on one
end by the pavilions of the United Kingdom and
Germany, and on the other by that of Spain. As
the host nation, Spain built the largest country
pavilion, overlooking the Expo lake. Located on
the far side of this huge body of water are the
pavilions representing the Spanish regions.

Each nation’s pavilion has a theme that wil
be presented through displays, film programs, or
multi-media exhibits. Also, each country has sched-
uled entertainment during the six-month run of the
fair, along with its National Day. Following are

brief descriptions of each of the 12 European Com-
munity pavilions.

BELGIUM
'Pe Belgian pavilion maintains the nautical fla-
vor of Expo "92 with its outer walls designed
to represent dozens of canvas sails supported by
columns in the form of masts. Inside there is an
open plaza simulating a Belgian city square
where entertainment will be staged, a restaurant
built completely of glass, and an exhibition area
spotlighting the theme “The History of Belgium.”

Entertainment

May 14: The National Orchestra at the Maes-
tranza Theater.

May 14 and 15: Michele Anne de Mey with
Chateaux en Espagne at the Central Theater.
August 20, 21, and 22: Jan Fabre with Suite
Tentations at the Central Theater.

National Day: May 14

DENMARK
Being seafaring folk, the Danes also picked up
on the nautical theme when designing their
pavilion, which features white sails on which
films about Denmark are projected. Unfurled, the
sails appear to form a boat anchored in the
small body of water around the pavilion. Like
several other structures at Expo '92, water runs
down the walls to cool off the interior, where a
film entitled “The Discovery of Interdependence
Between Man and Nature” will highlight Den-
mark’s theme.

Many of the E.C. member countries’ pavilions focus on a nautical theme, complete with sails, pools, and waterfalls.

Entertainment

Bands, singing groups, and ballet troupes are
scheduled.

National Day: September 25

FRANCE

One of the most impressive, and certainly orig-
inal, structures at Expo '92 is the French

pavilion, which is entirely underground. The so-

called “Well of Images” is 20 yards deep with a

screen showing films relating to France’s theme

of “Discovery Through Knowledge.”

Entertainment

April 27 and 28: Ballet of the Opera of Paris in
the Auditorium.

May 6: The Paris Orchestra at the Maestranza
Theater.

June 18, 19, and 20: J.C. Gallota with La Leg-
ende de Don Juan at the Central Theater.

July 14, 15, and 16: Deschamps & Deschamps
with Lapin Chasseur at the Central Theater.

July 18 and 21: The Bastille Opera presents Oth-
ello at the Maestranza Theater.

National Day: May 6

GERMANY
'Iﬂ\e German pavilion is easy to pick out, it's
the one with the huge flying saucer suspended
on top. Three stories high, the structure contains
an auditorium with 350-seat capacity for the pre-
sentation of musical productions. The theme is
“Visions, The Relationship Between Man, Nature,
and Technology.”
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Entertainment

May 5 and 7 The Berlin Philharmonic Orchestra.
May 23: The Munich Philharmonic at the Maes-
tranza Theater.

June 21 and 22: Gewandhaus Orchestra of
Leipzig at the Maestranza Theater.

September 28, 29, and October 2: Semperoper
of Dresden presents Der Fliengende Holinder at
the Maestranza Theater.

National Day: May 23

GREECE

‘|71e Greek pavilion is in the shape of a rec-
tangle surrounded by a pool of water, fittingly

enough as the theme is “Greece and the Sea.”

Displays highlight Greek navigation and culture,

and a replica of an ancient Greek sailing vessel,

with @ crew of 100, will ply the Guadalquivir.

Entertainment

The National Theater of Greece and performances
by Mikis Teodorakis and Manos Sarjaris.

National Day: May 28

IRELAND

'|'he Irish pavilion is entered across a bridge
and is cooled by sails, which provide shade

and are fitted with micronizers to drop the tem-

perature. Most of the Irish displays play up the

country's rich artistic and literary heritage.

Entertainment